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GAME



SENTENCE

Maria painted a bright rainbow on
the gray wall outside.



Job interview simulation

• Exercise – 30min

https://www.youtube.com/watch?v=xajzdYpxBZY

https://www.youtube.com/watch?v=xajzdYpxBZY


Position: Sales

Company: Sport Vision

Deadline: 30.12.2025

Position: Controlling Specialist –
Cost Control

Company: ProCredit 
Deadline: 18.12.2025



Position: Marketing
Company: Kolid foods 
Deadline: 15.12.2025

Position: Manager
Company: Kapri

Deadline: 17.12.2025



Position: Telecommunications Network 
Technician

Company: A1
Deadline: 20.12.2025

Position: Project Manager
Company: Miro Foundation

Deadline: 16.12.2025



Position: Specialist doctor -
Ophthalmologist

Company: Promedika
Deadline: 17.12.2025

Position: Project Manager 
Company: Draexlmaier
Deadline: 28.12.2025





SCAN ME



Eye-Opening Digital Marketing 

Statistics

 People spend an average of 6 hours 37 minutes online daily (global average).

 82% of consumers research a product online before purchasing.

 Video content is 1200% more successful than text + images combined.

 Mobile devices generate over 60% of global web traffic.

 Users form an opinion about a website in 0.05 seconds.

 Social media influences buying decisions for over 71% of consumers.

 Email marketing has an ROI of 4200% (every $1 returns $42 on average).

 SEO drives 300% more traffic than social media.



Value 
content

70%

Engageme
nt/shared 
content

20%

Promotiona
l content

10%

70-20-10 rule

70% Value Content

Educational, informative, 
helpful posts that give 
value to the audience.

20% Engagement/Shared 
Content

Community posts, user-
generated content, shared 

articles, collaborations, 
fun posts.

10% Promotional 
Content

Sales, product pushes, 
discounts, sign-ups.



Example: Social media content calendar



Thank you
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