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Let's Talk Brands!

Activity (5 min):
Name a brand you like and describe it in three words
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Maria painted a bright rainbow on
the gray wall outside.



https://www.youtube.com/watch?v=xajzdYpxBZY

Job interview simulation

* Exercise — 30min



https://www.youtube.com/watch?v=xajzdYpxBZY
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Position: Sales
Company: Sport Vision
Deadline: 30.12.2025




Position: Marketing
Company: Kolid foods
Deadline: 15.12.2025




Position: Telecommunications Network
Technician
Company: Al
Deadline: 20.12.2025
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promedika

ophthoimoiogy

Position: Specialist doctor -
Ophthalmologist

Company: Promedika

Deadline: 17.12.2025
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Eye-Opening Digital Marketing

Statistics

People spend an average of 6 hours 37 minutes online daily (global average).
82% of consumers research a product online before purchasing.

Video content is 1200% more successful than text + images combined.
Mobile devices generate over 60% of global web traffic.

Users form an opinion about a website in 0.05 seconds.

Social media influences buying decisions for over 71% of consumers.

Email marketing has an ROl of 4200% (every S1 returns $42 on average).

SEO drives 300% more traffic than social media.



70-20-10 rule

70% Value Content

Educational, informative,
helpful posts that give
value to the audience.

0 Engagement/Shared
20 /0 g gConter/It

Community posts, user-
generated content, shared
articles, collaborations,
fun posts.

1090 Promotional
Content

Sales, product pushes,
discounts, sign-ups.

e

P

s
5



Example: Social media content calendar

May 2023

SUNDAY MONDAY TUESDAY WEDNE SDAY THURSDAY FRIDAY SATURDAY
Holiday-Themed Inspirational Promotional Interactive Holiday - Themed Evergroen
s > bost & T Hghlight 3 product or service Stant an online dacussion wih Highlight what makes your
30 Post about May Day G .lp" or'?m talic YOO Dusiness offers at solves  an industry leader [tag them in Fost adout Cinco ce Mayo product or service unique from
pratonsl podesst 8 common prodiem your post] compation
O scresueconipatioom] [J Scheduedon(ciatiem] [ Scresveconisatiom] [J Scheduedon [platoem] [ Screcueconisatiom] [  Scneduied on [olatiom]
Educational Fun Inspirational Promotional Interactive Brand-Related Evergreen
o SETUR Shares"pussstheprce”post Share s "never stop feaming” Sost usergenersi=c content » - - - - Share neoful tips and strategies
:a::.b;f something hatis p > el post featuring 3 o § = Ask r:;:‘ows n': :hatr:':r\e«r To a3 Q&4 mterview wih your  aaiial Sty in achieving
s fotond ’ Procuct or Sarvice contnuous leaming and growth oWning/using your products) f ot - ther desired outcomes

[0 schecuveconisatom] [[J Scheduedonipiatiorm] [[] Scheduied on [pistlorm)

[0 Scecueconppiatiom] [J Schedued on [platiorm)

[ Scedvedooipatorm] [[) Schedued on [platiorm)

Holiday-Themed Fun Inspirational
Share a "positinty chalenge”
mmmmd Srare 2 un quote fom 2 famous  post encouragng followers 1©

ought ader in your NOUStry  BOMead positivity and kindness in
thew daly Ives

O scneduedoniputiorm] [ Scresueconipatorm] [ Schedued on [platiorm)

Promotionai Interactive
Share 2 vwoeo ttora that Start 3 debate with your
showcases your product in awdience and use the commant
aon Sacuon 10 communicate

O scecveconipatorm; [[J Schedued on [platiorm)

Brand-Related Evergresn
= Share 2 post related o busness
Do » video tour of your cfice pes

O scredued on [olatiorm)

Fun Inspirational

Holiday-Themed

Post sbout the National Memo

Day

Srhave 5 post featuring 3 funny or
MEresing CUSIOMEr Meracton

Shave a post featunng sn
inspirational song or paylist

(0 scresuedonipistiom] [[] Schesueconfpiatiorm] [[] Scheduled on [olstiorm)

Promotiona! Interactive
Share » 3oeax pee of an
- Ask adout your audience and
§ PPIRCLE SRS T now they found your business
company neas

[0 scesseconipstiom] [] Schedulec on [olatiorm]

Evergreen
Share your aadvice on how 1o
improve team colatoration in
e workplace

D Scheduec on [platiorm)




@ Thank you




