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73.  
GENDERED INTELLIGENCE IN AI GOVERNANCE: A PEDAGOGICAL AND MANAGERIAL 
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IMPLEMENTING SHOPFLOOR MANAGEMENT 
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106.  PREDICTING HOTEL CANCELLATIONS: MACHINE LEARNING FOR GUEST BEHAVIOR 
AND REVENUE OPTIMIZATION 
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AND ENVIRONMENTAL SUSTAINABILITY 

113.  RETHINKING EDUCATIONAL LEADERSHIP IN THE DIGITAL AGE: COMPLEXITY, 
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PERSPECTIVE 
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WOMEN’S PURCHASING DECISIONS 
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SHORT-TERM GAINS AND EMERGING LONG-TERM CONCERNS: A SYSTEMATIC 
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122.  STRATEGIC MANAGEMENT AND ZONING FOR AGRI-TOURISM IN NORTHERN 
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151.  TOWARDS SUSTAINABLE TOURIST COASTAL DESTINATIONS: A REVIEW OF 
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154.  TRUST, SCANDAL, AND DIGITAL CRISES: CRISIS COMMUNICATION IN SOCIAL MEDIA 
MARKETING – A LITERATURE REVIEW 
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TÜRKIYE’S PATH TOWARD CARBON NEUTRALITY: FINANCIAL AND STRATEGIC 
APPROACHES FOR COMPLIANCE WITH THE CARBON BORDER ADJUSTMENT 
MECHANISM 

156.  UNDERSTANDING TOURISM DEMAND IN NORTHERN ALBANIA: A DATA-DRIVEN 
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MOROCCAN TOURISM SECTOR: THE MEDIATING ROLE OF MOTIVATION 

 


