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MODULE OBJECTIVES

• The concept of sustainability in contemporary business practices.

• Business models and frameworks through the lens of 
sustainability.

• How innovation and technology drive sustainable business 
practices.

• Stakeholder engagement in sustainable business strategies.

• Business case studies and best practices of companies with 
sustainable practices.

• Sustainable business model Canvas, for an existing or a new 
business.

• Exercises and simulations for practical skills on stakeholder 
engagement and smart design.
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Importance of sustainability in business
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Unilever: responsible consumption and production 
(SDG 12) and gender equality (SDG 5).
• They are actively working to reduce their 

environmental footprint,
• promoting sustainable sources and
• empowering women through digitalization.

Danone (SDG 2 - Zero hunger and SDG 3 -
Good health and well-being):
• Danone focuses on the production of 

healthy food and beverages,
• it simultaneously addresses food safety and 

challenges and diseases related to nutrition.

Examples of sustainability in business
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TRIPLE BOTTOM LINE CONCEPT: PEOPLE – PLANET - PROFIT
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Key Concepts in Sustainable Business Models

Linear vs Circular Economy
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EXAMPLES: SMART DESIGN

Eco-Friendly Packaging
• Sustainable: Made from biodegradable or 
recyclable materials.
• Measurable: Includes a clear indicator of the 
environmental impact.
• Accessible: Designed to be easily opened and 
handled by all users.
• Responsive: Can be adjusted based on consumer 
feedback and preferences.
• Technological: May include smart labels that 
provide additional product information via QR codes.



www.gfeb.org

info@gfeb.org
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D i s c u s s i o n  

a n d  f e e d b a c k  

T H A N K  Y O U !
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