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DEVELOPMENT OF SPA TOURISM IN THE REPUBLIC OF NORTH MACEDONIA
OVER THE YEARS

Evgenija Markovska
"Goce Delchev" University - Shtip, Republic of North Macedonia, Evgenija.31725@ugd.edu.mk
Julijana Sazdova
"Goce Delchev" University - Shtip, Republic of North Macedonia, Julijana.sazdova@ugd.edu.mk

Abstract: The use of thermal waters for medical purposes has been known since ancient Greek and Roman times. In
Republic of North Macedonia, archaeological research shows that thermal waters for bathing were first used by the
Romans and later by the Turks. But, the baths that we have today were built between 1960 and 1980. While many
countries in Europe have a constant increase in spa tourists and every year they modernize the spas and increase the
spa facilities, this is not the case with our country. This can be observed in the researched 15-year period in which
there are years of development and years of decline of spa tourism in the country. Purpose: The purpose of this paper
is to see how spa tourism has changed in the Republic of North Macedonia over the years, covering a 15-year
period. In this case are presented all the ups and downs in the number of spa tourists and the number of overnight
stays, as well as the number of rooms and beds in the spas for the period from 2008 to 2022. Methodology: For the
purposes of this research, several methods were used, including: the analysis method, the descriptive method, the
compilation method, the comparison method, and the historical method. The statistical data were collected from the
database of the State Statistics Office of the Republic of North Macedonia and they are presented in tabular and
graphical form. Results:Spa tourism in the Republic of North Macedonia is very poorly developed. The number of
rooms in the spas reached its maximum in 2010 (538 rooms in total), and the largest number of beds were in 2015
and 2016 (1296 in total). In 2018, there is a sharp drop in the number of rooms and beds, which from 529 rooms and
1267 beds in 2017 drops to 242 rooms and only 518 beds in total in all baths in the country. Regarding the number
of visitors, the largest number of visitors were in 2022, 32 792 in total, which represents 6 125 more visitors than the
average, i.e. an increase of 18,7%, and the lowest number of visitors were in 2020 (12,876 in total). When
considering the number of overnight stays, it can be noted that the highest number of overnight stays were in 2017
(245 374 overnight stays), with the lowest number of overnight stays in 2020 (90 805 in total), which represents a
decrease of 45,6% compared to the average number of overnight stays. Conclusions: In the researched period from
2008 to 2022, spa tourism in the Republic of North Macedonia doesn’t have a constant development, but records ups
and downs over the years. The lowest number of visitors and overnight stays were in 2018 with a total of 12 876
visitors, i.e. 90 805 overnight stays. The number of visitors shows a significant increase in 2022, a total of 32 796
visitors, including foreign, domestic and one-day visits to the spas, and reaches its maximum for the investigated 15-
year period.

Keywords: thermal waters, spa tourism, spa facilities, tourists

PA3BOJ HA BAlBLCKUOT TYPU3AM BO PEIIYBJIIMKA CEBEPHA MEKEJIOHUJA HU3
I'OAUHUTE

EBrennja MapkoBcka
Yuusepaurer ,,l onie [emuer* — ltun, Penyonuka Cesepra Makenonwnja, Evgenija.31723(@ugd.edu.mk
Jysmjana CaznoBa
VYuusep3utet [one [enues -lltum, Penyonuka Cesepna Makenonuja, Julijana.sazdova@ugd.edu.mk

Pe3ume: Ymorpebara Ha TepMaIHH BOAU 32 MEIUIIMHCKHA HaMEHH OWia MO3HaTa yIITe O] aHTHYKO IPYKO U PHUMCKO
Bpeme. Bo P.C.MakenoHuja, apXxeoJOIMKATE UCTPaKyBama IMOKAKyBaaT JleKa TepMalHH BOAHM 3a Kallelkhe IPBO
kopuctene PuMjanute, a nomonna u Typuure. Ho, Gamure KoM r'M mmame JeHec Owie W3TpazeHH BO NEPHOIOT
nomery 1960 u 1980 ronuna. [lomexa MHOTY IpkaBu Bo EBpona Genexar rmocroja rnopact Ha OamCKUTE TYpUCTH U
CeKoja TOAMHA TM MOJEPHU3Upaar OamuTe M 3rojeMyBaaT OamCKUTE KallallMTeTH, TOa HE € CIydaj M cO Hallara
npxkaBa. Toa Moxke J1a ce 3a0ee’kd BO HCTPXKyBaHHOT 15 ToAnIIeH Mepro BO KOM MMa TOIMHK Ha pa3Boj M TOJMHHU
Ha IaJl Ha 0ambCKHOT TypHu3aM BO jpkaBata. Llen Ha Tpynot: Llenta Ha 0BOj Tpyxa € Ja ce BHAM Kako c€ MEHYBal
6amcknor Typuzam Bo P.C.MakenoHuja Hu3 romunute omndajkajku 15 romumen nepuon. Bo oBoj cimydaj ce
TIPETCTaBEHHU CUTE W3IUTHYBamba U MaJ0BU BO OPOjOT Ha OamCKUTE TYPUCTH M OpOjOT Ha HOKEBama, Kako M OpojoT
Ha cobu u neria Bo Oamute 3a nepuonot ox 2008 mo 2022 rogmna. Marepujanu u Metonu: 3a MoTpeOUTE Ha OBa
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UCTpaXKyBame Ce YIOTPEOCHU IOBEKEe METOJHM Mely KOM: METOJIOT Ha aHajn3a, JIECKPUIITUBEH METOA, METOAOT Ha
KOMITWJIAIMja, METOJOT Ha KOMIIapanyja u UCTOpUcKa MeTona. CTaTUCTHYKHUTE MOoAaTonyu ce qodoueHu ox 6asara Ha
JPKaBHOT 3aBOJ 3a cTaTHcTHKa Ha PermyOnmka C.MakenoHHja U ce IpeTcTaBeHU TabenapHo u rpadudku. Pesynraru
on uctpaxxyBameTo: bamcknor Typuzam Bo P.C.Maxkenonuja e MHOTY ciabo pa3BueH. bpojot Ha cobu Bo OamuTe TO
JOCTUTHYBa CBOjOT MakcuMyM Bo 2010 romuna (BkymHO 538 cobm), a HajromeMm Opoj Ha yernma umaino Bo 2015 u
2016 roguna (BkymHO 1296). Bo 2018 roxmHa moafa mo Haron majg Ha OpojoT Ha coOu | Jera, kKoj oxn 529 cobu u
1267 nerma Bo 2017 romuna ce cmymra Ha 242 cobu u camo 518 nerna BKymHO Bo cuTe Oamu BO ApkaBara. Bo
BpCcKa co OpojoT Ha MOCETHUTENH, HarojlieM Opoj Ha mocerurenn mMaio Bo 2022 rommHa BKymHO 32 792, mrTo
npercTaByBa 6125 moBeke MOCETHTENN O MPOCEKOT, OJJHOCHO TopacT ox 18,7%, a HajMas Opoj Ha MOCETHTENH BO
2020 ronuna (BkymHO 12 876). Kora ke ce pasmiena OpojoT Ha HOKeBamba MOXKE J1a ce 3a0eNexu JieKa HajroieM 0poj
Ha HOKeBawa UMaio Bo 2017 romuna (BkymHO 245 374 HokeBama), co HajMas Opoj Ha HokeBama Bo 2020 roguHa
(BxynHO 90 805) mrTo mpercraByBa HamaiyBame 3a 45,6% BO OIHOC Ha NMPOCEYHUOT OPOj HOKEBama. 3aKIIy4OIlH:
Bo ucrpaxysanuot nepuox oa 2008 mo 2022 roguna 6amckroT Typusam Bo P.C.MakenoHuja HeMa MOCTOjaH pa3Boj,
TyKy OeJexu MaJoBU W HM3AWIyBama HU3 roaumHute. Hajman Opoj Ha moceruTenn W HOKeBama Oenexxu Bo 2018
roxguHa co BKymHO 12 876 mocerurtenu, omHocHO 90 805 HOkKeBama. BpojoT Ha mocermTenyu Oeexu 3HAUNUTEICH
mopact Bo 2022 roauHa, BKymHO 32 796 mocerurtend, ondajkajku TM CTPAHCKUTE, JOMAIIHUTE W SIHOIHEBHUTE
MIOCETH BO OAHTE U TO JOCTUTHYBA CBOjOT MAKCUMYM 32 HCTPA)KyBaHHOT 15 rOIUIIEH EpHO,.

Kayunu 300poBu: TepManHu BoH, 0ambCKU TypH3aM, 0ambCKU KalaluTeTH, TYPUCTH

1. BOBE]J

Enen on mpBuTe MMIIaHM M3BEIITAH JIeKa KaleHETO Ce KOPUCTENO KaKO JIEKyBauKd MpOLEC, a HE KaKo pUTyal 3a
XHUrHeHa, OWJI aHTHYKUOT Tpuku ¢mio3od Xumokpar, koj oumn xuB nomery 460 u 370 rogmHa m.H.e.(Smith and
Puczko, 2009). XwumokpaT mpemIoKWI Jeka NMPUYMHATA 32 CHTE 3a00JyBamka € HEPAMHOTE)KATa Ha TEICCHUTE
TEYHOCTH U Ce 3anarai Jieka ,,IaToT J0 37paBjeTo € Jja Ce UMa apoMaTh4Ha Oamba U MUPH3JIMBA Macaka CeKoj AeH".
OBoj mpolec, Co KOPUCTEHE Ha Kalelke Kako TPeTMaH Ha OOJIECTH € MO3HAT Kako OalHeoTeparuja U ce cMeTa 3a
OCHOBAYKH{ IPUHIIHI HAa OAFCKOTO onlerhe. ‘“3maTHata moba‘ 3a OamuTe 3a moroieMuoT nern ox Espomna 6mn 18 u 19
BEeK Kora cTaHaa MOJCpPHH 3a “BHCOKOTO OMIINTECTBO* WM Omie KopucTeHH ox Ooratmre. OcobeHo Bo LleHTpanHa
EBpomna nexoBuTHTE (QYHKIINH Ha OamUTE CTaHAA Ce IMOOYHIVICAHH, HATIIACYBAjKU ja HUBHATA JIGKOBHTA (DYyHKIHMja H
HUBHO KOMOWHHpame BO MAaTHUYKH MAaKeTH Ha MEIUIIMHCKH TIPETIIeNN CO PeKpealrija U penakcanuja. Ha rmodanHo
HUBO JICHEC CTOTHUIIM MPUPOJHH TOTLIH M3BOPH MPHUBIEKYBaaT MIIHOHH roguiran mocetutend (John Connell,2010).
Bo P.C.Maxkenonuja, apXeoJOUIKUTE HCTPaKyBamba MOKaKyBaaT JeKa TepMajHH BOIU 3a KalleFkhe IPBO KOPUCTEIE
Pumjanute, a mogonHa u TypiuTe, HO OamBUTE KOU TH UMaMe JieHeC Oujie M3rpajieHu Bo mepuonot momery 1960 u
1980 romuna. Bpojor Ha Gawu Bo P.C.Makenonuja e Man (MMajku mpenBup jaeka mocrojatr Haja 60 u3BOpu Ha
MHHEpaJlHa BOJia BO Jp)KaBara), HO 3a Malla Jip)kaBa M Toa MOXKe Ja Oune nodap OM3HHUC JOKOJKY MPAaBHIIHO CE
paxoBonu. [losexa MHOTY Jip»kaBu Bo EBpona Oelnexxar mocrojaH NopacT Ha OamCKUTE TYPUCTH M CeKoja TOAMHA TH
MOJIepHU3UpaaTr OamUTe M 3rojeMyBaar OamCKUTE KananuTeTd (Kako Ha npumep YHrapuja u CioBeHHja), Toa He €
cily4aj ¥ co Hamara japkaBa. Toa Moxe a ce 3a0enexy BO UCTPaKYBaHUOT 15 ropuileH nepruos BO KO UMa TOJMHU
Ha pa3Boj W TOJMHHU Ha MaJ Ha 0amCKUOT TypH3aM BO JpKaBata.

2. MATEPUJAJIM U METOIU

3a noTpeOHTE Ha OBa HCTPAXKYBAhE Ce YIOTPEOCHH MOBEKe METOAU Mel'y KOM: METOIOT Ha aHAJIU3a, AeCKPUIITHBEH
METOJI, METOAOT Ha KOMITHJIAI1ja, METOIOT Ha KOMIapalyja i HCTOPUCKA METOIa.

-aHaJM3aTa € M3BPILIEHa BP3 OCHOBA Ha INPEAXOAHO IMPOy4YyBaHAa COIPKUHA, OJHOCHO CO KOPUCTEHE Ha CHUTE
JIOCTaIlHM MaTepHjaid Kako: KHUIHM, on- line 6a3u Ha MojaToly, W3BEIITaW, CHHCAaHWja U CUTE APYrH o0jaBeHH
MaTepHjal,

-MCTOAOT Ha KOMHI/IJ'Ia]_[I/Ija TH NPETCTaByBa CUTC IPEB3CMCHU Tny MI/ICJ'II/I/LH/ITaTI/I M MCKa3u MOBpP3aHW CO HAYYHO
HCTpaXkyBaykara paboTa,

-METOZOT Ha KOMIIapalija ce BPIIHM Taka IITO € HalpaBeHa cropenda Ha 6pojoT Ha codwu, yrerna, OpojoT Ha TYPUCTH
1 HOKeBama BO OambHTe HU3 TOANHHTE,

-MCTOPUCKATa METO/A HH TO IIPUKAXYBa Pa3BOjOT Ha OAWCKUOT TypU3aM HHU3 TOJUHUTE.

CTpaTucTHUKUTE MOJATOLM ce NoOneHn oj] 06a3zara Ha Jp>KaBHOT 3aBOJ 3a cTaTUCTHKa Ha Pemybnmuka C.Makenonuja
1 MCTHTE CE MPETCTaBEeHH TadeIapHo U TpaduuKy.

3. PE3YJITATH

Tabena 1 ru mpuKkaxyBa IpoMeHHUTE BO OpojoT Ha cobu u yrerna 3a cure Oamu Bo P.C.MakenoHnja 3a IepruoaoT Ox
2008 mo 2022 roguHa.
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Tabena 1. bpoj na coou u nezna 6o éarwume 60 P.C.Maxedonuja
Toguna Cobn Jerna
2008 412 1089
2009 418 1091
2010 3538 1217
2011 333 1217
2012 333 1217
2013 333 1217
2014 330 1280
2015 331 1206
201a 331 1206
2017 329 1267
2018 2472 318
2019 242 318
2020 242 318
2021 244 318
2022 244 318

W3Bop: JIp>kaBeH 3aBoj 3a cTatucTruka Ha Penmyonuka CeBepHa MakeqoHuja

Tabena 2 HE M TOKa)KyBa IIPOMEHHUTE BO OPOjOT HA IIOCETHTENN U OPOjOT Ha HOKEBama BO OamHUTE BO
P.C.Makenonuja 3a nepuogot ox 2008 no 2022 roxuHa.

Tabena 2. bpoj na nocemumenu u nokesama o oarwume 6o P.C.Makedonuja

TognHa IToceTaTeIH Hoxeeama
2008 22063 137 166
2009 21 3690 134 840
2010 28574 216526
2011 27 441 220 640
2012 27 430 216 316
2013 28 405 222362
2014 29 532 224374
2015 20 169 215541
2016 28276 227919
2017 32 180 245074
2018 31244 237331
2019 27 647 220 740
2020 12 876 o0 203
2021 20 104 145 286
2022 32792 208 252

UzBop: Ip>kaBeH 3aBoj 3a cTatuctuka Ha Permyonmka CeBepHa MakenoHuja
3a morosiemMa MpenIeHOCT UCTUTE MTOAATOIN C€ MPETCTAaBeH! U JIMHEeapHO BO rpadukoH Opoj 1 Kane mTo MoXar Ja
ce 3abernexar BapHjallMuTe HU3 TOJMHUTE.

I'pagpuxon 1. bpoj na nocemumenu u noxesamwa o darmwume 60 P.C.Maxedonuja
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W3Bop: JIpxaBen 3aBoj 3a cratucTika Ha Permybmuka CeBepra MakenoHuja
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4. JIMCKYCHJA

On noOueHnTe MOAATOIM MHOTY jaCHO MOXeE Jia ce 3a0enexH Jieka 0amCcKHoT TypuzaMm Bo P.C.Makenonuja e MHOTY
cmabo passueH. IlounyBajkn ox 2008 rommna ma ce mo 2017 rommHa OpojoT Ha cobW W Jerta Bo OamuTe OMI
MIPWIAYHO 0e3 ToJIeMH BapHjalliil JOTUTHYBAjKH T'O CBOjOT MakCUMyM Ha cobu Bo 2010 rogmaa (BkymHO 538 cobn), a
HajroneMm Opoj Ha nerna umaino Bo 2015 u 2016 roguna (BkymHO 1296). Bo 2018 rogmHa moara mo Haron majg Ha
OpojoT Ha cobu u neria, koj ox 529 cobu u 1267 nerna Bo 2017 roxguHa ce cmymra Ha 242 cobu u camo 518 nerna
BKYITHO BO CHTE Oamyu BO ApkaBaTa. Moxke Ja ce 3a0enexd U BO HApPEAHWTE TOIMHM HEMa 3HAa4acH IOpacT BO
OpojoT Ha cobu U JerIa, cnopen MmocienHuTe HHPOPMAUN OJ AP>KaBHUOT 3aBOJX 3a cTaTHCTHKa Bo 2022 roxmHa
BKYIHHOT Opoj Ha cobu u3HecyBa 244 u ucto 518 nerna. Bo Bpcka co 6pojoT Ha moceTuTeny (BO KOMIITO criaraaT
JIOMaIlIHUTE, CTPAHCKUTE KaKo U JTHEBHHUTE IOCETH BO OamHTe), FOMUIICH MIPOCEK 32 0BOj 15 TOAMINIEH Mepuoj € 1o
26 667 mocerutenu rogumiHo. Haromem Opoj Ha mocerntenn mmano Bo 2022 romuna BKynmHO 32 792, mito
mpercTaByBa 6 125 moBeke MOCETHTENH OJ MPOCEKOT, OMHOCHO mopact ox 18,7%. Hajman Opoj Ha moceTutenn
umano Bo 2020 romuna (BkymHO 12 876), miTo npercraByBa HamanyBame 3a 53,43 % Bo oxHoc Ha 2019 roxuna kora
umasno BkymHo 27 647 nocerutenn. Kora ke ce pasmiena OpojoT Ha HOKeBama IpocevHaTa BpeIHOCT H3HecyBa 166
870 HokeBama roammHO. [Ipm Toa, HajromeM Opoj Ha HokeBama mMmaino Bo 2017 romgmua (BkymHO 245 374
HOKEBama), co HajMan Opoj Ha HokeBama Bo 2020 rogmHa (BkymHO 90 805), mTo mpercraByBa HamalyBame 3a
45,6% BO omHOC Ha MPOCEYHHUOT OpPOj HOKEBama, OMHOCHO HaMayBame 3a 77,8% Bo ogHoc Ha 2017 roamHa Kora
nmaio 245 374 HokeBama. [lpnumHara 3a HECKHOT OpOj Ha MOCETUTENH U HokeBama Bo 2020 roxuHa ce TODKH Ha
KoBun mangemujata koja ro 3adaru cBeToT. Bo cieqrnuTe roqHH OpojoT Ha HOKEBama OENeX M MOCTOjaH IMOpacT
nocturayBajku 208 252 HokeBama Bo 2022 roguHa.

5. 3AKJIYUOK

Bo ucrpaxysanuot nepuon o1 2008 mo 2022 roguna 6amcKHOT TypusaM Bo P.C.MakenoH1ja HemMa OCTOjaH Pa3Boj,
TyKy O€JIe)H IaJJ0BU U U3IUTyBaha HU3 TOJHUHUTE.

Hajronem 6poj Ha cobOu Bo Gamckure o0jektd nmano Bo 2010 roguna, BkymHO 538, a HajroneM Opoj Ha Jeriia BO
2015 u 2016 ronuHa, BKynHo 1296.

Opn 2018 romuHa UMa 3HAYUTETTHO HaMallyBamke Ha OpPOjoT Ha COOM | Jieriia Bo OamuTe, JOCTUTHYBajKkH 0 242 codn
n 518 nerna.

Hajmai 6poj Ha mocetutenn u HokeBama Oemexu Bo 2020 roguHa co BkymHO 12 876 mocerurenu, ogHocHO 90 805
HOKEBama.

Hajronmem 0Opoj Ha mocerutenu umano Bo 2022 roxwHa, BKymHO 32 796 mocerutenu, omndajkajku TH CTpaHCKHTE,
JIOMAIIHUTE U eHOJHEBHUTE [IOCETH BO OarbHTE.

Hajroniem 6poj Ha HOkeBama BO OamuTe nMaso Bo 2017 roauna, 245 074 HOKeBamba.
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OBSERVATIONS ABOUT TOURISM TRENDS - EUROPE FROM WEST TO EAST
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Abstract: The perpetual attention towards tourism market segmentation remains a significant issue. Scholars and
practitioners alike face a formidable task in tackling this issue, given its reflection of the dynamic and varied needs
of tourists, influencing their purchasing choices and holiday concepts. To that end, the author endeavors to delineate
various approaches to market segmentation within the travel industry focusing on individual movement patterns.
The paper aims to explore and elucidate the prevailing trends in European tourist movement geography drawing
from an extensive survey of news articles and the author's own observations and discoveries.

In addition to delineating the predominant tourism segments of mass tourism and independent travel, this paper
contributes further insights by highlighting contemporary market strategies, notably focusing on emerging segments
such as LGBTG+ tourism, "Adults only" accommodations, and effective management strategies for online platforms
like TripAdvisor and similar entities.

The information foundation of thisA study is derived from curated sources including specialized online publications,
official websites of Bulgarian and European tourism entities, perspectives from industry stakeholders, press
communiqués from hotel chains and tour operators, alongside the author's experiential insights and findings.

The research methodology encompasses a range of scientific methods, each serving distinct purposes and offering
inherent value. Among the employed methods are observation, synthesis, and analysis, as well as geographical
approaches, systematization, reviews of specialized online articles, sociological investigations and others.

Following the current tourism trends in Europe moving from west to east, a detailed systematization of various
market segments was produced highlighting their advantages and disadvantages as well as a parallel between mass
tourism and independent travel. Special attention was paid to the advent of new hospitality models - sharing
communities, vacation ownership, serviced apartments, co-living, co-working, the specifics of niche markets -
culinary experience, ornithology, railway backpackers, and the use and inclusion of latest trends and strategies -
LGBTQH+, artificial intelligence and inclusion of handicapped people.

Keywords: travel industry, market segmentation, geographical movement, Europe

1. INTRODUCTION

Tourism market segmentation is always seen as a question of constant interest. It has been a great challenge for
scholars and practitioners due to the fact that market segmentation accounts for the ever-changing and diversified
tourist necessities, hence their purchasing decisions and vacation ideas. The author makes an attempt to outline the
alternative ways of market segmentation in the travel industry based on the movement patterns of individuals. The
paper has the objective to discuss and explain the current trends of tourist geographical movement in Europe through
a detailed news articles survey and author’s observations and findings. Following his survey and personal
observation, the author proposes a given distribution of tourism segments.

The first segment is occupied by the various forms of mass tourism, which is related to the universal package
market. Mass tourism is viewed as the movement of a large number of organized tourists to popular vacation and
recreation places (Naumov & Green, 2015). This large tourism segment comprises a variety of travels such as air
charter travel, land travel, cruises, as well as special interest travels also defined as niche markets (cultural, culinary,
sports, religious, rural and more).

The second extensive tourism segment is the independent travel which encompasses another wide range of travels
having specific types of accommodation and meal plans. These are the camping and glamping, discover travel and
backpacking, sharing communities and vacation ownership, serviced apartments, co-living and co-working, digital
nomads, Airbnb travels, Booking.com travels. Independent travel is regarded as a type of non-organized travel
where individuals organize their trip according to their own interests and preferences and what we find in the core of
the concept is self-reliance (Steves, 2023).

Besides the two large tourism segments — mass tourism and independent travel, this paper generates additional value
by laying special emphasis upon the latest market approaches including LGBT+, “Adults only” and “How to handle
Trip advisor & Co.”
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2. MATERIALS AND METHODS

The current paper information basis is compiled from publications in specialized online press, data from official
websites for Bulgarian and European tourism enterprises, insights by tourism business representatives, press releases
by hotel chains and tour operators as well as author’s personal observations and discoveries.

A number of scientific methods constitutes the research methodological apparatus, each of which has its intent and
value. A few of the employed research methods are observation, synthesis and analysis, geographical approach,
systematization, specialized online articles review, sociological research and more.

The observation method was used to trace and compare the present trends of market segmentation within the travel
industry focusing on individual movement patterns. The implementation of synthesis and analysis involved
determining the importance and topicality of the study, the development of theoretical thought and its practical
manifestations. The geographical approach contributes to tracing the shift of tourism trends in Europe from west to
east. The systematization method is of great significance for it facilitates the consecutive description and analysis of
the existing trends and results of tourism development. The specialized online articles review fosters the analysis
and evaluation of the operation of the various tourism enterprises. Sociological research is a key part of the study
providing valuable information about the changes in consumer behavior.

3. RESULTS & DISCUSSION

In terms of the German source market, comparing the commonly expected trend of the decrease of the use of travel
agents (visit to the agency) to the digital platforms, the trend returned towards positive and reached a market share
of 37% in 2023 (counts for the average travel of 5 days and more). The average spending for packages reached
1.337 euro in 2023, compared to 1.032 euro in 2019 (www.reiseanalyse.de). For example, on 4" March 2024
European DER Touristik published current numbers of outbound bookings from Western Europe: 33% increase of
bookings, 47% revenue increase compared to the same booking period one year ago. Turkey, Spain and Greece
ranked among the top three destinations. Scandinavian countries are picking up. South-East Europe and Balkans,
otherwise, were not highlighted.

Trends in Various Market Segments

Air Charter Package

According to German newsletter Tageskarte (www.tageskarte.io), currently the strongest market segment where
clients feel secure is the fully organized travel. At least within the European community of tour operators,
compulsory insurances make sure that travelers return home when something goes wrong (local catastrophes,
bankruptcy of the tour operator, airline).

Tour operators plan their flight capacities long term in advance. Both, tour operators and airlines try to figure out
travel trends and define the seasonal flight and hotel capacity. If trends do not follow this planning, it is relatively
difficult to change the flight capacity for a destination. Traditionally, Western European tour operators look for
Mediterranean destinations such as Spain, Greece, Turkey, and Croatia.

Going more eastwards in Europe, leisure travel is a huge share for budget airlines, (which more often serve
independent travel), while there are still capacities in the modernized Black Sea airports for regular charters, as
commented by the Fraport Management. However, it is expected that the lack of Russian, Ukrainian and Israeli
tourists in 2024 shall be balanced by generating more supply and demand from Scandinavia and the traditional
source markets like Germany, the UK, Czech Republic, and Poland. The strongest market, Romania, belongs to the
land travel segment.

Land Travel

This field shows a wide array and combinations. Here we find a typical West-goes-East Movement. Southeastern
Europe and the Balkans want to be discovered. This is not only the wish of the destinations (suffering from their
own lack of marketing) but also a market demand situation.

If in the past, mainly workers from Western Europe traveled over challenging roads to their home countries in
Eastern Europe and Turkey, mainly in summer, today modern road networks change the individual leisure travel
targets. Croatia and Montenegro were the limits of traveling by car.

Either a ferry trip, for example, Italy — Croatia, or Italy-Greece and Italy-Albania, or the entire trip over land, the
infrastructure allows those travelers a comfortable trip. Especially tourists traveling with their own campers started
to discover the Balkan countries in the early 2000’s. They were pioneers but positive feedback led to a steady
increase. Campsites in Eastern Europe are rare and need to be adapted to the needs of today’s travelers and their
vehicles. These travelers have seen all of Europe and are financially considerably high spending guests, delivering
higher revenues to the tourism industry than the tour operator package tourist.
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Organized Tours: Land, River, Sea

There is an increased demand of combinations of the three kinds of travel. Often River Cruises, like along the
Danube, are combined with excursions throughout the visited countries. There was a period when an American tour
operator brought wealthy tourists from Vienna to a Bulgarian port, from where a Turkish luxury bus company
collected the tourists, and a three-four days’ tour through Bulgaria followed. Hand selected hotels were a must. The
group continued to Istanbul by coach and entered a Mediterranean cruise, and vice-versa.

Sea Cruises had a spring approximately 10 years ago. Cruise ships scheduled interesting port calls around the Black
Sea before returning to the Mediterranean. With the annexation of Crimea those programs were cancelled. A soon
return is not expected since the very internal type of tourists are afraid of the war situation.

Cultural Tours have the same dynamics as the above subjects. However, it requires tremendous efforts of the
specialized local travel industry to cover up what governmental institutions are not capable to deliver to the source
markets. Individual travelers who had already seen a lot of Europe, organized themselves and used budget flights
into the capitals, from where they find their ways to visit cultural attractions.

Sports Travel is mainly organized through associations. In the entire Balkan area, they appear as all-year-round
destinations which are not limited to winter sports but offer a tremendous choice of activities. Their biggest
challenge is to be positioned within the international markets where they are mostly not visible. Bansko was in the
international press for a short time due to championships and forgotten afterwards. Same accounts for Pamporovo,
Borovets, Kopaonik, Stara Planina. All these destinations have updated their infrastructure and hotel offers which
often go along with spa and wellness services.

Niche Markets are often discovered by the initiatives of enthusiasts, let them be host or visitor. Today’s social media
allows them to connect. Culinary experience, ornithology, railway backpackers, just to mention a few, always lead to
a wider spread interest than organized tours (packages). Market demand is clearly there. Locally it often goes with
improvisation of the service providers which is understood as a likeable experience by the visitors.

Medical, Wellness and Spa Tourism

Health prevention and rehabilitation play a role in the mind of people of different income situations. European
health insurances are supporting those patient demands as long as the medical hotel is: a) located in a recognized EU
spa destination (commonly known as a resort); b) have permits to make treatments; c) have a licensed leading doctor
on site who takes the responsibility about the recommended treatments. German insurances can accept the cost
reimbursements of up to 80% of the treatments, while travel expenses remain to be paid out of the pocket of the
patient/medical tourist. Eastern Europe is at the very beginning of being recognized for such affordable services
while Poland, the Czech Republic, Hungary and the Baltic States are already positioned. However, in most cases a
spa and wellness hotel is a leisure offer without medical treatment despite medical supervision.

Purely surgery services in Eastern Europe, such as dental treatments, scalp surgeries, eye treatments are becoming
attractive to Western European patients and patients from the Middle-/Near East.

Sharing Communities, Vacation Ownership, Serviced Apartments, Co-living, Co-working

An absolute success model in Western Europe with a tough expansion, also having been the most resilient
hospitality model during the pandemic lockdowns, has not entered Eastern Europe. While Vacation Ownership is a
leisure-oriented exchange program (sample: Interval International, working with the vacation residential programs
of major hotel chains), all other models are related to business travelers, digital nomads and city tourism short stays.
It is needless to mention that platforms like Airbnb are prospering in comparison to the existing hotel offer in some
destinations, and not at lower average rates. At the same time Booking.com tries to reinvent itself. Heavy fees for
such platforms are eating the margin of providers (hotels and other offered accommodation) at a time when inflation,
energy cost, subsequently manpower cost, are rising at high speed.

The EU Commission is now preparing rules for short term rentals (STR) like Airbnb and similar platforms, to
publish official registrations (tax, license) and to eliminate illegal rentals. Current local rules are fragmented and
need to be unified. Side effect is a better harmonization of STRs versus local inhabitants’ rental costs.

What is currently most discussed in the professional communication exchange

LGBTO+

While in some African tourism hotspots, members of the community end in prison, market specific hotels in other
countries provide comfort. One of the first of this community-oriented hotels opened in Cuba, another one in Austria
recently. However, there is far more. Published by Greek GTP portal, the Greek Ministry of Tourism signed an
agreement with the Queer Destinations Association which trains employees in the hospitality and travel industry
how to accept and treat this particular market segment to provide an accepted and comfortable travel environment.
Citing official data, Minister Kefalogianni said that the LGBTQ+ travel community represents over 10 percent of
the global demand and some 16 percent of total expenditures in the tourism sector. In terms of numerical value, it
surpasses the threshold of 195 billion dollars.
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Artificial Intelligence

Very disputable in all forums is the use of Al and robotics in all hospitality procedures, optimizing processes. The
knowledge in the industry is still very low. Test programs provided by consortia of property management system
(PMS) producers, are integrating Al to release staff from handling the back-office work of the PMS, eventually
doing operational interactions and answer guest comments, (which is the Trip advisor headache), in order to allow
the providers management to identify fake comments and answer real comments in proper manner.

Inclusion Strategies in Tourism

Barrier free access, sign language, Braille signage and texts are being intensively discussed in the source markets in
order to allow people with handicaps to participate in international tourism. Best practice samples are introduced.

4. CONCLUSION

The present study endeavors to delineate and systematize contemporary tourism trends using a geographical
framework to facilitate precise description and analysis. Beginning with Germany, a prevalent trend there revolves
around organized air travel, primarily motivated by tourist safety and security concerns. Beyond Germany, other
European nations, such as the UK, the Czech Republic, and Poland, favor leisure travel to the Black Sea region.
Owing to its geographical proximity to Bulgaria and Greece, Romania predominantly relies on land travel.
Similarly, workers migrating from Western to Eastern Europe and Turkey exhibit a preference for land travel, with
Croatia and Montenegro emerging as noteworthy host destinations. River cruises along the Danube and sea voyages
circumnavigating the Black Sea, before returning to the Mediterranean, are also notable features.

An additional noteworthy trend involves the surge in individual cultural travel, facilitated by the proliferation of
cost-effective airlines. Sports tourism is gradually gaining popularity, often complemented by spa services. Notably,
niche markets have garnered greater interest compared to organized tours. Spa and wellness tourism represents a
burgeoning trend in Eastern Europe, while Poland, the Czech Republic, Hungary, and the Baltic States have already
established themselves in this niche.

The onset of the Covid-19 pandemic has catalyzed the emergence of novel hospitality models, which continue to
evolve and gain prominence. The imperative of inclusion is a subject of intensive discourse, with several best
practices being implemented. Undoubtedly, the integration and deployment of artificial intelligence (Al) in the
hospitality sector will optimize human resources by streamlining routine mechanical tasks.
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