
International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia 

0 

ISBN: 978-625-6497-47-4 

 ISSUED: 27/09/2024 
by Sivas Cumhuriyet University Publishing 



ITEC’ 24 INTERNATIONAL CONGRESS ON TOURISM, 

CULTURE AND ECONOMY 

8-10 May 2024/ Skopje, North Macedonia 

FULL TEXT PAPERS BOOKS 

Edited by 

Prof. Dr. Hakan KOÇ 

Assoc. Prof. Dr. Liza Alili SULEJMANI 

ISBN: 978-625-6497-47-4 
 ISSUED: 27/09/2024 

by Sivas Cumhuriyet University Publishing 



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia 

i 

ITEC’ 24 INTERNATIONAL CONGRESS ON TOURISM, 

CULTURE AND ECONOMY 

8-10 May 2024/ Skopje, North Macedonia 

EDITORS 

Prof. Dr. Hakan KOÇ 

Assoc. Prof. Dr. Liza Alili SULEJMANI 

Total Number of Full Text Papers:53 

Türkiye, Macedonia, Romania, Kosovo, Kazakhstan, Kyrgyzstan, Philippines, 

Pakistan, Morocco, Portugal, China, Uzbekistan, Bosnia-Herzegovina, 

Cyprus, Italy, Switzerland, Moldova, Algeria, England, Indonesia, India, 

America, Georgia 

EVALUATION PROCESS 

All submissions have undergone a double-blind peer review process 



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia 

ii 

HONORARY BOARD 

Prof. Dr. Alim Yıldız Rector of Sivas Cumhuriyet University 

Prof. Dr. Lüfti Sunar Rector of International Balkan University 

SCIENTIFIC BOARD 

Prof. Dr. Mustafa Gülmez Sivas Cumhuriyet University 

Prof. Dr. Hakan Koç Sivas Cumhuriyet University 

Prof. Dr. Bülent Aksoy Gazi University 

Prof. Dr. Ahmet Atasoy Mersin University 

Prof. Dr. Alla Levitskaia Comrat State Universitesi 
Prof. Dr. Alla Levitskaia Komrat State University 

Prof. Dr. Aybala Aksoy Kastamonu University 

Prof. Dr. Ayla Yıldız Sivas Cumhuriyet University 

Prof. Dr. Burçin Çetin Çetinsöz Alanya University 

Prof. Dr. Cihan Çobanoğlu South Florida University 

Prof. Dr. Cristian C. Popescu Alexandru Ioan Cuza Iasi University 

Prof. Dr. Dejan Metodijeski Goce Delcev İştip University 

Prof. Dr. Ekrem Tufan Çanakkale Onsekiz Mart University 

Prof. Dr. Emel Yarimoğlu Yaşar University 

Prof. Dr. Emrah Özkul Kocaeli University 

Prof. Dr. Erdem Yavuz Erzincan Binali Yıldırım University 

Prof. Dr. Felicetta Iovino Glion Institute of Higher Education 

Prof. Dr. Gurel Cetin Istanbul University 

Prof. Dr. Gülay Ercins Sivas Cumhuriyet University 

Prof. Dr. İrfan Yazıcıoğlu Ankara Hacı Bayram Veli University 

Prof. Dr. Kadir Karatekin Kastamonu University 

Prof. Dr. Kenan Güllü Kayseri Erciyes University 

Prof. Dr. Laura Diaconu Maxim Alexandru Ioan Cuza Iasi University 

Prof. Dr. Lobont Oana Ramona Timisoara Batı University 

Prof. Dr. Lokman Turan International Balkan University 

Prof. Dr. Meral Yılmaz Sivas Cumhuriyet University 

Prof. Dr. Muammer Mesci Düzce University 

Prof. Dr. Muhammet Ruhat Yaşar Kilis 7 Aralık University 

Prof. Dr. Nilüfer Negiz Süleyman Demirel University 

Prof. Dr. Noureddine Belhsen Tangier National Sch. of Busi.&Mana. 

Prof. Dr. Onur Köksal Selçuk University 

Prof. Dr. Osman Emin Aziz Kiril and Metodiy University 

Prof. Dr. Ömer Faruk Sönmez Tokat Gaziosmanpaşa University 

Prof. Dr. Özlem Pelin Can Sivas Cumhuriyet University 

Prof. Dr. Özlem Sertkaya Doğan Istanbul University 

Prof. Dr. Raşit Koç University of Tetova 

Prof. Dr. Ruth Sabina Francis Taylor University 

Prof. Dr. Savica Dimitrievska International Balkan University 

Prof. Dr. Sevinç Üçgül Erciyes University 

Prof. Dr. Snezhana Bilic International Balkan University 

Prof. Dr. Şenol Çavuş Sakarya Applied Sciences University 

Prof. Dr. Tuna Uslu Fenerbahçe University 

Prof. Dr. Vehbi Ünal Sivas Cumhuriyet University 

Prof. Dr. Violeta Madzhova International Balkan University 

Prof. Dr. Wasima Shehzad Air University 



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia 

iii 

Prof. Dr. Xianglan Chen Beijing Language and Culture University 

Prof.Dr. Erol Duran Çanakkale Onsekiz Mart University 

Prof.Dr. Selahattin Yavuz Erzincan Binali Yıldırım University 

Assoc. Prof. Dr. Ali Solunoğlu Balıkesir University 

Assoc. Prof. Dr. Ceyda Şataf Süleyman Demirel University 

Assoc. Prof. Dr. Filiz Arslan Akdeniz University 

Assoc. Prof. Dr. Ilkay Yılmaz Başkent University 

Assoc. Prof. Dr. Irma Dedić Dzemal Bijedic University Of Mostar 

Assoc. Prof. Dr. İlkay Noyan Yalman Sivas Cumhuriyet University 

Assoc. Prof. Dr. Mustafa Işkın Sivas Cumhuriyet University 

Assoc. Prof. Dr. Nur Undey Istanbul Medipol University 

Assoc. Prof. Dr. Ozan Çatır Uşak University 

Assoc. Prof. Dr. Sibel Akgün Sakarya University 
Assoc. Prof. Dr. Veldin Ovcina Mostar Dzemal Bijedic University 

Assoc. Prof. Dr. Wai Mun Lim Plymouth University 

Assoc. Prof. Dr. Yudum Görmüş Kiril Metodiy University 

Assoc. Prof. Dr. Zuhrem Yaman Selçuk University 

Assoc. Prof. Dr.Ahmed Menevşeoğlu Ağrı İbrahim Çeçen University 
Assoc. Prof. Dr.Aktolkin Abubakirova Hoca Ahmet Yesevi Kazak-Türk University 

Assoc. Prof. Dr.Aydın Ünal Sinop University 

Assoc. Prof. Dr.Burcu Gülsevil Belber Nevşehir Hacı Bektaş Veli University 

Assoc. Prof. Dr.Dilek Şahin Sivas Cumhuriyet University 

Assoc. Prof. Dr.Duran Cankül Eskişehir Osmangazi University 

Assoc. Prof. Dr.Emre Hastaoğlu Sivas Cumhuriyet University 

Assoc. Prof. Dr.Emrullah Erul İzmir Katip Çelebi University 

Assoc. Prof. Dr.Gizem Özgürel Balıkesir University 

Assoc. Prof. Dr.Gül Eser Marmara University 

Assoc. Prof. Dr.Hacı Mehmet Yıldırım Çanakkale Onsekiz Mart University 

Assoc. Prof. Dr.Hakan Tuna Abant İzzet Baysal University 

Assoc. Prof. Dr.Halil İbrahim Kaya Sivas Cumhuriyet University 

Assoc. Prof. Dr.İbrahim Tuğkan Şeker Sivas Cumhuriyet University 

Assoc. Prof. Dr.İlkay Noyan Yalman Sivas Cumhuriyet University 

Assoc. Prof. Dr.Levent Aksu Balıkesir University 

Assoc. Prof. Dr.Liza Alili Sulejmani International Balkan University 

Assoc. Prof. Dr.Luljeta Sadiku International Balkan University 
Assoc. Prof. Dr.Meltem Nene Keklik Sivas Cumhuriyet University 

Assoc. Prof. Dr.Muhammad Faisal Malik Ghazi University Dera Ghazi Khan 

Assoc. Prof. Dr.Murat Yusuf Önem International Balkan University 

Assoc. Prof. Dr.Mustafa Işkın Sivas Cumhuriyet University 

Assoc. Prof. Dr.Sebahattin Yiğit Bozkurt Kıbrıs Bilim University 

Assoc. Prof. Dr.Seden Doğan South Florida University 

Assoc. Prof. Dr.Selman Ablak Sivas Cumhuriyet University 

Assoc. Prof. Dr.Serkan Türkmen Çanakkale Onsekiz Mart University 

Assoc. Prof. Dr.Şebnem Özdemir Sivas Cumhuriyet University 
Assoc. Prof. Dr.Şebnem Zorlutuna Sivas Cumhuriyet University 

Assoc. Prof. Dr.Şerife Merve Koşaroğlu Sivas Cumhuriyet University 

Assoc. Prof. Dr.Şükran Karaca Sivas Cumhuriyet University 

Assoc. Prof. Dr.Uğur Uğur Sivas Cumhuriyet University 

Assoc. Prof. Dr.Ülkü Yancı Sivas Cumhuriyet University 

Assoc. Prof. Dr.Yalçın Yalman Sivas Cumhuriyet University 

Assoc. Prof. Dr.Yuliya Oguz Hertfordshire Business School University 

Assoc. Prof. Dr.Züleyhan Baran Düzce University 

Assoc. Prof. Dr Assoc. Prof. Dr. Viktorija Mangaroska International Balkan University 



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia 

iv 

Assoc. Prof. Dr Aysun Demirez International Balkan University 

Assoc. Prof. Dr Dönüş Çiçek Anadolu University 

Assoc. Prof. Dr Düriye Toprak Burdur Mehmet Akif Ersoy University 

Assoc. Prof. Dr Gabriela Iordachescu Tuna De Jos University 
Assoc. Prof. Dr. Gül Banu Duman Sarsen Amanzholov Kazakistan University 

Assoc. Prof. Dr. Igballe Miftari-Fetishi International Balkan University 

Assoc. Prof. Dr. Işıl Arıkan Saltık Muğla Sıtkı Koçman University 

Assoc. Prof. Dr. Mihai-Bogdan Petrisor Alexandru Ioan Cuza Iasi University 

Assoc. Prof. Dr. Nicoleta Mihaela Doran Craiova University 

Assoc. Prof. Dr. Oliver Filiposki Goce Delcev İştip University 

Assoc. Prof. Dr. Özge Güdü Demirbulat Balıkesir University 

Assoc. Prof. Dr. Rabia Bölükbaş Sivas Cumhuriyet University 

Assoc. Prof. Dr. Reyhan Gökben Saluk Kazakh-British Technical University 

Assoc. Prof. Dr. S.H. Hengky Prasetiya Mandiri Maritime Institute 

Assoc. Prof. Dr. Selvije Thaci University of Tetovo 

Assoc. Prof. Dr. Şenay Güngör Nevşehir Hacı Bektaş Veli University 

Assoc. Prof. Dr. Venet Shala Ukshin Hoti University 

Assoc. Prof. Dr. Yılmaz Seçim Necmettin Erbakan University 

Assoc. Prof. Dr. Zührem Yaman Selçuk University 

Assoc. Prof. Dr Zülkif Dağlı Governorship of Çorum 
Assist. Prof. Dr. Andrijana Bojadzievska Danevska International Balkan University 

Assist. Prof. Dr. Fatma Emiroğlu Aydın Giresun University 

Assist. Prof. Dr. Gül Nur Demiral Manisa Celal Bayar University 

Assist. Prof. Dr. Gürkan Fırat Saylan Giresun University 

Assist. Prof. Dr. Haşim Çapar Dicle University 

Assist. Prof. Dr. Marija Stevkovska International Balkan University 

Assist. Prof. Dr. Marijana Klemenchich International Balkan University 

Assist. Prof. Dr. Nevzat Balıkçıoğlu Cumhuriyet University 

Assist. Prof. Dr. Ozlem Kurt International Balkan University 

Assist. Prof. Dr. Refide Şahin International Balkan University 

Assist. Prof. Dr. Sezen Ismail Internatıonal Balkan University 

Assist. Prof. Dr. Afitap Bulut Zonguldak Bülent Ecevit University 

Assist. Prof. Dr. Ajda Baştan Sivas Cumhuriyet University 
Assist. Prof. Dr. Engin Dursun Sivas Cumhuriyet University 

Assist. Prof. Dr. Figen Arslan Koçkaya Sivas Cumhuriyet University 

Assist. Prof. Dr. Gizem Sultan Kaman Eskişehir Osmangazi University 

Assist. Prof. Dr. Raci Kılavuz Sivas Cumhuriyet University 

Assist. Prof. Dr. Selçuk Yasin Yıldız Lancaster University 

Assist. Prof. Dr. Sevtap Sarıoğlu Uğur Sivas Cumhuriyet University 

Assist. Prof. Dr. Zehra Gündar Sivas Cumhuriyet University 

Dr. Abdymitalip Murzakmetov Osh State University 

Dr. Ahmet Lökçe International Balkan University 

Dr. Ahmet Uğur Algiers 2 University 

Dr. Ainura Kulnazarova Osh State University 

Dr. Ainura Kulnazarova Osh State University Kırgısiztan 

Dr. Alberta Tahiri University "Haxhi Zeka" İpek 

Dr. Andrijana Bojadzievska Danevska International Balkan University 

Dr. Andrijana Bojadzievska Danevska International Balkan University 

Dr. Anela Džogović University “Haxhi Zeka” Pejë 

Dr. Anil Kumar Taşkent Westminster Uluslararası University 

Dr. Anita Cucoviċ University “Haxhi Zeka” Pejë 

Dr. Antonio Jr Etrata Santo Tomas University 

Dr. Aray Mukazhanova Kazakh-American Free University 



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia  

v  

 

Dr. Diellza Misini Ferizaj Applied Sciences University 

Dr. Elena Parnadzieva Stanoevska International Balkan University 

Dr. Elena Parnadzieva Stanoevska International Balkan University 

Dr. Elsa Ramos Guarda Polytechnic of Guarda 

Dr. Emilija Todorovic Public Secondary School For Catering&Tou. 

Dr. Fernando Florim De Lemos Esth-Ipg 

Dr. Hüseyin Kaba Taşkent Özbek Dili ve Edebiyatı University 

Dr. Idriz Kovaçi Ferizaj Applied Sciences University 

Dr. Jackie Lou Raborar Feu Diliman 

Dr. Kenan Sakallı Uşak University 

Dr. Khatori Youssef Ibn Tofail University 

Dr. Laura Toktarbekova Londra University 

Dr. Marigona Geci Priştine University 
Dr. Mehmet Kabacık Ordu University 

Dr. Merita Begolli Dauti University "Haxhi Zeka" Pejë 

Dr. Mustafa Sarkım Bozok University 

Dr. Okan Güven Sivas Cumhuriyet University 

Dr. Omorova Saltanat Toronbekovna Osh Technological University 

Dr. Paula Proença Guarda Polytechnic of Guarda 

Dr. Pelin Nasoz Ovalı Istanbul University 

Dr. Qıyang Yın Taylor University 

Dr. Serap Inceöz Sivas Cumhuriyet University 

Dr. Serdar Taşdemir Çanakkale İl Sağlık Müdürlüğü 

Dr. Siham El Ouahabi Tangier National School of Business And 

Managementdr. Sinan Kazancı Ss. Üsküp Cyril Ve Methodius University 

Dr. Şerife Üsküdar Sivas Il Sağlık Müdürlüğü 

Dr. Şükriye Duygu Çağma Ştip Gotse Delçev University 

Dr. Taner Akkoç Ondokuz Mayıs University 

Dr. Ümmi Muratı Bursa Uludağ University 
Dr. Zhumabaeva Dinara Osh State University 

 

ORGANIZING COMMITTEE 
 

Prof. Dr. Ünal Kılıç Sivas Cumhuriyet University 

Prof. Dr. Hakan Yekbaş Sivas Cumhuriyet University 
Eşbaşkan Prof. Dr. Hakan Koç Sivas Cumhuriyet University 

Eşbaşkan Assoc. Prof. Dr.Liza Alili Sulejmani International Balkan University 

Prof. Dr. Gülay Ercins Sivas Cumhuriyet University 

Prof. Dr. Vehbi Ünal Sivas Cumhuriyet University 

Prof. Dr. Snezhana Bilic International Balkan University 

Prof. Dr. Savica Dimitrievska International Balkan University 

Prof. Dr. Violeta Madzhova International Balkan University 

Assoc. Prof. Dr.Mustafa Işkın Sivas Cumhuriyet University 

Assoc. Prof. Dr.Murat Yusuf Önem International Balkan University 

Assoc. Prof. Dr.Emre Hastaoğlu Sivas Cumhuriyet University 

Assoc. Prof. Dr.Halil İbrahim Kaya Sivas Cumhuriyet University 

Assoc. Prof. Dr.Luljeta Sadiku Uluslararası Balkan University 
Assoc. Prof. Dr.Aktolkin Abubakirova Hoca Ahmet Yesevi Kazak-Türk University 

Assoc. Prof. Dr.Şebnem Zorlutuna Sivas Cumhuriyet University 

Assoc. Prof. Dr.Seden Doğan South Florida University 

Assoc. Prof. Dr.Nene Meltem Keklik Sivas Cumhuriyet University 

Assist. Prof. Dr. Hilal Erturhan Işkın Sivas Cumhuriyet University 



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia 

vi 

Assist. Prof. Dr. Rabia Bölükbaş Sivas Cumhuriyet University 

Dr. Andrijana Bojadzievska Danevska International Balkan University 

Dr. Elena Parnadzieva Stanoevska International Balkan University 

Dr. Ahmet Lökçe International Balkan University 

Dr. Ekrem Destanov International Balkan University 

Research Assistant  Şefahat Taşçı Sivas Cumhuriyet University 
Research Assistant Banu İsmaili International Balkan University 

Research Assistant Furkan Atasoy Karacabey Sivas Cumhuriyet University 

Research Assistant Berna Beyoğlu International Balkan University 

Research Assistant Gülsüm Akpınar Sivas Cumhuriyet University 

Research Assistant Muhammed Özden Erzincan Binali Yıldırım University 

Lecturer Serap İnceöz Sivas Cumhuriyet University 

Lecturer Ünalcan Kutal Malatya Turgut Özal University 

SECRETARIAT 

Research Assistant Furkan Atasoy Karacabey Sivas Cumhuriyet University 

Research Assistant Şefahat Taşçı Sivas Cumhuriyet University 

Research Assistantbanu İsmaili International Balkan University 

Research Assistant Berna Beyoğlu International Balkan University 
Research Assistant Gülsüm Akpınar Sivas Cumhuriyet University 

Research Assistant Muhammed Özden Erzincan Binali Yıldırım University 

Lecturer Ünalcan Kutal Malatya Turgut Özal University 



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia 

vii 

CONTENTS

1 

TÜRKİYE’DE EKONOMİK KRİZ VE KRİZ 

MODELLERİNİN ANALİZİ  

ANALYSIS OF ECONOMIC CRISIS AND CRISIS 

MODELS IN TURKEY  

Levent Aksu 1-23

2 

IMPACT OF PROPERTY RIGHTS ON FOREIGN 

DIRECT INVESTMENT IN THE WESTERN 

BALKANS: A CONSTITUTIONAL PERSPECTIVE 

AND ECONOMIC IMPLICATIONS  

Abil Baush 

Emir Kurtishi 
24-33

3 

MUHASEBE HATA VE HİLE İLE ETİK 

ARASINDAKİ İLİŞKİ  

THE RELATIONSHIP BETWEEN ACCOUNTING 

ERRORS AND TRICKS AND ETHICS  

Ergun SELÇUK 34-40

4 

THE BEST TOURISM VILLAGES INITIATIVE: A 

REVIEW ON THE  CURRENT SITUATION IN 

TÜRKIYE  

Gizem Özgürel  Özge 

Güdü Demirbulat  
41-53

5 
POTENTIAL RISKS OF PEST CONTROL IN 

HOSPITALITY INDUSTRY  Nene Meltem Keklik 54-60

6 

GASTRO-GELİŞİME GİDEN YOL: YARATICI 

ŞEHİRLER AĞI VE  
UNESCO YARATICI ŞEHİRLER ULUSAL 

LİSTESİNDEKİ BALIKESİR/TÜRKİYE  

THE ROAD TO GASTRO-DEVELOPMENT: A 

RESEARCH ON BALIKESIR, A CANDIDATE TO 

BECOME A CITY OF CREATIVE GASTRONOMY 

Gizem Özgürel 61-72

7 

COĞRAFİ İŞARET TESCİLLİ YEREL BİR ÜRÜN: 

SİVAS PASTIRMASI  

A LOCAL PRODUCT WITH GEOGRAPHICAL 

INDICATION: SİVAS PASTIRMA  

Gülsüm AKPINAR 

Hakan KOÇ  
73-87

8 

REDEFINING TOURISTIC EXPERIENCE:  
SUSTAINABLE TOURISM THROUGH  
INNOVATIVE ACCOMMODATION  

APPROACHES WITH BIO-3D TECHNOLOGY 

Zuleyhan BARAN 88-93

9 

AN EXAMINATION OF DIFFERENT 

APPROACHES TO FOOD RESCUE OPERATIONS 

AMONG COUNTRIES  

Emre HASTOĞLU 

Şefahat TAŞÇI  
94-100



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia 

viii 

10 

OTEL İŞLETMELERİ OLUMSUZ ÇEVRİMİÇİ 

YORUMLARI NASIL YÖNETİYOR?  

HOW ARE HOTEL BUSINESSES MANAGING 

NEGATIVE ONLINE REVIEWS?  

Ozan ÇATIR  
Bahattin HAMARAT 

Kenan SAKALLI  

101-111 

11 

TÜRKİYE’DE SAĞLIK HİZMETLERİ İHRACATI 

VE EKONOMİK BÜYÜME İLİŞKİSİ  

RELATIONSHIP BETWEEN HEALTH SERVICES 

EXPORTS AND ECONOMIC GROWTH IN TURKEY 

İlkay NOYAN 

YALMAN  
Nevzat  

BALIKÇIOĞLU 

112-118 

12 

SİVAS’A ÖZGÜ MEYVELER VE KANGAL 

KOYUN SÜTÜNDEN DONDURMA ÜRETİMİ VE 

OPTİMİZASYONU  

ICE CREAM PRODUCTION AND OPTIMIZATION 

FROM SİVAS SPECIFIC FRUITS AND KANGAL 

SHEEP'S MILK  

Bayram ALTINTAŞ 119-124 

13 

OSMANLI’DA BAHARATLARIN TATLILARDA 

KULLANIMI   

THE USE OF SPICES IN DESSERTS IN THE 

OTTOMAN EMPIRE  

Beyza Nur İLHAN  
AKYEL  

Emre HASTAOĞLU 

Şefahat EYCE  

125-129 

14 
THE PLACE OF YOZGAT FOODS IN THE FOOD 

MEMORY OF INDIVIDUALS  
Emine ARSLAN 

Mehmet KABACIK 
130-144 

15 
İTALYA MUTFAK KÜLTÜRÜNE BİR BAKIŞ  

AN OVERVIEW OF ITALY CULINARY CULTURE 
Soner BEŞCANLAR 145-152 

16 

GASTRONOMİDE DİJİTALLEŞME ve 

TEKNOLOJİ KABUL MODELİ  

DIGITALISATION AND TECHNOLOGY 

ACCEPTANCE MODELIN GASTRONOMY 

Soner BEŞCANLAR 
153-163 

17 

TÜRKİYE’DE EKONOMİK BİR FAALİYET 

OLARAK TURİZM ve İSTİHDAM  

TOURISM AS AN ECONOMIC ACTIVITY AND 

EMPLOYMENT IN TÜRKİYE   

Özlem SERTKAYA 

Doğan  
164-175 

18 

eWOM IN THE DIGITAL AGE: A 

COMPREHENSIVE REVIEW OF SOCIAL MEDIA 

IMPACT  

Najlae BENMILOUD 

Youssef KHATORI  
176-184 

19 

ÇEVRE DOSTU ÜRÜNLERE YÖNELİK BİLGİ, 

GÜVEN VE DAVRANIŞ İLİŞKİSİ  

THE RELATIONSHIP BETWEEN KNOWLEDGE, 

TRUST AND BEHAVIOR TOWARDS 

ENVIRONMENTALLY FRIENDLY PRODUCTS  

Uğur UĞUR 185-189 



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia  

  

  

ix  

  

20  

DRAGİ MİHAYLOVSKİ’NİN “KEŞİŞİN ÖLÜMÜ” 

ADLI ROMANINDAKİ HÜMANİST BAKIŞ AÇISI  

THE HUMANISTIC ASPECTS IN THE NOVEL “THE 

DEATH OF THE  

MONK” BY DRAGHI MIHAJLOVSKI  

Ivana Koteva  190-194  

21  

CULTURAL TOURISM AS FACTOR FOR  
DEVELOPMENT OF THE BUILDINGS AT THE  
 CULTURAL ROUTE IN SKOPJE     

Viktorija  
MANGAROSKA  

195-202  

22  
CLIMATE CHANGE CROSSROADS: LOSING OR 

PRESERVING  NEVSEHIR’S LOCAL CUISINE  
Gamze Coban Yildiz 

Onur Sevket Yildiz  
203-211  

23  

BARİSTA (KAHVE BAR GÖREVLİSİ) OLARAK 

GÖREV ALAN ÇALIŞANLARIN MESLEĞE 

YÖNELİK TUTUMLARININ BELİRLENMESİ: 

ANTALYA ÖRNEĞİ  

DETERMINING THE ATTITUDES OF EMPLOYEES 

WORKING AS  BARISTAS (COFFEE BAR 

ATTENDANTS) TOWARDS THE PROFESSION: 

ANTALYA EXAMPLE  

Filiz ARSLAN  212-218  

24  

TURKISH CUISINE CULTURE FROM THE 

PERSPECTIVE OF GASTRONOMY TOURISM: A 

METAPHOR STUDY  

Zührem YAMAN 

Onur KÖKSAL  
219-230  

25  
CULINARY CULTURE OF ÇAYKARA DISTRICT  
AND ITS CHANGE IN THE HISTORICAL  

PROCESS  

Rabia BÖLÜKBAŞ 

Sultan KAMAN  

İrfan YAZICIOĞLU  

231-236  

26  

TEACHING ENGLISH FOR SPECIFIC PURPOSES: 

TOURISM INDUSTRY  
Onur KÖKSAL  

Zührem YAMAN  
Beyza Nur ZORLU  

237-241  

27  

SESSİZ İSTİFA İLE İLGİLİ ULUSAL  
DİZİNLERDE YAYINLANAN BİLİMSEL  
ÇALIŞMALARA YÖNELİK BİR İÇERİK  

ANALİZİ  

A CONTENT ANALYSIS OF SCIENTIFIC STUDIES  
PUBLISHED IN NATIONAL INDEXES RELATED  

TO QUIET QUITTING  

Sevtap SARIOĞLU 

UĞUR  
242-250  

28  

DİJİTAL GASTRONOMİ KAVRAMI VE 

UYGULAMALARI  

HAKKINDA LİTERATÜR İNCELEMESİ  

A LITERATURE REVIEW ON THE CONCEPT AND 

APPLICATIONS OF DIGITAL GASTRONOMY  

Samuray Hakan 

BULUT  
251-257  

29  

ROBOT TEKNOLOJİLERİNİN TURİZM 

SEKTÖRÜNE YANSIMALARI  

REFLECTIONS OF ROBOT TECHNOLOGİES ON  
THE TOURISM SECTOR  

Didem  

BILDIRCINGİL  

Kenan GÜLLÜ  

258-267  



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia  

  

  

x  

  

30  

TURİZM İŞLETMELERİNİN TEKNOLOJİ  
KABUL MODELİ KULLANILARAK FİJİTAL  
PAZARLAMA TEKNOLOJİLERİNE YÖNELİK 

TUTUMLARININ BELİRLENMESİ  

DETERMINING THE ATTITUDE TOWARDS 

PHYGITAL MARKETING  TECHNOLOGIES BY 

USING THE TECHNOLOGY ACCEPTANCE  
MODEL IN TERMS OF TOURISM BUSINESSES  

Kenan GÜLLÜ  

Didem AŞAR  

Hatice TÜFEK  

268-277  

31  

UNESCO YAŞAYAN DEĞERLER EĞİTİMİ  
PROGRAMI BAĞLAMINDA ZİYARETÇİ  

YORUMLARININ İNCELENMESİ: TARAKLI 

ÖRNEĞİ   

EXAMINING VISITOR COMMENTS IN THE  
CONTEXT OF UNESCO LIVING VALUES 

EDUCATION PROGRAM: THE EXAMPLE OF 

TARAKLI 

Selçuk YÜCESOY   

Ebru  

DÜŞMEZKALENDER 

Yunus ÖZHASAR  

278-286  

32  

TÜRKÇE ANADİLİNİN KUZEY MAKEDONYA  
TÜRKLERİNİN KİMLİKLERİ ÜZERİNE 

ETKİLERİ  

EFFECTS OF TURKISH MOTHER TONGUE ON THE 

IDENTITY OF MACEDONIAN TURKS  

Sibel AKGÜN  287-296  

33  

GÖSTERGEBİLİMSEL ANALİZ YÖNTEMİYLE  
KAPADOKYA BÖLGESİNDEKİ BUTİK OTEL  

REKLAMLARININ İNCELENMESİ  

ANALYSIS OF BOUTIQUE HOTEL  
ADVERTISEMENTS IN CAPPADOCIA REGION  
USING SEMIOTIC ANALYSIS METHOD  

Burcu Gülsevil  

BELBER  
Selcen BALKI  

297-310  

34  

EXPLORING THE RELATIONSHIP BETWEEN  
SNOW AND WINTER TOURISM: A  

BIBLIOMETRIC INSIGHT  

Furkan Atasoy  
KARACABEY  

Hakan KOÇ  

Tunahan PEKDEMİR  

311-321  

35  

TÜRKİYE TÜRKÇESİ ÖĞRENEN KAZAK 

ÖĞRENCİLERİN YAZMA BECERİLERİNDE 

GÖRÜLEN HATALAR: ÖSKEMEN ÖRNEĞİ 

ERRORS OBSERVED IN THE WRITING SKILLS OF 

KAZAKH STUDENTS LEARNING TURKISH: 

EXAMPLE OF OSKEMEN  

  

Gül Banu DUMAN  

  

322-335  

36  

KAZAKLARIN TÜRKÇEYE İLGİ  
DUYMALARINDA VE TÜRKÇEYİ  

ÖĞRENMELERİNDE TÜRK DİZİLERİNİN ROLÜ  

THE ROLE OF TURKISH TV SERIES IN MAKING  
KAZAKHS INTERESTED AND INVOLVED IN  
LEARNING TURKISH  

Aray  
MUKAZHANOVA  

336-348  



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia  

  

  

xi  

  

37  

TÜRKİYE’DE YEŞİL ÖRGÜTSEL DAVRANIŞ 

ÜZERİNE ÇALIŞILAN LİSANSÜSTÜ TEZLERİN 

BİBLİYOMETRİK ANALİZİ   

BIBLIOMETRIC ANALYSIS OF POSTGRADUATE 

THESES ON GREEN  
ORGANIZATIONAL BEHAVIOR IN TURKEY  

Zeynep Ekmekçi1 

Gökhan Ilhan  
349-361  

38  

KUZEY MAKEDONYA İŞGÜCÜ SERMAYESİ 

ÜZERİNE BİR DEĞERLENDİRME  

AN EVALUATION ON LABOUR CAPITAL IN  

NORTH MACEDONIA  

Hilal ERTURHAN  

IŞKIN  
362-367  

39  

ÇALIŞANLARIN ÖRGÜTSEL BAĞLILIK VE 

MOTİVASYON DÜZEYLERİNİN İŞLETMELER  

İÇİN ÖNEMİ ÜZERİNE BİR DEĞERLENDİRME  

AN EVALUATION ON THE IMPORTANCE OF  

EMPLOYEES' ORGANISATIONAL COMMITMENT  
AND MOTIVATION LEVELS FOR BUSINESSES  

Melike KOÇ Hilal 

Erturhan IŞKIN  
368-376  

40  

ORTAOKUL TÜRKİYE CUMHURİYETİ İNKILAP  
TARİHİ VE ATATÜRKÇÜLÜK DERS  

KİTABINDA SOMUT KÜLTÜREL MİRAS 

 

TANGIBLE CULTURAL HERITAGE IN THE 

SECONDARY SCHOOL HISTORY OF  

REVOLUTION OF THE REPUBLIC OF TÜRKIYE  

AND ATATÜRKISM COURSEBOOK  

Arzu CANTÜRK 

Selman ABLAK  
377-388  

41  

MODIFICATION AND VALORIZATION OF  

CULTURAL HERITAGE IN THE FUNCTION OF  
TOURISM DEVELOPMENT  

Emilija Todorovic   
Dejan Metodijeski 

Oliver Filiposki  

389-394  

42  

TÜRKİYE'DE TURİZM GELİRLERİ İLE REEL  
EFEKTİF DÖVİZ KURU VE ENFLASYON 

ARASINDAKİ İLİŞKİ  

THE RELATIONSHIP BETWEEN TOURISM 

REVENUES AND REAL  
EFFECTIVE EXCHANGE RATE AND INFLATION IN 

TURKEY  

İlkay NOYAN  

YALMAN  
Şerife Merve  

KOŞAROĞLU  

395-401  

43  
JAPONYA’NIN TURİSTİK ÖĞELERİ  

TOURISTIC ELEMENTS OF JAPAN  

Kübra CEYLAN 

Mustafa IŞKIN  
402-405  

44  
ÜSKÜP FRANSIZ KONSOLOSLUĞU  

FRENCH CONSULATE OF SKOPJE  
Okan GÜVEN  406-417  



International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia 

xii 

45 

ÜSKÜP’TEKİ İTALYA KONSOLOSLUĞU VE 

FAALİYETLERİ  

ITALIAN CONSULATE IN SKOPJE AND ITS 

ACTIONS  

Okan GÜVEN 418-425 

46 

SİVAS'IN MEŞHUR (BİLİNMEYEN) ZEYREK'İ: 

ÜRETİMİ VE ÖZELLİKLERİ  

ZEYREK, AN ILLUSTRIOUS (UN)KNOWN FROM 

SIVAS: PRODUCTION AND PROPERTIES  

Tuğba DEDEBAŞ 

Meryem GÖKSEL 

SARAÇ  

Özlem Pelin CAN  

426-430 

47 

ET ÜRÜNLERİNDE DUYUSAL BİR KUSUR: 

ISITILMIŞ LEZZET  

A SENSORY DEFECT IN MEAT PRODUCTS: 

WARMED-OVER FLAVOR  

Meryem GÖKSEL 

SARAÇ  

Tuğba DEDEBAŞ  

Özlem Pelin CAN  

431-436 

48 

ENTREPRENEURSHIP AND SOCIAL 

ENTREPRENEURSHIP TENDENCIES OF 

TOURISM STUDENTS DURING AND UNDER THE 

INFLUENCE OF THE COVID19 PANDEMIC: THE 

CASE OF  

MUĞLA  

Ata Eren ORUNLU 

Işıl ARIKAN SALTIK 
437-439 

49 

DOES THE NUDGE THEORY AFFECT SOCIAL 

BEHAVIOR? AN EXPERIMENTAL STUDY ON  

CIGARETTE BUTTS  

Ekrem TUFAN  

Furkan ÇELİK  

Simge Nur ÖZKAYA 

440-446 

50 

ANTECEDENTS AND CONSEQUENCES OF  
TOURIST DELIGHT IN MOROCCAN GUEST 

HOUSES  

Siham EL OUAHABI 

Noureddine BELHSEN 
447-461 

51 

TÜRKİYE VE KUZEY MAKEDONYA KÜLTÜR 

VE TURİZM İLİŞKİLERİ ÜZERİNE BİR 

DEĞERLENDİRME  

A REVIEW ON THE CULTURAL AND TOURISM 

RELATIONS BETWEEN TURKEY AND NORTH  

MACEDONIA  

Mustafa IŞKIN  

Muammer MESCİ 
462-466 

52 
SİVAS’IN DEĞİŞEN YÜZÜ: MÜZELER 

CHANGING FACE OF SIVAS: MUSEUMS 

Ebru BİLGET 

FATAHA 
467-480 

53 
EDUCATION PROJECTS IN MUSEUMS AND 

IMPACT IN TOURISM 
Dr. sc. Fatmir Hoxha 481-488 

54 

TÜRKİYE'DE 1992-2022 YILLARI ARASINDA 

SAĞLIK TURİZMİ ÜZERİNE YAPILAN 

ÇALIŞMALARIN BİBLİYOMETRİK ANALİZİ 

BIBLIOMETRIC ANALYSIS OF HEALTH TOURISM 

STUDIES CONDUCTED IN TURKEY BETWEEN 

1992 - 2022 

Sadiye Nur UZUN 

Enis Baha BİÇER 
489-496 



 
 
 
International Congress on Tourism, Culture and Economy (ITEC’24) 8-10 May 2024/ Skopje, North Macedonia 
 

389 
 

 
MODIFICATION AND VALORIZATION OF CULTURAL HERITAGE IN THE 

FUNCTION OF TOURISM DEVELOPMENT 
 

Emilija Todorovic  
Public secondary school for catering and tourism Lazar Tanev, Skopje, North Macedonia 

emilijatod@yahoo.com 
 

Dejan Metodijeski 
Faculty of tourism and business logistics, University Goce Delcev, Stip, North Macedonia 

dejan.metodijeski@ugd.edu.mk 
 

Oliver Filiposki 
Faculty of tourism and business logistics, University Goce Delcev, Stip, North Macedonia 

oliver.filiposki@ugd.edu.mk 
 
 

ABSTRACT 
The city of Skopje is a destination visited by almost one-third of the total number of tourists coming to the 
country annually, has a rich cultural heritage that attracts an increasing number of tourists every day. In the 
interest of planning sustainable development of cultural tourism in the city, it is of great importance to 
properly modify and valorize the cultural heritage, assessing their value from the perspective of tourism. 
The subject of modification and valorization should encompass all tangible and intangible cultural assets 
of the city, aiming to hierarchically prioritize them based on their value, which will provide guidance in the 
strategic planning of cultural tourism development. This will determine which of them are leading in the 
overall cultural tourism product of the city, and which ones should be invested in first. Given that the tourist 
valorization of the entire cultural heritage of Skopje is a complex and long-term process, this paper includes 
the valorization of a cultural-historical complex comprising the Skopje Fortress, the Old Bazaar, and the 
Stone Bridge. The fortress is located on the eponymous hill, in the very center of Skopje, on the left bank 
of the Vardar River and partially in the western part of the bazaar. According to existing knowledge, the 
area where the current fortress stands was inhabited since prehistoric times, around the 4th to 3rd 
millennium BCE. The Old Skopje Bazaar represents a blend of the old and the new, culture, and tradition. 
It preserves numerous functional objects from the Ottoman period, while new objects are also being built 
as a characteristic of modern times. The Stone Bridge connects the Old Bazaar with Macedonia Square. It 
symbolizes the city of Skopje and is depicted as an integral element of its coat of arms. For this purpose, 
both desk and field research were conducted, and tourist valorization was carried out using a qualitative-
quantitative method that was modified and adapted to the subject of valorization. In this process, tourist 
valorization is performed according to three groups of indicators: indicators determining the cultural and 
touristic significance of the cultural asset and the management sector of the cultural asset. The overall 
assessment of all indicators ultimately determines the level of potential of the cultural asset in terms of 
tourism development. 
Keywords: modification, valorization, Skopje Fortress, Old Skopje Bazaar, Stone Bridge. 
 
INTRODUCTION 
Cultural heritage as a resource for the development of tourism is much more than the accumulation of 
material and intangible cultural assets that need to be protected and preserved (Petković, 2019). Following 
the tourist trends and directions dictated by demand, it is necessary to create an attractive cultural product 
that is a combination of cultural heritage with various characteristics, management activities of cultural 
assets, and the tourism industry. According to Richards, the new perspectives in creating cultural attractions 
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are linked to: space, assessment of the capacity of cultural activities, and connecting cultural resources with 
social capital (Richards, 2018). Cultural attractions themselves can be a product placed on the tourist 
market, which primarily depends on their level of authenticity and attractiveness, but they can also be 
combined to create complex cultural attractions: cultural landscapes, cultural complexes, and cultural 
routes. The criteria for creating a successful cultural tourism product are based on an assessment of the 
cultural resource, which will determine: the tourism potential, the broader context of the cultural resource, 
issues related to ownership and belonging, and stakeholder concerns (McKercher & du Cros, 2002). 
Modifying cultural resources for tourism purposes poses several challenges, especially those related to 
providing services, but also those related to specific demands, such as creating a sense of place and ensuring 
authenticity (Petković, 2019). According to Richards, the modification of cities and urban landscapes is 
easier because they already have formed authentic cultural spaces. However, in any case, the local 
community should be involved in the modification process to determine its benefits in the overall process. 
The same author emphasizes that the modification of rural environments is more complex because it is 
associated with privatization processes, which complicates the exploitation of cultural resources for the 
tourism industry (Richards, 2018). 
In the process of transforming and modifying cultural resources for tourist exploitation, management 
encounters obstacles and problems related to: ownership and location of the cultural resource; socio-
economic profile of visitors; income flow; communication with potential visitors; cooperation and 
marketing; experience, interpretation, and authenticity (McKercher & du Cros, 2002). Although faced with 
numerous obstacles and challenges, managers of cultural resources and other stakeholders must realize the 
transformation and modification of cultural resources because it is the only way to simultaneously protect 
the resources and ensure sustainable development, accumulate funds for local and societal development, 
and strengthen the community's identity and image. In the process of transforming and modifying cultural 
heritage for tourist development of the destination, it is important to protect it from overexploitation and 
respect the principles of sustainability. The best way to achieve this is through its valorization. This is 
primarily because sustainable tourism seeks to establish a balance between the economic benefit the 
community derives from cultural heritage as a tourist product and its protection from excessive 
consumption. That's precisely why McKercer claims that cultural tourism can be the main driver of 
sustainable community development (McKercer, 2003). Touristic valorization of cultural heritage involves 
assessing its value from various aspects and determining the possibilities for its implementation in the 
tourism offer of the destination, regardless of whether it will be positioned as a separate tourist product or 
within the framework of another destination product. This, among other things, largely depends on its 
authenticity and attractiveness. In this implementation process, it is crucial that cultural tourism products 
do not "emerge" outside the cultural context of the local community because, in that case, they will have a 
relatively short lifespan (Petrić, 2009). Through tourist valorization, cultural heritage has the potential to 
be competitive in the tourism market and attract a large number of visitors. It's a fact that destinations have 
always attracted tourists with their unique atmosphere, culturally significant monuments, traditional 
festivals and events, and other cultural experiences, regardless of whether cultural motives predominate in 
the decision to travel (Sigala & Leslie, 2006). Thus, cultural attractions become significant criteria in 
assessing the quality and level of tourism development in a destination, and according to research by Smith, 
culture emerges as a direct and/or indirect content in the majority of tourist trips worldwide (Smith, 2003). 
The issue of tourist valorization of cultural heritage is always accompanied by discussions and clashes 
between representatives of the cultural sector and representatives of the economy and tourism, primarily 
stemming from their different perceptions of the cultural values of resources. The first consider cultural 
goods invaluable due to their cultural and historical impact, while the others that they can be assessed 
(valorized) according to consumer demand, transformed and modified as tourist products for commercial 
purposes. The solution that can reconcile these opposing views lies in the principles of sustainable 
development, which dictate that a portion of tourism profits should be used for the conservation, 
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preservation, and maintenance of cultural goods, for supporting and incentivizing arts and artists, as well 
as for other cultural activities within the local community (McKercher & du Cros, 2002). 
In this paper, an example is given of the valorization of Skopje Fortress, the Old Bazaar, and the Stone 
Bridge as a whole, which are significant parts of the cultural heritage of the city of Skopje. Skopje Fortress 
is a historical core, ie the origin of today's Skopje and is located in the center of the city, on the left bank of 
the river Vardar. Current scientific evidence indicates that Skopsko Kale was inhabited in prehistoric times, 
more precisely at the crossing between IV and III century BC, and during archaeological excavations in 
1953 and 1967, material evidence of the late Neolithic settlement was discovered. The Fortress, as 
archaeological discoveries show, was re-inhabited sometime in the 7th and 6th centuries BCE, and the 
remains of this settlement have been discovered about 6-7 meters below present-day levels. The fortress 
was once again occupied in the X century, when the medieval Byzantine-Slavic city of Skopje was formed 
during the time of Tsar Samoil, which was "one of the most important strategic points - fortress-cities" 
within the then vast Macedonian Samoil Empire. With the latest archaeological excavations that began in 
2007, 13,400 objects from different periods have been discovered, of which 4527 are coins. All items are 
preserved and divided into three collections: prehistory, the Ottoman period and the medieval period. The 
Old Bazaar of Skopje is one of the most significant and complex landmarks of the city. It spans from the 
Stone Bridge to Bit Pazar and from Kale Fortress to the Serava River. It dates back to the 12th century. The 
bazaar suffered extensive damage in the earthquakes of 1555 and 1963, as well as during both World Wars. 
It has been renovated several times. From the Byzantine and Ottoman periods, there are still notable sites: 
Kapan Han (now converted into a pub and national restaurant), Chifte Hammam (art gallery), Kurshumli 
Han, Daut Pasha Hammam (art gallery), Suli Han (Museum of the Old Bazaar), the old Turkish post office, 
the monastery of St. George Gorgos Skoposhtiggnik, Bezisten (covered market), the Stone Bridge, and 
Kale Fortress. Today, as part of the bazaar, there are also St. Dimitrija Church, Murat Pasha Mosque, St. 
Spas Church, Vilaet Konak "Ukumat", Mustafa Pasha Mosque, Museum of Macedonia, Museum of 
Contemporary Art, Clock Tower, Sultan Murat Mosque, and several other mosques. In 2008, a law was 
passed declaring the Old Bazaar of Skopje as a cultural heritage site, and since then, it has been under 
permanent protection by the state. The Stone Bridge over the Vardar River connects Macedonia Square on 
the right bank and the Old Bazaar of Skopje on the left bank of the river. There are two different opinions 
about its existence. According to the first, it was built in the 6th century, immediately after the catastrophic 
earthquake in 518 AD, during the reign of Emperor Justinian I. Others believe that the bridge was built in 
the second half of the 15th century, between 1451 and 1469, during the rule of Sultan Mehmed II the 
Conqueror of the Ottoman Empire. The bridge has undergone several changes, being upgraded during the 
reign of Sultan Suleiman the Magnificent and Serbian Tsar Dusan. During the Second World War, the 
bridge was mined, but after the liberation of the city, the detonation of dynamite was prevented, saving the 
bridge from collapse. The name "Stone Bridge" was given because it was built using broken stone. 
Additionally, the bridge is historically known as the "Dusan Bridge," in honor of Serbian Tsar Dusan. The 
Stone Bridge is considered a symbol of the city of Skopje and is depicted as a prominent element on the 
city's coat of arms. 
 
MATERIALS AND METHODS 
In the literature, various methods are employed for tourist valorization. Due to the lack of a unified 
methodology, most authors utilize a qualitative-quantitative method that can be adapted and modified 
depending on the subject of valorization. For the purposes of this study, a model is proposed in which tourist 
valorization is conducted based on the value of indicators that determine the cultural and touristic 
significance of cultural assets and the cultural asset management sector. Cultural significance is determined 
based on the following indicators: archaeological value, scientific value, rarity of the cultural asset, and 
complementarity with other cultural resources in the vicinity. Touristic significance is determined based on 
the following indicators: transportation and accessibility, ambiance, attractiveness and recognizability, 
tourist infrastructure and amenities, and proximity to other cultural and natural attractions. Management of 
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the cultural asset is determined based on the following indicators: management plan, monitoring and 
maintenance, state of repair, promotional activities, and potential for investment. 
All indicators are evaluated on a scale from 1 to 5 (1 - insufficient, 2 - satisfactory, 3 - good, 4 - very good, 
and 5 - excellent). The sum of the obtained values for each indicator is divided by the number of indicators 
to obtain an average score, indicating the value or potential of the cultural resource and its significance. 
Additionally, cultural assets can fall into one of the following groups based on their average score: 1 - 2: 
Satisfactory quality, local touristic significance; 2 - 3: Good quality, regional touristic significance; 3 - 4: 
Very good quality, national touristic significance; 4 - 5: Excellent quality, international touristic 
significance. Moreover, based on the total sum of obtained ratings, the cultural asset can be categorized as 
having: low level of touristic potential (0 - 25), medium level (25 - 50), high level (50 - 75). Tourist 
valorization has been conducted on Skopje Kale, the Old Bazaar, and the Stone Bridge as a single cultural 
entity. 
 
RESULTS AND DISCUSSION 
The results of the conducted tourist valorization on the indicators determining the cultural and touristic 
value, as well as the management and administration sector of the research subject, are presented 
individually. Subsequently, the total value of the various indicators and the total number of points 
determining the level of tourist potential are provided. Based on the obtained results, a detailed discussion 
can be conducted regarding the degree of cultural and touristic value of the object, as well as the necessary 
measures for management and development. This discussion will identify potential opportunities for 
improving the tourist potential of the object and propose specific actions to achieve them. 
Table 1. Assessment of Indicators Determining Cultural Significance 

Indicators Assessment 
Archaeological value 5 
Cultural historical value 5 
Scientific value 4 
Rarity of cultural property 3 
Complementarity with other cultural resources in the environment 3 
Average value 4 

 
Table 2. Assessment of Indicators Determining Touristic Significance 

Indicators Assessment 
Transportation and accessibility 5 
Ambient 4 
Attractiveness and recognition 4 
Tourist infrastructure and service facilities 4 
Proximity to other cultural and natural attractions 3 
Average value 4 

 
Table 3. Assessment of Indicators from the Cultural Heritage Management Sector 

 

Indicators Assessment 
Management plan 2 
Monitoring and maintenance 2 
State of reparation 4 
Promotional activities 3 
Investment potential 5 
Average value 3,2 
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Table 4. Total Value of Indicators 
Indicators Assessment 
Cultural significance 4 
Tourist significance 4 
Management of cultural property 3,2 
Average value 3,7 

 
The relatively high ratings of the indicators determining the cultural significance of the object of 
valorization primarily stem from its archaeological, cultural-historical, and scientific value, as well as the 
fact that it encompasses a multitude of "witnesses" from various periods of Macedonia's history in one 
place. According to research, the fortress possesses immense historical wealth and evidence of its existence 
dating back 5 centuries before Christ, with archaeological excavations uncovering 13,400 artifacts as 
testament to the life that unfolded here in the past. On the other hand, the Old Bazaar together with the 
Stone Bridge represent the most complex cultural asset in the city. This complex, as a cultural treasure 
trove, provides a solid foundation for future scientific research for historical, cultural, and educational 
purposes, as well as potential for organizing cultural events and festivals. The average rating of the 
indicators determining the cultural significance is 4. 
The value of the indicators determining the tourist significance is also 4. The high ratings are attributed to 
the excellent transportation options from the emitting areas, both by air and land. Specifically, the objects 
are located in the center of the capital city, providing good accessibility. The fortress offers a magnificent 
view of the city, although the ambiance is somewhat marred by inadequate maintenance of the site. On the 
other hand, the Old Bazaar boasts a delightful ambiance, offering a top-notch experience. Regarding tourist 
infrastructure and amenities, despite some ongoing investment activities, they are not yet fully realized. 
Inside the fortress, there is a lack of informative signs, pathways, benches, etc., while the bazaar and the 
bridge are well-equipped in terms of infrastructure. In the vicinity of these sites, there are numerous turist 
establishments offering accommodation, dining, entertainment, and recreation options. 
The value of the indicators determining the management sector of the cultural asset is 3.2, which is a 
relatively low score for a cultural asset with high cultural and touristic potential. These sites represent 
excellent investment opportunities, but a quality strategy for their development is needed. Although the 
fortress has been extensively researched, and the bazaar is under permanent protection by law, it is essential 
to establish a management plan, continuous monitoring, plans for repair and renovation, investment 
projects, and sources of financing to ensure continuity and stable policy in managing the site. Regarding 
the promotional activities undertaken so far, this cultural wealth is featured on several national and 
international websites, as well as in all printed promotional materials (guides, monographs, etc.) for North 
Macedonia and Skopje. 
The overall value of all indicators for tourist valorization is 3.7, indicating a very good quality - national 
touristic significance. The total score is 56, indicating a high level of touristic potential. 
 
CONCLUSION 
A large number of research studies are dedicated to the relationship between cultural heritage and tourism, 
primarily because the preservation of heritage and its transmission to future generations depend on the 
continuous implementation of quality strategies for valorization, restoration, conservation, and appropriate 
management towards its sustainable development. The exploitation and commercialization of cultural 
heritage require a certain level of adaptation, which often leads to conflicts between institutions responsible 
for heritage protection and management and the tourism industry. This should always be taken into account 
in the planning and management of cultural heritage, along with respect for a set of criteria and legal 
frameworks. 
Touristic valorization is the foundation upon which the acceptability of resources for tourists is determined, 
the type of tourism to be developed in the region, the standards to be applied in development, the 
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hierarchical arrangement of necessary investments, and so forth. In short, it determines the direction in 
which central and local authorities should steer tourism policy, as well as the plans that tourism entities 
should implement. Touristic valorization represents a significant phase in the process of tourism 
development planning because its aim is the objective evaluation of tourism resources in the destination. 
Moreover, touristic valorization plays a major role in successfully adhering to the principles of sustainable 
development and optimal resource utilization. 
The overall assessment from the conducted touristic valorization of the fortresses indicates that these sites 
have a very good potential to be part of the cultural tourism offering at the local, regional, and national 
levels. However, a serious approach and planning are necessary for all steps in developing and promoting 
a high-quality cultural tourism product. The general conclusion is that this cultural heritage possesses 
attributes that are attractive to visitors, primarily due to the authenticity of the buildings, rich history, and 
beautiful ambiance. If all of these potentials are capitalized on, particularly for organizing various events 
and festivals, it is certain that an authentic and recognizable tourism product can be created, which will be 
a magnet for tourists. However, a tourism product cannot be defined solely by the object or the place itself. 
Additional services significantly influence its quality: hospitality establishments and services, cultural and 
touristic attractions, infrastructure, hygiene, etc. Therefore, measures need to be taken for strategic planning 
of continuous renovation and maintenance of the sites, establishing regular monitoring and quality control 
to timely identify deficiencies and take measures to eliminate them. All of this, supported by quality 
management from state institutions at all levels, as well as other stakeholders, will contribute to the 
development of a high-quality tourism product through which the country can compete in the market and 
become a recognizable destination. 
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