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KpPaTKo
NPeTCTaByBaHE

MME W AEJHOCT.

KOJA CYTEP CUNTA B CAKAJNIE A JA
MMATE?

30WLTO CE MPNJABUBTE HA OBYKATA?
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RECEPTIVE
TO CHANGE

GLOBAL V| S I O N CUSTOMER

To be the most successful and respected
industrial speciality chemical company
in the world

TEAM PLAYER FOCUSED

MISSION

Partner actively with our customers to provide
innovative and sustainable technical solutions
OPEN to help them increase productivity,
COMMUNICATION reduce costs and minimize risks
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[Tpumepu 3a BU3Uja

&  Walmart VISA

To bring inspiration and innovationto  Be the destination for customers to save To be the best way to pay and be paid,
every athlete in the world. money, no matter how they want to shop. for everyone, everywhere.

Southwest. Google F@fsﬂep

To become the world's most loved, most To provide access to the world's To be the world's leading producer and
flown, and most profitable airline. information in one click. provider of entertainment and information.

T=5Lnm

To create the most compelling To be the world's best quick service To establish Starbucks as the premier
electric car company of the 21st century. restaurant experience. purveyor of the finest coffee in the world.



SWOT aHanusa

Llen e npeKky u3bop Ha cTpatervja ga ru
npeTBOpUMeE:

O cnabocTute BO NpeaHOCTHU,

O OrpaHuyyBaHaTa BO MOXHOCTU WU Aa TU
MUHUMMU3IUPaAME

O €O COMCTBEHUTE NpPeaHOCTU Aa M
UCKOPUCTUME MOXKHOCTUTE U Aa MU
npeTsopmme BO NOBUCOK NPoPurT.
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AHaNn3a Ha
KOHKYpeHUuujaTa

NpeHTuPUKyBarbe Ha KOHKYpPEHTUTE.
Onuc Ha KOHKYpeHTcKuTe 41 enemeHTM.

30WTO NOTPOLIYBaunUTe KynyBaaT o4 HUB? (KOPUCHOCTUTE Ha
KOHKYPEHTCKMTE NPOoM3BOAM - 3allTeda Ha Bpeme, eMOoLUN,

3/pasje..)

Cnopepnba Ha TMe KapaKTEPUCTUKN N KOPUCHOCTHU CO
HawnTe (TOYKM Ha NAPUTET U TOYKM Ha Pa3MKa).

Pasnukure ce YNB/USP!

KakBa e MOKTa n peakumuute Ha KOHKypeHTuTe? (Ke ja Hamanart
LileHaTa, Ke BoBeZaT HOB/CAMYEH Npoun3Bog, , Ke 3acunaT
MPOMOLMja M KaKO BUE MOKe 3 0ArOBOPUTE Ha HUBHUOT
oArosop)

[lanu yecto ce nojaByBaaT HOBU KOHKYPEHTU?






KOWU CE

NOTPOLLYBAYUTE/
KTMEHTUTE?

MOTPEBEN HA MOTPOWYBAYMU

MPOUEC HA HOCEHE
OONYKA 3A KYNYBARE

CETMEHTAUWIA HA NA3SAPOT

9



l1ITO € TOQA MAPKETUHT MUKC?

KoMyHMKaLM|a

NMpomouuja

AmcTpubyumja [pousBoA

MNotpebu K
xenbu
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OCHOBEH MOAEJT HA KOMYHWKALWIA




MepKn 3a cnegere

» [docer

»bBpoj Ha nHTepaKkuun (aonarfartba, KOMEHTapK, CNoaeyBakba)
»bBpoj Ha noceTn Ha Beb cTpaHa

»Bbpoj Ha pobueHn nogaToum og, KANEHTH

> bpoj Ha noceTn BO NnpogaBHULA

> bpoj Ha npoaaxbu

»bpoj Ha BpaTeHW Npon3BoaM

» CeHTUMEHT Ha 6peHy, (NO3UTUBHU/HEraTUBHN KOMEHTapW)
»CnomMmHyBatba Ha bpeHp,

» Opyrw...

*COBET: AHraxkupajte (gurutaneH) mapkerep 3a BawmMot 6usHuc!
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tamara.jovanov@ugd.edu.mk

]



mailto:tamara.jovanov@ugd.edu.mk

	Slide 1: Маркетинг и комуникација
	Slide 2: Кратко претставување
	Slide 3: Што е маркетинг? Маркетинг поими и филозофија
	Slide 4: Визија и мисија (елементи)
	Slide 5: Примери за визија
	Slide 6: SWOT анализа
	Slide 7: Анализа на конкуренцијата
	Slide 8
	Slide 9: КОИ СЕ ПОТРОШУВАЧИТЕ/ КЛИЕНТИТЕ?
	Slide 10
	Slide 11: ОСНОВЕН МОДЕЛ НА КОМУНИКАЦИЈА
	Slide 12: Мерки за следење
	Slide 13:  ЕВАЛУАЦИЈА 

