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2 Perugia beautiful old street via dell’Acquedotto, Umbria, Italy ®
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Le Italian fashion houses they have always been considered legendary in the rest of the world,
from Armani to Prada, from Versace to Valentino.

This is because the Italian fashion has always been recognized for meticulous craftsmanship and
for luxury materials, but only after the Second World War did Italy become a true fashion
capital.

Before the war, Italian fashion houses followed French fashion, just like the rest of the world.
France dictated the fashion trends, but immediately after the war there Italian fashion he obtained
trust and financial support, managing to create a unique and unmistakable style.

During the 50s and 60s, as French labels such as Christian Dior and Jacques Fath turned their
attention to couture, [talian fashion houses truly understood the need for women to have
comfortable and versatile clothes, even if they were made to measure and refined.

Italian day wear took off in America (Italian designers really understood the American women)
and paved the way for the ready-to-wear collections coming out of fashion houses today.
®



American Money -
In an effort to restore and stabilize the Italian economy after World War II, the Marshall Plan provided American aid for
Italy’s textile businesses, which were mostly small, family-owned operations. This investment spurred the production of

the leather, fur, silk and wool-still the country’s most prized luxury materials to this day.

A Focus On Practicality

Italian fashion impresarios like Emilio Pucci, Valentino, and Fendi designed luxurious clothes, but they were always

grounded in a strong sense of reality.

Women Designing For Women

Part of the reason Italy was the first market for day wear was a coterie of women designers who understood the needs

of women. Germana Marucelli, Mila Schon, Simonetta, and Galitzine: “this group of ladies were all coming from Italian
aristocracy, and they found themselves without a job and without any money after the war,” says Tonchi. “What they

knew was clothes, they loved clothes, and they had the technical know-how to create these collections.”

Hollywood Invasion

The fashion industry was influenced by other artistic fields, most notably film. In the 1950s, Rome became Italy’s

“Hollywood on the Tiber” when American filmmakers started shifting production overseas to take advantage of lower

costs. Hollywood stars like Eva Gardner, Audrey Hepburn, and Liz Taylor regularly wore Italian designers, while the

Italian costume designer Danilo Donati frequently designed for Italian filmmakers like Federico Fellini and Luchino

Visconti. @
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Italy today is home to the most famous fashion designers, and the largest fashion labels in the
wortld. From Gucci and Diesel to Fendi and Dolce & Gabbana, the Italian fashion presents talents
and projects of worldwide appeal.

The style of Italian fashion 1s rightly celebrated as unique among competitors: with its unmistakable
elegance, excellent tailoring, fine fabrics, creativity and unparalleled innovation.

In fact, let's see the big names of Italian fashion in the major shopping streets in all cities of the
world. Italian fashion houses have now become "household names" when it comes to luxury fashion.

Among the legends of Italian fashion that dominate global markets we find:

Prada, Armani, Versace, Cavalli, Dolce & Gabbana, Bottega Veneta, Salvatore Ferragamo,
Gucci, Tod’s, Marni, Valentino, Missoni, Gianfranco Ferré, Krizia, Coveri, Trussardi, Laura
Biagiotti, Alberta Ferretti, Moschino, Rocco Barocco, Emanuel Ungaro, Luciano Sopranic,
Romeo gigli, Bulgari, Sergio Rossi..
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Giorgio Armani




DOLCE & GABBANA \=)
“Italians know very well that it’s style that matters, not fashion, and Italian style has no class or age limits.” (Stefano Gabbana)
,ZJTaaujasImre MHOTY AOOPO 3HAAT ACKA € BAXKEH CTHAOT, 4 HE MOAATA, 2 UTAAH]JAHCKAOT CTUA HEMA KAACHU HAU CTAPOCHH
rpanuu’. (Credano ['abana)

ARMANI “Elegance is not to be noticed, but to be remembered” (Giorgio Armani)
,,EAerannmjaTa He TpeOa Aa OHAe 3a0eAexkaHa, TyKy Aa Onae 3amamerena® ([Iopro Apmanm)

PRADA

“What you wear is what you give of yourself to the world, especially today, when human contacts are so fast. Fashion is an
instant language “(Miuccia Prada)

,,OHa ITIITO TO HOCHTE € OHA IIITO TO AaBaTE OA CeOE Ha CBETOT, OCOOEHO ACHEC, KOTa YOBEUKUTE KOHTAKTH CE TOAKY Op3H.
Moaarta e uHcTanTeH jasuk’ (Mmydaa [Ipaaa)

VALENTINO

“My style? Timeless, that means: solid, made of substance and not small sensational effects. Powerful, a fashion really designed
to give power to women. “(Valentino)

"Moj crua? be3BpemeHckH, TOA 3HAYM: IBPCTO, HAIIPABEHO OA CYIICTAHIIN]A 1 HE MAAH CEH3AIIMOHAAHN edektr. MokHa,
MOA2 AM33JHHPAHA CO IIEA Ad UM AGAE€ MOK Ha keHHTe. ,,(BasernTnno)

VERSACE
“I think it’s the responsibility of a stylist try to break the rules and barriers.” (Versace)
,,MHCAAM A€Ka 4 € OATOBOPHOCT Ha CTHAUCTOT A4 I'M IIPEKPIIH IIpaBuAara u oapuepure. (Bepcaue)
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MOSCHINO

“If you cannot be elegant, be at least extravagant” (Franco Moschino)

,»,/AKO He MOKETE AQ OHMAETE EACTAaHTHH, OnaeTe 6apeM ekcrpaBaranTHU - (Pparko MocknHO)

CAVALLI

“I consider myself an artist, with the only difference that my creations are worn, don’t hang it on a wall.”
(Roberto Cavalli)

,,Cebecu ce cMeTam 32 YMETHHK, CO GAMHCTBEHATA PA3AHKA BO TOA IIITO MOUTE KPEAITHMH CE HOCAT, a HE Ce
3akagyBaaT Ha SHA". (Pobepro KaBaam)

GIANFRANCO FERRE

“A dress is sensuality when it moves tied with the body. It’s ostentation when it covers you and dazzles you. It’s
emotion. It’s noise, rustling. A silent dress 1s a null; useless dress. “(Gianfranco Ferre)

,,PYCTAHOT € CEH3YaACH KOra Ce ABIFKH BPBO CHHXPOH €O TeAOTO. [Tokazen/IIpereniinosen kora Te ToKprBa 1
Te 3acAemyBa. Toa e emonmja. Toa e Oy4aBa, mymikame. THBKHOT PpycTaH € HyAa, OeckoprceH DYCTAH.

(IIardpanko Pepe)

MISSONI
“I do not buy designer clothes, I wear what I like.” (Ottavio Missoni)
,,He kyrmyBaMm Am3ajHepcka 0OAEKa, HOCaM Toa IITo Mu ce Aomara®. (Orasuo Muconn)
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Chiara Ferragni — Instagram stars who advertise fashion brands
are the new fashion trendsetters of the new era

;Q chiaraferragni @ « Segui gia
\‘,\ Milan, Italy

ﬂ chiaraferragni @ Obsessed with this
N glam @manuelemameli @

1h

ﬁ alicebasso @ Stupenda %

29 m Piace a 20 persone
Rispondi

alessio.brunello amo sembri
tirata con sto trucco

1h Piace a 174 persone
Rispondi

—— Visualizza le risposte (1)

: paolodiscolo Chi é? Un mostro
alieno di gomma?

QY N

b Piace a anniemazzola e altri 198.933

1 ORA FA

Aggiungi un commento...

Chiara Ferragni is an Italian blogger, businesswoman, fashion
designer and model who has collaborated with fashion and beauty

= brands through her blog The Blonde Salad. Lo

e o o e e D S SiEiinaiesarsaoes - s - < - - - ———y—r Ty T T TP ST —y—

..... - - 3 - = -




@& : RO : &)
e Mariano Di Vaio — From an ordinary boy from the street, e
he grew into a sought-after face in fashion advertisements
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wIIpesenranrja Ha MOAHH HAYCTPALIHH
HHCIOHPHPAHH OA MOAATA HA MAJAHTE
BOo Hrasmuja“

MoAHU BAYCTPAITN HA CTYACHTH OA 1T e€XHOAOIIIKO-TEXHUYKUOT
daxyarer npu Yuusep3ureror I'orte Aeaues-IIITun oA Hacokara
AM3ajH Ha TEKCTHUA U 00A€KA



Mexurop ITpod. A-p Mapuja Kepraxosa
CryaenTn yuecHunm — MoAHH maycTparopu:

Cuaarama IlerpoBa
Amracrasnja IlerxkoBcka
Maprra baa>xes
Maprjarna borojecka
Burropnuja Kuranoscka
Maprja AumuaTpoBcKa
Maprura Ilomocka
CaaBurra ToaopoBa
EBrenrmja Jopaarnocka
Carmpa AranacoBa
Capa Korecka
bojara Crojrxocka
Carmro 3yaamocku
Ausexcaraap Illnjaxocku
Ausexcaasap HuxosoBcku
Haraanja AnrajrkoBcku
Penara ByukoBa
Carspa ApcoBa

e —————————————————————————————————



Ma \PHHA bara>keB

P = x —r  w s ea
S gl piod -






)

A\

DO o ¢ ot s S b e~

-












i s
RS A T
Py e

T T
asiistiry

ST e 80

=~
=£

T3% ,r,-f’f‘;f
FireEiTs

=%

ha))

T
e
-~

: otn
T
N o

LA

=
B
T

SRS T

Pt

e D )
i )\




53 &
-

=
sC .t

==

ot A A

=

L

L

e

Frseas,
SR A

o1 1
P
=L

o

N

Firas




)

)

BIPS o o - e s

Mapujana borojecka
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bojama Crojxocka
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G Cario 3yaamocku
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Asexcamaap Illujakocku




Haraanja AurajkoBCcku
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Esrennja Jopaanocka
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Penara ByukoBa
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Cama AramacoBa
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Capa Korecka
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Buxropuja Kuranoscka
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AHacrasuyja lleTkoBcKa







O 7 |









IlerpoBa

r

Ira”Ha

Caa

Z.
@
<
o
-8
7))
Z

o

s L
-

T

T

Ok



&)

Caarana IlerpoBa







\

|0







.,,,_ﬁ _

.

Wy

AL
wid




‘fﬁ _
~

\//A N




ZQNO0D BOARD -

//f/

m&







e ————————————————




=

®)

-r
S

©




baaropapume 3a BHUMaHHETO

Grazie per l'attenzione



