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Abstract 

The national park “Sharri” mountains in Kosovo is expanded in five different municipalities: 

Prizren, Suhareka, Dragas, Shterpce and Kacanik, the essential part of which is Prevalla. 

This village does not take more than 1% of the entire surface of the national park. The 

purpose of this research is to identify the current conditions in Prevalla, touristic offers, the 

fulfilment of touristic needs, daily visitors or the visitor that accept these offers more than one 

night. The activities and the methodology of this research in the field is based on the 

qualitative and quantitative methods, by identifying the capacities of the Balkan’s Pearl as 

part of the touristic village-Prevalle, the service and the quality of life on 1500-1550 m above 

the sea level. The data of this research is gathered from a specific and selected sample of 

owners of cafes and restaurants, owners or managers of hotels and hostels; and random 

sample like common visitors. The results of the study are encouraging, based on statistics, 

comparisons and the future plan. It is important to mention that Prevalla is still on the 

building phase, with strategic and infrastructural plans in order to create better conditions 

for increasing the number of tourists, eco-tourism or sports tourism. 

 
Keywords: Prevalla, Pearl, eco-tourism, medical tourism, sportive. 
JEL Classification: L83 

 

 

Introduction 

The purpose of this paper is identifying the turistic reseources in Prevalla and its area, 
moreover this is recognised as Balkan’s pearl. It is known as the Pearl because of the eco-
diverse resources it posseses, climatic conditions and wind currents from the following seas: 
Adriatic, Aegean and the Black sea. These currents create a climate that has a healign effects. 
According to many researches, it is proven that Prevalla heals more than 61 types of 
deseases, part of which are chronic and acute deseases. 

_____________________ 
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Ne punim shkencor po ashtu jane paraqitur faktye te reja rreth kushteve ekzistuese brenda 
zones Prevalles, me konkretisht fshatit turistik Prevalle, fshat i cili numeron rreth 350 shtepi, 
disa te karakterit vila, disa shtepi kamping dhe numer i caktuar hotelesh.  
In this research are also included new information related to the existing conditions in 
Prevalla area, more specifically in the tourist village Prevalla that has about 350 houses, some 
are villas, some are comaping houses and some are hotels. 
The statistics show that in Prevalla, there is an increase in providing qualitative services but 
also the number of quantitative services is growing. Based on the the research data from the 
field there is also a gradual improvement in Prevalla and hotels in Prizren, that is a crucial  
element for the developemtn of mountain, rural and cultural toruism (Bresa et al., 201 7b).  
The outcomes that derive from the research expertise show immediate development of hotels 
in Prevalla, especially in the area relating to it, but also an increase of the number of 
guesthouses in the tourist village, year by year. This led to the growth of the number of 
tourists (including those that stay one day only).  

There is a need to specify some elements that do not fulfill the needs of tourists, but 
have a negative effect in developing a stable tourism. The problem is inherited in time, the 
bad management of waste is a phenomenon that is condemned by every visitor but not every 
visitor  refelcts upon it (the irresponsible ones). Another problem is the lack of electrification 
during nightime (strolling to enjoy the fresh air is not possible), lack of goog environmental 
management, the cooperative network does not exist in Prevalla (only a cooperation between 
some hotels in out of this area). The life is not arranged as according to the cultural aspect, 
nor any other object where certain organisations can be done. Moreover, the lack of 
wastewater treatments is a problem that challenges Prevalla and the institutions operating in 
this area. 
 

Prevalla and its characteristics 

In the map of national Park Sharr Pravalla-area covers 1% of the total surface of the 
mountains, but  as regarding the eco-diversity values, Prevalla is a Pearl in Kosovo and 
furthermore in Balkan. This area is covered in snow for 5 months, then other climatic 
changes that are seen here made it possible for this place to be called Prevalla-(Deception), 
during the day, different weather conditions happen because of air currents from Balkan).   
Prevalla is a model of Balkan Peninsula, a place of rehabilitiation, but as a tourist area does 
not posses ski trails, regardless the relief and the conditions that has to offer. In Prevalla, 
there is a growth in number of tourists during weekends in winter, usually amateur 
improvisations for sliding made by the tourists themfelves, whereas in summer strolling and 
enjoying the view. 
Except for its beauty, this place has other healing qualtities as it was mentioned above under 
the influence of air currents. Air currents from the Black sea through Iber river, then the 
Aegean sea through Lepenc river, as well as the air currents from Adriatic sea through 
Lumbardh river, create a specific climate in Prevalla, by making conditions for healing 
different diseases, chronical and acute ones.  
 

. 

Figure 1. Wind flow in Prevalla 



In this picture, one is able to see the movements of air currents in the strategic point of the National 
park Sharr-Prevalle. In the near future, Prevalla will include in its tourist agenda the medical tourism, 
together with the winter and summer tourism.  The reasons to include this type of tourism are related 
to the thousands of cases (local and international citizens) whose illnesses have been treated-usually 
those related to chronic ones. 
Diseases that find treatment are usually Bronchial Asthma, metabolism problems, homeostasis, 
immunity development, fertility, anemia (healed for 21 days), and more importantly healing poeple 
that are dealing with non healing diseases like cancer. 
Prevalla, considered the place of miracles, it was expected to accept the numerous requests for 
having an all inclusive touristic complex. Prevalla as an specific area from the entire National 
Park Sharr surface, aims that the near future  will bring to life plans and experts’ proposals for 
building at least 2 big hotels with more than 400 beds. One hotel will be used for rehabilitation 
purposes, healing  and curing  people with chronic and acute diseases, whereas the other hotel 
should be used for creative – sportive purposes, usually winter sports, but other relevant sports 
that are related to climatic and energetic effects.  
 

Prevalla, maountain tourism/values and statistics 

According to the map of National park Sharr, includes only 1% (as mentioned above) of 
the total amount of the area, this division is made according to the eco-diversity values. Prevalla is 
known as the Balkan’s pearl.  

  

 

Figure 2. Turist village Prevalla 

The tourist village Prevalla is part of the tourist composition since 2006 as it is shown in the 
agreement of the Municipality of Prizren that coordinated with the Ministry of Economy and 
Environment. 
The institution of spatial planning as part of the Ministry of Economy and Environemnt created the 
area division in three categories: 
A) Strict zone (no intervention is allowed without the expert aprovement, even for 
maintainance purposes), it covers the area of the woods of Heldreich’s pine type (Pinus 
Heldreachi), and endemic type. 
B) Buffer zone (no construction is allowed, but it can nly be explored, and it is accessable 
compared ti the strict zone). This zone covers the part under the strict zone. Unfortunately, this 
zone is coverd by buildings, that put in risk fragile seedlings, including that of different pines like 
Heldreich’s pine. 

C) Economic zone. According to experts, there is a zone designed for use, that allows 
construction for building the tourist village in coordination with the head of urbanization of 



Prizren. This authorization does not include any construction criteria, moreover conditions like 
underground infrastructre, roads, water system, canalization, road electrification and other factors 
that do not contribute to the good image of the tourist village. 

 

 
Figure 3. Orphange tower - Prevala 
 
   Results from the field work 

The combination of qualitative and quantitative methods created an opportunity for empirical research 
in the field. Therefore the services these hotels have to offer are identified, as well as its capacities and 
other important details. Moreover, the character of service has been closely viewed, either traditional 
or combined one, following the references from the visitors (by fulfilling the conditions this places 
offers above 1500 m altitude).  

 

Table 1. Hotels in the tourist village Prevalla and the valley of rever Lumbardh-Prizren 

No Name of the hotel 
Time of 

operation 
ooms eds Emplo

yee 

 Table Chairs Services 
City 

 

1. 
KOHA Hotel 2001 

5 13 10 30 120 

Restaurant 

Taverna 

Prizren-

Prevalle 

2. 
SHARR Mountains 

Hotel 
2005 36 76 15 90 350 

Restaurant -

Taverna-BAR 

Prizren-

Prevalle 

 

3. 
l-Kulla Jetimit Hotel 2005 

7 24 9 60 140 

Restaurant -

Taverna 

Prizren-

Prevalle 

4. 
SYLA hostel 2011 

4 10 4 20 80 

Restaurant -

Taverna 

Prevalle-

Prizren 

5. Star-SHARR Hotel 2011 30 90 6 20 80 

Restaurant -

Taverna 

Prizren-

Prevalle 

6. 
ELITA Hotel 2013 

15 40 5 15 60 

Restaurant -

Taverna 

Prizren 

Prevalle 

7. 

NATYRA 

Hotel 
2013 

20 30 8 150 600 

Restaurant- 

Taverna 

Prizren-

Prevalle 

8. 
PPREVALLA Hotel 2014 

7 20 9 20 80 

Restaurant -

Taverna 

Prizren-

Prevalle 

MOREA Hotel 2017 Restaurant - Prizren-



9. 14 38 12 18 70 Taverna Prevalle 

10. HOLLIVOOD Hotel 2017 20 50 7 55 220 

Restaurant -

Taverna 

Prizren-

Prevalle 

11. KROI Hotel 2018 15 45 8 22 84 

Restaurant-

Taverna 

Prizren-

Prevalle 

12. In total  173 436 93 500 1884 

  

Source: Authors research.            

In the table above, there are presented the currently active hotels in the touristic zone 
of Prizren, more specifically in Prevalla. The total capacity of these hotels is 173 rooms with 
436 beds, whereas the number of guesthouses is 40, with 350 beds. 

Today, Prevalla offers 786 beds in total and qualitative tourist service for this 
capacity. Tourists are both local and international that generally visit this place for medical 
tourism, relax during summer, and sports tourism in winter (sliding). The most frequented 
hotels are Hotel Sharr in 21st km of the Prizren-Brezovice road, right in the entreance of 
Prevalla. Currently this hotel has the biggest accepting capacities, but also arranging different 
conferences and other activities either those for all-day visitors and those that stay more than 
one day.   

 
Conclusion 

Prevalla, Balkan’s pearl, a concept that refers to the place completely both as what the 
environment represents and the climatic conditions this area offers. There is a need to 
emphasize that the climate changes many times during the day, the mornings bring sunshine, 
afternoons with rain and the evenings with clear sky (that is not similar to the other parts of 
the city). 
Based on the field results, Prevalla possesses extraordinary environmental conditions, eco-
diversity, aromatic and pharmaceutic plants, different types of woods, and also beautiful 
paths. Prevalla, Balkan’s pearl, is changing constantly in the field of tourism development 
inside the tourist village with the construction of hotels and guesthouses that relatively is a 
decent number, however below the number of requests. 
 A characteristic of this tourist village is the construction of camping houses or houses build 
out of wood that are attractive to the eye especially for tourists or visitors. Prevalla, a national 
asset with about 200.000 tourists per year, and as such deserves to be treated. The eco-
diversity values need to be preserved, other benefitions for businesses need to be taken into 
consideration, as well as qualitative services. Prevalla is a very powerful resource for rural 
area tourism developemnt.    
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