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‘ spo_ljaénjih faktora: korisnika, kolega iz organizacije ili onih koji podrZavaju i
Uémak se ocenjuje merenjem kolidine, kvaliteta 1l vremena. Medutim, odrZivos
ima soenjalnu dimenziju, koja je interno usmerena i odnosi se na povecanje sposo
tima da efeltivno funkcioni$e u buduénesti. Indikatori odrZivosti tima ukljucuju st
ko}?ﬁZIjef zajednitko razumevanje svrhe tima, kao i nivo posvecenosti Clanova “tirig
Utinak i odrZivost su blisko povezani, ali upravo. takva snaZna povezanost, mo¥e:
odredenom razvoju sitaucije voditi ka samo-unigtenju tima. |

5. ZALJUCAK

Prom:?ne u pri_stupu nadina rada kreativinh kadrova rezultirale su transformacijom unui
organizacije 1 s_t\{aranjem ambijenta pogodnog za rad. Visok stepen koordinacije
pomeranje tradicionalnog hijerarhijskog ka fleksibilnjjem timskom menadZme;
Prefistavljaju znaajne preduslove za nastanak takvog radnog oruZenfa. Prateéi sopstven
ideje u odredenim fazama rada, neophodno je da dizajneri budu rastereceni aktivni

koje ne uti¢n direktno na njihov stvaralaiki proces, §to im u veliko] meri omogudavajy’

fleksibilne strukinre timova. )
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ABSTRACT: Every person tends to express himself in a socio - culmral environment.

His self-determination and self-expression is expressed through various activities, as

" well as through other personality fraits. T hroughout history, man goes through various
_stages of his development. Beginning from hotmosapiens to yuppies - business marn from

the 80°s in twentieth century. Beginning with the homo sapiens, 10 date, several types of
alities created according to their social stants and class, but also according 1o
thes and manner of dressing, are encountered.Different types of individuals

a strictly capitalist society, while in modern society it is a man with organizational

* abilities, and so on. All these types of personalities take up an important place in social

development and leave a certain stawmp In the history of fashion and clothing.

* Sociological research has shown that there are different types of personalily, which are

formed under the influence of certain social circumstances, but also under the infinence
of fashion.

Keywords: Fashion, Types of individual, Society, Socio - Cultural environmeni,
Psychology

~ TIPOLOGIJA LICNOSTI UMODI

APSTRAKT: Svaka osoba nastofi da se izrazi u druftveno - kulturnom okrizenju.
Njegovo samoopredeljenje | samoizraZavanje izrazava se Iroz razlicite aktivnost, kao
kroz druge osobine licnosti. Kroz istoriju covek prolazi kroz raclicite faze svog razvoja.
Pocevii od homo sapiensa do iuppiesa - biznismena iz 80-ik u dvadesetom stoljedu.
Pocevsi od homo sapiensa, do danas, susredemo nekoliko tipova licnosti stverenil

prema njihovom drustvenom statusu 1 klasi, ali i prema odjeéi i nacinn odijevanja.
Razli¢iti tipovi pojedinaca formiraju se u raziicitim periodima razvoja drustva. Na
primer, postoji osoba strogo kapitalistickog drustva, dok je w modermom drustou covek
sa organizacionim sposobnostima I tako dalje. Sve ove vrste licnosti zauzimaju vazio
mesto u drusrvenom razvoju i ostavijaju odredeni pecal u istoriji mode 1 odede.
Sociolosko istraZivanje je pokazalo da postoje razliciti tipovi licnosti, koji se formiraju
pod wticajem odredenih drustvenilt okolnosti, ali i pod nticajem mode.

Kljucne rei: Moda, Tipovi pojedinaca, Drustvo, Sociokulturno okrufenje, Psihologija
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Personality is a unique organization of qualities, but besides from what it carries’
from its birth which is essential, it is also a product of society and the v
relationships. In the field of culture, the person or the individual at the same tf
creator but also a consumer both of the material and of the social values. -
Dressing as a separate area in culture, can also be studied through the behavig
personality models that exist, because the different types of persons have adj
attitude towards dressing. Under the influence of the development of economi
and cultural factors, the type of personality in a society changes. .
The modern post-industrial society has created a type of person so-called "Mar]
"Consumer." In this person, the desire for earnings is no longer dominant, but th
for prestige, the fashion race and the desire for affection for others begis to dominit
In modern society, work is no longer the only means of self-expression and self-as
of a person. Success is no longer achieved only by persistence and thoroughness in they
work, but through the skill that the person can adapt to certain situations in the work
Success is also achieved thanks to communication skills and abilities, such as by
other abilities and characteristics of a person, starting from the physical appear
physical strength, to the beautiful complete outward full - bodied appearance. '
developed system of communication and high mobility, a modern and imposed typ
person is formed. E
It is a persom that is elastic, flexible and sensitive to all social vibrations, of all chan
as to the rest of the opinion of the environment in which it lives. W
Man tries to prasp and understand others. He becomes a conformist that 1s a person W
easily adjusts and conforms to different situations. But at the same time, he wants to gi
the impression of a certain strangeness and excellence. ‘
The new types of personality are characterized by expressed tendency to appeal to’
environment. By giving them more and more attention to themselves and to dressing;
they are actually more and more following fashion. It does not actually represen
negative feature. However, certain exaggerations can also be expressed in this area, a
they can further be the reason for certain forms of dehumanization of the person himself:
The man to express himself through the beautiful outward appearance, uses all:th
means, making his appearance suit the taste of time and the environment. :
Moreover, dressing is an important factor for expressing and highlighting the beautifu
autward appearance. Dressing is an expression of the man who wears that garment, bul
also dressing is a mirror of a society, and at the same time a mirror of all socia
relations.
Every person tends to express himself in a socio - cultural environment. His self+
determination and self-expression is expressed through various activities, as well a
through other personality traits. Throughout history, man goes through various stages of:
his development. Starting from homo - sapiens up to yuppie - a business man.

Starting from homo - sepiens until today, there are several types of personalities created
according to their social status and class, but also according to their clothes and manner :
- of dressing. :
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Figure 1: Development of prehistoric man - homosepiens.

.According to social status and class, but also according to clothing and dressing
-methods, several types of persons are distinguished such as:

Yuppie or a modern business man.

Snobs - people from "higher circles”

The dandy — dandy, gallant, ore elegant

Homo Faber - "Man the Maker" or the person who creates.

Figure 2: Yuppie or 2 modern businessman
Yuppic is a shortcut from "young urban professional” or "young upwardly-mobile
professional.” The name stems out from the early 80°s and represents the individual who
is "a member of a socio-economic group composed of young professional working
people in cities. "

Snob is a person whom people consider inferior or less valuable m relation to
themselves for a number of reasons, such as: superior intellect, wealth, education,
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a man with organizational abilities. All these types of personalities take up an important
place in social development and leave a certain stamp in the history of clothing.

2, TYPES OF PERSONALITY ACCORDING TO SOCIAL CIRCUMSTANCES

Figure 3: Snob is a person whom people consider in advance as being inferior
or less valuable to themselves. -

Da_ndy is a person who gives particular importance to his physical appearance, to the’
reiu_led. speech and to some easy hobby. Historically, especially in the 18th :md the
begimning of tﬁe 16th ;entury i England, a dandy man, who was actually a self-tangh
man, most often tended to imitate the ari ic w ife is

background was of the middle class. Fioctetie way of 16, even fhongh. b
Homo F aber 1s a current type of person in contemporary society. The name comes from
the Latin: homo which nmeans man, and faber literally means a blacksniith, in English:
"Man the Maker” or "Man creator”, ’
He represents the business man, for whom dress and fashion also have a significant role”
in their lives. This type of person, exposes, and confirms fashion at the varkaace but
also outside of it. T

{
3 i

Tigure 4: from left to right: Dandy, 19th century, Dandy 1830, Oscar Wilde

Oscar Wilde, the famous English poet and writer, Irish by origin was known as a dandy
person by the way of his behavior and dress, and after his controversial life. '

T i btemmn o ALTT ¥ £l L AT L 1 "o -

Sociological research has shown that there are different types of personality, which are
tormed under the influence of certain social cireumstances:
« Disowned vs. disappointed (filled) Person
« Egoist versus altruistic personality
» Total personality
« Bureaucratic versus technocratic personality
Through the mass culture and through its influence on the great folk masses, a type of
co-called "mass man" is determined, ie. a consumption person is created.
For example, the sociology of tourism explores the so-called "towrist man" (Homo
heliotropus). There is no doubt that in the philosophical, sociological and psychological
literature, various ore different types of personality can be found. But when it comes to
fashion as a special area of self-realization, and selt-confidence of a person, then
different types of persons are reflected in a smaller or larger scale.
David Risman, an American sociologist, scientist, amalyst and commentator of
contemporary American society, separates three models of personality, and they are:
1. Fraditionally directed person
2. An intermally focused person
3. A person who is directed at others

Figure 5: David Risman, an American sociclogist, scientist, analyst and
commentator of contemporary American society

The traditionally directed person receives signals from others, but they usually come
in a period of a cultural monotony. This person sees everything around him through the
prism of the traditional, that of the tradition.

The internally focused persen is not sensitive to the influence of others. This type of
person, abroad feels good, feels well, feels "at home" and this type of personality usually
not closely or intimately connected to someone.

A person who is directed at others, unlike the previous one, is a type of person who is
v oo st nmmmatimas ha dase nar feel af hamea snuwhere Thic nerenn is canable of
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is a cosmopolitan, for such a person there are no boundaries between the known and
unknown, and‘ this person mostly does not feel really nice anywhere. It we anal ze1
three types of personality in terms of fashion, we can conclude that the persobx; ¢
directed towards others is mostly subject to absorption and perception of info o
sent messages i the field of fashion. onay
]:'lus person is also most susceptible to the great voyage of fashion, and as a persq
liable to accept the rapid changes. Fashion in the new technolo‘!ical,society regu oot
pz‘son:‘lxty.of a single dimension. This type of person is a maxk:t or "consumer" ;erszh
Socii:y.ashmn plays an important role in the taste, and the style of life that is imposed b
The person accepts everything that the market offers, and therefore it can not be a fre
person in dressing. Therefore, in the modern industrial society where industrial saje
ior.m thfa minds of people and at the same time creates their attitndes and hai?’ti
uniformity or so-called one-dimensionality often arises. However. today fashion 'If
wealth of companies that deal with it, or rather a wealth of clothing models, styl o
pehawl.’lor. With the intention to avoid the emergence of uniformi?y and ﬂ;e t%;"—?— l
identity m?d of your own personal seal, it is most important to make the right choice g
ir;t];?t _w1d§ range of tjashio'n proposals, it is necessary to choose preclizseiy what wi
e c{)p;;::izalli?r;n::dmduahty, so that it will be in line with his being, both in psycl}_icgl

3. DESCAMS'S TYPOLOGY OF FIGURES IN FASHION

./:‘mo.ther. interesting division of different types of personality in terms of dress an
iashlo_n is also the Descams typology. Mare Alain Descamps is a French philosopher,
psychxa.tnst a.nd professor at the Sorbonne University in Paris, which defines be'
categories of individuals, that is groups in the field of fashion such:aS' n
a) Lancers of fashion | -
b) People in fashion
c} Classic types
d) People out of fashion

Figure 6: Mark Alan Descamps F tench 1losopher, psychiat and professo
at the Sorbonne University in Paris E

a) Lancers of fashion

Fachianahla lananee arm ¢hana cobm S 2o a0 4t -~
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Lancers can be:

a) CREATERS

b) MODELS — THE MANEKEN

¢) THE ELITE - the abandoned and rich world.

- When we talking about the elite, here is a powerless elite such as celebrities, people from
the stage, playboy or people who enjoy the nightlife, then actors, artists, snobs, etc. They
" are actually fashion trends.

a) The creators, because of their profession profile, go in front of fashion, on

_occasion of one or two years. But creators ofien do not personally wear or expose
 fashion, that is, the clothes they create and sell.

b) Models are individuals who have the role of displaying, promoting or

. advertising commercial products of multiple design or fashion activities. In fine arts,

they serve as visual aid for displaying a human figure, that is, serving for posing in the
creation of works of art or works in the field of photography.

¢) Mannequins are also people whose body is used to represent, expose and
wear models created by fashion designers. This is an occupation, whose main task is
directly or indirectly to display its body and through the aesthetics of their beautiful
bodies and through their beautiful appearance, to achieve the goal, and it is to advertiise
fashion products in order to increase their sales.

The word Manneken comes from the French word Mannequin, which means "
window shop doll”, or from the Dutch Mannekijn which means "little man - figurine”.

d) The elite represents the people of the higher layers of society, to whorn their
wealth allows them very often to change their clothes, change their cars, furniture, etc.
They can afford ta have the latest but also the most expensive creations of high fashion.

But in the sphere of the elite also, or perhaps more are those people whom the
sociologist Rene Konig ("Sociology of Fashion") called "Elite Without Power". As we
have said here are: people from the stage, people from culture, actors, artists, this
includes intelligence, there are snobs in smaller cities, ctc.

Also, this category of elite without power can be created by a dozen young free
and rich women, who tend to be embellished at the top of the mirror of their society. All
these groups are made up of so-called fashion trends. '

They are, in fact, young and beautiful people, who have the means or, if they
don’t have enough money, they make the necessary sacrifices in order to be the bearers
of what's the latest and what's new in fashion. They dress what is at least three months in
advance delivered in the specified environment.

b) People in fashion
People in fashion or admirers of fashion are people who determine tashion, they

want to dress according to the latest fashion and want to distinguish themselves from the
masses. But they do not innovate, nor do they take the misks to bring those fashion
novelties and put them in fashion.

Such followers of fashion do not tend to be monitored or copied, they do not
tend to be eccentric, but they only confirm what exists and what are seen in fashion.
These are rich young people, ofien in the beginning of their youth, teenagers in many
areas of saciety, who use fashion primarily for their social emphasis. It is worn that.
which has just come out in the field of fashion.
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It is a category of people who change clothes only if they have to do it. Th
choose only what is classical, what is going on, what is in season and what is mode
They do this with the intent of not being noticed, but however they can not §53
undetected, or to remain unnoticed. They actually m some way matntain the succes
fashion, because as it’s said, “it’s only permanent that if is continuous and quahty’
What is worn is an apparel that has become classical, one or two years after its exit, g

d) People out of fashion T 3]

These are mostly young people, who very oflen change their clothes, dr
themselves as they like, without burdening the existing fashion trends and suggestion
They find their own expression through dressing and on that way they deny the curre
fashion. It is usualiy the fashion of young people, in fact, it i3 in some ways "an
fashion", because it is contrary to industrial and commercial fashion.

These are the ones who refuse to follow fashion, they keep their clothes f
more than five years, and their dressing is traditional and classical. Also in this wayar
often dressed and less property people, but also people who are in the third and fou
age. What is worn is at least five years in delay or in delusion. ,
This type of personality is essentially the typology of social groups, and it represents
fact their attitude towards fashion and dressing.
As we have already said, there are narrower groups, categories or classes that are the.
leaders of fashion, such as: Lancers of Fashion - Artists, actors, people from the stage;’
snobs, fashionable people, and accept the manners of the "higher circles” and o
broader groups that follow fashion.

Certainly the presence of certain persons in fashion is the result of those wider an
narrower groups of people, that is, such persons present in fashion actually represent the.
general characteristic features of certain social groups. For example, lancers of fashion:
are introducing and following fashion in order to be noticed. People in fashion and’
classical types follow fashion in order to be like others. On the other hand, people
outside fashion are not burdened by being labeled in some way by not following fashion
and lagging behind the fashion.
Of all these four groups of figures, the attitude of people in fashion and classical types Is
less understandable. That is because some of themn want to capture their reputation and’
elegance, but some wani to go unnoliced by the principle: "The true elegance is not:
noticeable.” This group is made up of the social elite with financial resources, but this
also includes newly created, newcomers, more or less rich young people, or those who.
want to show that they belong to a igher class through dressing. These are, for example,:
officers, sellers, traders, merchants, but on the other hand young people who are without’
their own apartment, without a car, etc.
Analyzing the behavior of these social groups in terms of fashion, it has come to a:
conclusion that has two sides.

On the one hand we come to a conclusion that, fashion does not happen when th
launchers and the elife wear it, but when the masses accept something new, then wi
actually have fashion.

‘On the other hand, the moment when a segment of fashion is fully involved in the mas
population, maybe fashion becomes a banality.
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