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Tourism firms operate in a business environment in which innovation is 

important for firm survival. In spite of this, there is an apparent lack of knowledge 

concerning innovation processes in tourism firms. This book and its chapters 

combines considerations about tourism development, such a change in thinking 

about tourism can contribute to two important changes in the planning and 

management of tourism in regional destinations — the use of a different set of 

assessment criteria for evaluating tourism development proposals, and the 

development, and more extensive use, of sustainability monitoring systems.  

Also, chapters analyze the fact that Cities are the places where unbalance in 

the use of resources is most evident (they consume more resources than they 

generate), but at the same time they are the core of economic and societal innovation. 

Sustainable urban development makes it necessary to strike a balance, achieving the 

maximum of development opportunities and preserving at the same time the assets 

and the intangible elements that constitute the cultural identity of a country.  

The growth of tourism refers to the gradual evolution of tourism which is an 

important factor for the productivity of a country’s economy. When is measured the 

economic impact of tourism, it should be underline the essential causality among real 

gross domestic product, real effective exchange rate and international tourism. In 

addition, the study covers estimation which measured the effect of tourism on 

economic development in Macedonia and Greece. There is need to understand the 

essential meaning of international tourism and trade, which are expected to be quite 

dependant on the exchange rate regimes. The international trade is another argument 

commonly used to justify the exchange rate policy. In this way, tourism should be 

seen as a moving factor with an important contribution for the economies. 
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by 
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The growth of tourism refers to the gradual evolution of tourism which is an 

important factor for the productivity of a country’s economy. There is need to 

understand the essential meaning of international tourism and trade, which are 

expected to be quite dependant on the exchange rate regimes. The international trade 

is another argument commonly used to justify the exchange rate policy. When is 

measured the economic impact of tourism, it should be underline the essential 

causality among real gross domestic product, real effective exchange rate and 

international tourism. In this way, tourism should be seen as a moving factor with an 

important contribution for the economies. 

4University Professor  at Faculty of Tourism and Business Logistics, Goce Delcev University - Stip, Macedonia. E-

mail:tatjana.boskov@ugd.edu.mk;tatjana.boshkov@gmail.com 
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1. Introduction

The growth of tourism refers to the gradual evolution of tourism which is 

accomplished with the complete evaluation and the rational exploitation of tourism 

resources, with the increase of tourism productivity and its qualitative improvement 

as with its adjustment to the needs or desires of tourists. The role of tourism to the 

economic growth and to the progress of modern societies has become a common 

awareness in political authorities worldwide. For this reason many attempts are being 

made in order to develop tourism, being amongst the most important sectors of 

economic activity, to the benefit of their economies as quickly and as effectively as 

possible. The contribution of the tourist sector is beneficial for a country’s economy 

due to its influence on sectors other than the foreign exchange sector. Here are 

included, for example, the employment sector, the business sector, the income sector, 

the cultural sector and the fiscal sector. Also, there is need to underline the essential 

meaning of international tourism and trade, which are expected to be quite dependant 

on the exchange rate regimes. The international trade is another argument commonly 

used to justify the exchange rate policy. In this sense, more fixed exchange rates are 

expected to promote international trade and tourism via reduced uncertainty in the 

international transactions. However, the empirical literature is not conclusive in this 

task. The evidence about the effect of less exchange rate volatility on trade is mixed 

(McKenzie, 1999). The results are very sensitive across studies, depending on 

countries and periods considered. 

In addition, the study covers several countries and explains the impact of tourism on 

their economy. Also, here is made an estimation which measured the effect of 

tourism on the following countries: Spain, Greece, Ireland, Italy, Malta and 

Macedonia. 
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2. Literature review

Sustainable tourism is a sub-branch of sustainable development that was put 

on the world agenda. Research investigating the competitive advantage of small 

tourism business has consistently emphasized the importance of high-quality 

entrepreneurship as key factor in business survival and growth. The ability to identify 

and operate in a particular market niche enables the firm to exploit a range of 

specializations and being competitive (Tinsley and Lynch, 2001). Tourism businesses 

have been identified as essential actors for creating jobs and generally growing the 

economy. Also here is attempt to identify the constructs that influence in building 

high-quality entrepreneurship in tourism industry.  

Whether we analyze profit business or a non-profit entity, one of the steps 

necessary to complete is the preparation of a business plan for tourism development 

opportunity. Based on the preparation and analysis of financial projections in the 

business plan, there should have identified both the amount and type of financing that 

are required to carry out the project. Some form of financing is needed to assist with 

the initial construction and start-up costs associated with your new and/or expansion 

tourism project. In addition, you may need financing assistance to support your 

organization’s working capital requirements. There are a number of different sources 

available to help finance tourism venture. This will help to identify a wide range of 

economic, social, policy, and firm factors that may affect the development of high-

quality entrepreneurship. Also it will enable entrepreneurs to uncover the critical role 

of high-quality entrepreneurship in economic growth and in rural development too. 

One of the associations for entrepreneurs is the fact that they innovate. In this way 

they create and employ (ACCA, 2012a). 

In context for new ventures, according to the researchers, are far more 

important in bringing new ways into economic process than are established 

firms(Porter 2001). High-growth and high-potential small tourism businesses have 

positive impacts on economic growth. Possibility to understand entrepreneurship 
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quality is very important in a way to discuss about essential meaning of 

entrepreneurial leadership, market and marketing orientation, differentiation and 

tourism destination development. This will enhance accessing high-quality 

entrepreneurship in tourism industry. Growth in the tourism industry will bring 

benefits which will facilitate job creation (Ayyagari et al.,2003). The government 

views this as an opportunity to create employment and to bring in equality in the 

country’s job market.  
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3.6 Macedonia 

Macedonia is a country with enormous tourism potential, with attractive and 

very diverse scenery in many places, interesting old towns and villages, a good local 

cuisine and welcoming people. However, tourism, especially international tourism, 

i.e. the export of tourism services, is extremely competitive, and standards of 

facilities offered elsewhere, including in neighbouring European countries, the most 

natural competitors for Macedonia, have risen substantially in the past two decades. 

Macedonia has not matched this progress. Moreover, is not an especially easy 

country to reach by air, with very few inexpensive flights, and has sub-standard road 

and rail links with most neighbouring countries. The number of tourists visiting 

Macedonia was generally over a million for each year of the 1980s, with total bed-

nights averaging over 3.5 million per year. In the 1990s there was already some 

decline, but numbers collapsed in 2001 to 333,000 tourists and only 1.25 million bed-

nights. Since 2001, numbers of tourists have come up again, reaching about half a 

million in 2006, with 1.9 million bed-nights. Even now, therefore, tourist numbers 

have only recovered to about half their 1980s levels. Moreover, within all the above 

totals, foreign tourist numbers fell further and have recovered less well than have 

domestic tourists. However, a study which emphasis the economic influence of 

tourism in Macedonia is shown by Petrevska (2012). The author’s analysis show 

empirical evidence that tourism contributes to Macedonian economy and might be 

classified as important industry. The results suggest that Macedonia was not immune 

to negative shocks and it is normally to continue to face numerous and unexpected 

challenges in future. The undertaken in-depth analyses confirmed that tourism in 

Macedonia was infected by the world financial crisis. More specifically, the negative 

impacts were detected in the GDP created in tourism, as well as within the employees 

from tourism industry, thus producing series of damaging effects on the overall 

economy. Although some governments decreased taxes referring tourism and 

hospitality services in the line of assisting their tourism industries easier and quicker 
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to recover, that was not the case with Macedonia. Regardless the discouraging shocks 

of the last financial recession and the declined projections for the current year, the 

forecasts predict that the upward trend in tourism development in Macedonia will 

continue.  

Given this background, planning a better future for the tourism sector should 

entail at least the following steps within the framework of the recently adopted 

tourism development strategy which include promoting itself actively as a safe and 

welcoming tourist destination; building infrastructure relevant to the tourism 

industry; upgrading the skills needed for the tourism industry through well targeted 

training programs focusing on language skills, service standards, etc.as well the 

financial infrastructure of the country (need for establishing upgrading modern 

standards that international visitors increasingly expect. 
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share in exports is calculated as a ratio to 

exports of goods and services, which 

comprise all transactions between 

residents of a country and the rest of the 

world.  

Real effective exchange rate index 

(2005 = 100) 

Real effective exchange rate is the 

nominal effective exchange rate (a 

measure of the value of a currency 

against a weighted average of several 

foreign currencies) divided by a price 

deflator or index of costs. 

Air transport, registered carrier 

departures worldwide 

Registered carrier departures worldwide 

are domestic takeoffs and takeoffs abroad 

of air carriers registered in the country. 

Source: State Statistical Office (various years, various publications). 
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7. Data and Methodology

In the analysis it is used World bank data7 from 1993 to 2012 to estimate the 

effect of tourism visits in the capital city on the selected countries in the sample 

:Macedonia and Greece. As a proxy variable for tourism is used tourist receipts, in 

the analysis is also included and exchange rate as proxy for international prices this is 

REER (Real effective exchange rate) and Air departures as a proxy for transport 

infrastructure which is of importance for the tourism industry and the growth of the 

country. As a dependent variable in the models is per capita GDP growth variable. 

OLS regression is applied with country effects and its estimated three models, and 

also here is used Dickey fuller technique on the residuals from the first model in the 

OLS regression to check for the co-integration of the variables.  

7 http://data.worldbank.org/
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9. Conclusion

From the above analysis, there is statistically significant proof, of the 

relationship between the tourism receipts and economic growth.  This relationship is 

positive and merely significant. Also the residuals of this regression when tested for 

stationarity, proved that they do not contain unit root, i.e. that the two series 

(economic growth and tourism receipts) are co-integrated. This is in line with the 

proof for causality. On the other hand real effective exchange   rate in presence of 

tourism receipts exerts negative and statistically significant relationship. While air 

departures as proxy for infrastructure exert positive relationship with economics 

growth in presence of exchange rate and tourism receipts. The implication is that 

international tourism expansion plays a relevant role for the economic growth in the 

economies mentioned above. The intense state intervention for tourism growth and 

especially for tourist economy, arises either directly from the performance of tourist 

infrastructure works or indirectly from the mechanism of funds and incentives. 

Generally, this is a characteristic feature of modern tourism, but also it is factual 

evidence that the state tries to develop tourism, which is regarded as one of the most 

important sectors of economic activity. Also, here is the meaning of the impact 

exchange rate arrangements on international tourism. All these countries are 

examples for economies that are moving faster with an important contribution of 

international tourism. In this way, governments should be aware of the potential 

positive role of tourism and thus how to gain a comparative advantage from such an 

economic activity. 



82 

10. References

1. Ashworth, G. J. & Voogd, H. (1995) Selling the City: Marketing Approaches

in Public Sector Urban Planning (Chichester, Wiley).

2. Ayyagari, Meghana., Thorsten Beck, Asli Demirgüc-Kunt (2003), “Small and

Medium Enterprises Across the Globe”, World Bank Policy Research Working

Paper 3127, August, Washington D.C.

3. Bramwell, B. & Rawding, L. (1996) Tourism marketing images of industrial

cities, Anna1s of Tourism Research, 23(1), pp. 201 – 221.

4. Briguglio L., Archer B., Jafari J., 1996, Sustainable Tourism in Islands and

Small States: Issues and Policies.London: Cassell/Pinter

5. Cooper C, Fletcher J, Fyall A, Gilbert D, Wanhill S (2005) Tourism: Principles

and Practice, Prentice Hall, Essex.

6. Costa, C. (2001) An emerging tourism-planning paradigm? A comparative

analysis between town and tourism planning, International Journal of Tourism

Research, 3(6), pp. 425 – 441.

7. Engle, Robert F., Granger, Clive W. J. (1987) "Co-integration and error

correction: Representation, estimation and testing", Econometrica, 55(2), 251-

276. 

8. Formica S, Uysal M (1996) The Revitalization of Italy as a Tourist

Destination. Tourist Management 17, pp.323-331.

9. Hall, C. M. (1994) Tourism and Politics: Policy, Power and Place (Chichester,

Wiley). Hughes, G. (1999) Urban revitalization: The use of festive time

strategies, Leisure Studies, 18, pp. 119 – 135.

10. James H. Stock, Mark W. Watson., 2007. Introduction to econometrics 2nd

ed., Boston: Pearson Addison Wesley.

11. Jenkins J (2006) The Role of the State in Tourism. In: Beech J, Chadwick S

(eds) The Business of Tourism Management, Prentice Hall, Essex, pp 41-58.



83 

12. Jones, C., and C. Watkins (1996), “Urban regeneration and sustainable

markets”, in

13. Kehoe, T.J., C.Polo and F.Sancho (1995). An Evaluation of the performance of

an Applied General Equilibrium Model of the Spanish Economy. Economic

Theory, 6, 115-141.

14. Kehoe, T.J., C.Polo and F.Sancho (1995). An Evaluation of the performance of

an Applied General Equilibrium Model of the Spanish Economy. Economic

Theory, 6, 115-141.

15. Kotler, P., Haider, D. H. & Rein, I. (1993) Marketing Places: Attracting

Investment, Industry, and Tourism to Cities, States, and Nations (New York,

Free Press).

16. Landry, C. (2000), The Creative City: A Toolkit for Urban Innovators.

Earthscan

17. Law, C. M. (2002) Urban Tourism: The Visitor Economy and the Growth of

Large City, 2nd edn. (London, Continuum).

18. McKenzie, M.D. (1999):”The impact of exchange rate volatility on

international trade flows”. Journal of Economic Surveys 13 (1), pp. 71-106.

19. Middleton, V. T. C. (1994) Marketing in Travel and Tourism, 2nd edn.

(Oxford, Butterworth-Heineman).

20. Mullins, P. (1991) Tourism urbanisation, International Journal of Urban and

Regional Research, 15, pp. 326 – 342.

21. Papatheodorou, A. (2005), The Demand for International Tourism in the

Mediterranean Region, Applied Economics, Vol 31, 619 – 630.

22. Porter, M. E. (1995) The competitive advantage of the inner city, Harvard

Business Review, 73, pp.55 –71.

23. Porter, M. E. 2001. “Strategy and the Internet”, Harvard Business Review.

24. Smyth, H. (1994) Marketing the City: The Role of Flagship Developments in

Urban Regeneration (London, Spon).



84 

25. State Statistical Office of the Republic of Macedonia (various years).

Statistical Yearbook, Skopje.

26. State Statistical Office of the Republic of Macedonia (various years).

Statistical Yearbook, Skopje.

27. Stevenson, D. (2003) Cities and Urban Cultures (Maidenhead, Open

University).

28. Stobart, J. & Ball, R. (1998) Tourism and local economic development:

Beyond the conventional view, Local Economy, 13(3), pp. 228 – 238.

29. Tinsley , R . and Lynch , P . (2001) “Small Tourism Business Networks and

Destination Development”, International Journal of Hospitality Management ,

20, 4 , 11 – 14 .

30. WORLD TRAVEL AND TOURISM COUNCIL (WTTC), 1998. South

Africa’s travel and tourism: economic driver for the 21st century. London:

WTTC.

31. WORLD TRAVEL AND TOURISM COUNCIL (WTTC), 1999. Southern

African Development Community’s travel and tourism: economic driver for

the 21st century. London: WTTC.


	978-613-9-87896-3_Coverpreview (14)
	book chapter (repozitorium)



