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Foreword

The second international conference in “Business & Entrepreneurial Economics”
(BEE), from 24 to 26 of May 2017, is held under the auspices of the Organization of
Student Business Incubator and the Faculty of Economics & Business of the

University of Zagreb, Croatia. The Event will be held in Brijuni National Park.

The conference is under the patronage of Her Excellency Madam Kolinda Grabar
Kitarovi¢ (President of Croatia), the Croatian Chamber of the Economy, the Ministry
of Ministry of Economy, Entrepreneurship and Crafts and the Ministry of Regional
Development and EU Funds and Istria county. To our patrons, on behalf of all
conference participants, organizers and sponsors, we would like to express our

heartfelt gratitude and indebtedness.

We would also like to thank our conference sponsors: Hrvatska poStanska banka
Plc., Croatian post Plc., Bjelovar-Bilogora county, Bjelovar fair Ltd., Allianz Zagreb

Plc., Uniqua osiguranje Plc., Euroleasing Ltd, Galko Ltd, Euroleasing, Korlat Ltd,

The mission of this conference is to help build and develop an entrepreneurial culture
and awareness of the need for networking at all levels of economic activity in order to

encourage the development of new business ideas and innovation.

The vision of the conference is to expand the knowledge necessary to understand
entrepreneurial processes in the rapidly growing knowledge-intensive global
economy and it aims to encourage the development of entrepreneurial qualities as
well as skills required to do business in this contemporary, highly turbulent business

environment.

The response of authors to the conference call was extremely good. From among the
large number of submissions, the organizing committee chose 53 manuscripts written
by authors from 19 countries. Selected papers will be published in the special issues
of Zagreb International Review of Economics and Business and Poslovna izvrsnost /

Business Excellence journals.

We are very happy to have you here this year and already looking forward to seeing

you next year in another Croatian national park!

Organizing Committee



Contents

The Role of the Business Plan for a Successful Academic Start-up Process: Experiences from the
UNIVersity OFf PAlE@IMO .........c.uiiiiiiiii e e e e s st e e s s e e e e s are e e e nbeeeesnares 8

1Y T o= Tl (o] a Lo 2N 2 U K O 8

Effects of the Establishment of Entrepreneurial Orientation on the Performances of Small and
Medium Enterprises in Transition Countries: Empirical Evidences From Bosnia and Herzegovina .... 9

SaSa PetKOVIC & SN@ZANEG SOTAK ..uuuneiiiiiiiieiiee ettt e e e e e et e e e e e e e e bbb e e s e e e seeababa s as 9

The Moderating Role of Antecedents When Using Entrepreneurial Orientation to Predict Firm

PEIfOIMANCE ...ttt ettt e bt e b e bt e s b e e s be e s ae e saeesanesane s b e e bt e b e e beennees 10
Magda Hewitt & Gerhard ROOAL ..........uviiiiiiiiiece e e e e e e e 10
From Start-Up Entrepreneur to Entrepreneurial Leader — A conceptual Model.............cccccceevnneennn. 10
Magda Hewitt & Leon Janse Van RENSOUIG .......ccoiviiiiiiiiie ettt esree e e vee e e 10
Happiness and Diet in RUSSIA ..........ccoocuiiiiiiiiii ettt e et e e e sbee e s sate e e e s baee s e snbeeeeenees 11
Sonya HUffman & Marian RiZOV ......ccuueieiiciiiie ettt ettt e e e et e e e etae e e s entae e e srntaeeeeanes 11
Social Entrepreneurship in Relation to the Business-, the Nonprofit- and the Public Sector............ 11
{014 I [ 4T (S TPV PUTRPPRRTOPRRTINt 11
Property, Plantand Equipmentin Accordance With IAS 16.............ccccoceviiiiiiiiiiiee e 12
Lidija ROMIC ...ttt et e sh e s bt st s et st e et et e et e et e e b e e be e reenneesnees 12
Type-1 Error Rates for Multi-Armed Bandits................ccoooiiiiiiiii i 12
MarKUS LOBCRET ..ttt st e s s e srn e s e e sbeeesneeesaneeens 12
Opinions and Standpoints About the Ethical Behaviour of the Financial System in the Light of the
L0 ] TP PPP PR RPPPOTR 12
AGNES CSISZATK-KOCSIT vttt ettt ettt ettt s ettt e s st st et ese et st eaese s eeeteseansnans 12
The Hungarian SMEs’ Project Financing Practice — Results Based on a Primary Research................ 13
Agnes Csiszarik-KOSCSIr & JANOS VAIZQ ....cucueeieceiiieieeeeeeeeeeeeeeetee ettt s ettt ee s s essrenans 13
Bases for Organisational Development: How to Become a More Competitive Company?............... 13
Lo Lo Y L T -2 USROS 13
The Importance of Better Organisational Culture to Doing Business: Why Culture is the Key? ....... 14
JAN0S Varga & AgNes CSISZATTK-KOSCSIT ......eviuiuiueireieeeeieeeeeeee st st teeeet st es ettt e st s et e e en s seesanans 14
The Competitiveness and Innovation Challenge in Croatia .............cccccovviiiiiniiiiicnin e, 14
Lena Duspara, Sanja Knezevic& MIaden TUIUK .........oooiiiiiiciiieccee e 14
TheRole ofBrandEquityand Brand Identification in the Formationof Residents” Attitudes.............. 15
Héctor San Martin, Maria del Mar Garcia de los Salmones, Angel Herrero &Andrea Pérez............. 15

Entrepreneurship in an Emerging Economy — A Retrospective Analysisof Swedish Industrial

a1 A =T o =T [T U] P PP P P PP PPPPPPPPPPPPPP 15
Y A=Y ol o b [ oI I = o Y=Y o USSP SR 15
Post-Contractual Opportunistic Behavior as a Barrier to Innovation: The Case of Chilean Firms..... 16



Alexia Lee Gonzalez Fanfalone, Vicente Antonio Lagos Toro & Angela Maria Mufioz Acevedo....... 16

AgencyProblemsand COrporate GOVEINANCE...............ceeevurieeeeiiereeeiieeeesieeeeesteeeesseeeessreeesssnsanesssssens 16
Y YT IE= Vo 1Y o 1SR 16
E- learning in the hands of generation Yand Z..............c.ooooiiiiiiei ettt 17
Kiril Postolov, Marija Magdincheva Sopova &Aleksandra Janeska llieV ........ccccvvvieeeiiiicciiiinececinens 17

Corporate Social Responsibility Case Study Analysis: Multiple Regression Model Application in

[ E T 14 0T T I €T o TV « JR PSSP PP PPPPPPPPPPPPPP 18
Mirjana Radman-Funari¢, Barbara Pisker& Nina RendiC..........cccoccvieeeiiiiieeciiee e 18
Iceland After the Crisis — Opportunities and Threats for the Development...............c.ccccecovveeennennnn. 18
Y YA .4 T=1 1R 18
Self-Employment in Older Age: A Way to Overcome Problems of an Ageing Society?..................... 19
LT o ol Y o= Y ST 19
Vector ErrorCorrection Model on FDI andTheirlmpactin theRepublic of Macedonia ....................... 20

Irena Kikerkova, Elena Naumovska, Katerina Toshevska Trpchevska& Elena Makrevska Disoska... 20
The Relation Between Going-Concern Opinions and the Auditor's Size .............cccoccceiiiiiieiiiiiennnns 20
Suzana KegleviéKozjak& Tanja SEStanj-PEIIC.......c.ovcveveviieiiiiieieeeeeeeeeieeeeees ettt sesesesesenenas 20

Prudence and Conservatism — The Difference and the Effect on the Usefulness of Accounting

INFOIMALION ...t e sttt e b e e s b e s be e e be e e smreesareeeneeas 21
Tanja Sestanj-Peri¢&Suzana Keglevié KOZjaK........ocieuiuieieieieieiececcecseeseeeses st esssssees 21
Family Influence and Probability of Financial Distress. Evidence from Italian Private Firms............ 21
Pietro Gottardo & Anna Maria MOISEII0 ...c...eeviriiiiiieiee e e 21

The Marketing Aspects of Modern Communication in Higher Education —CreatingValue for

STUAENTS ...ttt ettt e bt e s a bt e s a bt e sabe e e sabeesabeesabee e nbeesabeeeabeeesnteesabeesneeesaneans 22
Ivana LackoVié & Mateja POPOVIC ......uiiicuiiiiiiiiiie ettt eciiee sttt e stee e s vee e s sbee e e s bae e e sabee e s snbaeeesnneeas 22
Crowdfunding Campaigns: ARecognition and an Analysis of Successful and UnsuccessfulCases..... 23
Andrea Alberto Memmo, Corrado Vergara & Salvatore Tomaselli......cccccoeecveeeeciieeiciciee e, 23
Supporting Entrepreneurship Through a Self-Employed Programme - the Case of Zagreb.............. 24
Frane Sesni¢ &VINKO MIlIEEVIC........ccueueveeeeceereieieeeeceee ettt es s sae et s sttt s asaesesnas 24

Career Choice Motivation of High School Students in Context With Changing Higher Education in

KNOWIEAZE ECONOMY ......ooonniiiiiiee ettt e e et e e e e et e e e e ate e e s ebteeeeeabaeeeeentaeeeenteeeeansens 25
Szabolcs Ramhap, Akos Orszagh, Janos Rechnitzer & BAlINt FIlep ......ccvovevcueieeeeeeeeeeeeseeeeeesee e 25
A New Business Model in the Growing Industry of @SPports ............cccccevviiiiiiiii e 25
Anita Radman Pega, Dijana Cic¢in-Sain & TONi BIAZEVIC ......c.eevvvreeveeiieieeeeieeieeeee st en e 25
Policies for Promoting Entrepreneurship: Entrepreneurial Experience as Decision Criteria............. 26
Ivona Mikulandra Voli¢, Lara Jelenc & Josipa PErkov.........ccccueeeeciiieeciiie et e 26
Indicators and Metrics for e-Government Maturity Model in Croatia..............ccccevvviieeiiicieenicieenn, 27
Josipa Perkov, Ante Panjkota & Ivona Mikulandra VOli€.........eeeiuiiiiiiiiiiiiiiee et 27

The Liminal Space Between MBA Student Learning Styles and Academic Teaching in South Africa 27



Teresa Carmichael & Chris Van der HOVEN ......oouvuuueeiieeeeeeeeeeee ettt e e e e e e e 27

Empowering Social Entrepreneurship : Evidence from Morocco in North Africa...............cc..cenee 28
SAIMA MAOUFOUT ...ttt ettt ettt e s be e satesaee st e st emeeeneeneens 28
Intellectual Property Right Enforcement and Market Openness: Do They Influence the Innovation
aNd GroWth in FIFMS? ...t sttt e st e e bt e e s abe e sabeeesneeesaneeeas 28
MERNIZAd SAEEAIKIVA .eeeeieeiiiiiieeee ettt e e e eecb e e e e e eestbbeeeeeeeessatabaseeeeeesnssrsseeeeeseeannrsrenes 28
The Cultural Differences in Women Utilization of Their Education and Family Income for
ENtrePren@UISRIP ... ..cooo i e e e e e e e e e e e e et e e e e e e e bt a e e e e e e e enanarareaeaeeaan 29
Mehrzad Saeedikiya & ZeyNabh ACENI........coii i e e e enraes 29
Republic of Croatia and Selected EU Member States ...........cccccoovvirieeiei e 30
ANita KUlaS MirOSaVIJEVIC.......ooii ittt ste e e et e e e st e e e e e bae e e saataeeesntaeeesareneasans 30

Analysis of Consumer Demand Towardsthe Theory of Indifference on theExample of Company

AV L 0 I« o X« TR PSPPI 30
Martina SOPta &MaAtE]a DEVCIC .....ceoveirrieiee e ettt eeeecrree e e e e e eerarereeeeeeesbbaaeeeeeeeessaraseeeeeesannsrnes 30
A Literature Review on Impression Management Techniques Usage in Financial Reporting ........... 31
Ivana Dvorski Lackovi¢, Vladimir Kovsca & Zrinka LackoVié VINCeK......coeeveeeeeeeeeecians 31

Benefits and Challenges of Flexible Working Arrangements in Microfinance InstitutionsCase Study

INIMIACEAONIA ...ttt st st sttt et r e b e r e s re e s sanesane e 31
Eleonora ZgoNjanin PEIIOVIK] ......cccuiiiiiiiee ettt e ettt et e e et e e e aaae e s eabae e e eantaeeennseeas 31
Cost Management in Clinical Hospital Centre ... 32
Martina Sopta, Mihaela Miki¢&Marko NaletiliC........cccocvieiiriiiieiiiie e 32

The Role of Clusters in the Development of Small and Medium-Sized Enterprises in the Croatia ... 32

Marijana RadiCeVvic&Adela ZobUNGZIja.......cccueeiiiiiiiiinieeciee ettt s 32
The Strategic Influence of Stakeholders in Non-profit Sport Organizations: The Case of Basketball
Clubs from SOUth-EQSt EUFOPE.............ccoocuiiiiiiiiiiiciiie ettt e s e s e e s e e s sbae e e sssbaeesenreeeean 33

[Fdo T gl IV =1 o1 oSS 33
Contribution of Informa IEducationto YoungPeople’s Decision to Start a Business.......................... 34

Umihana Umihani¢, Mirela Omerovi¢ & Bahrija Umihanic.........ccceeiviiiiiiiiiieicciee e, 34
Impact of Investments of Pension Fundsonthe Results of thePodravka Group's Operations .......... 35

Martina Sopta, Mateja Matic&Mihaela MiIKi€...........cooeiiiiiiiiiie e e 35
European Financial Marketat the Time of lllusions Growth ..................c.occoiiiiii s 36

INGrid SADIKOVA & IZOF TUIUK ...ttt ettt s ettt se et s e s e eeeneaeas 36
Operating leverage as a source of profitability ...............c.cccoooiiiiiiiii e, 37

Zvonko Merkad &Vedran SUPUKOVIC .......vviveeiieeeeeeeeeeeeeeee ettt ettt s sttt neas 37
Crowdfunding in a Context of Financing Firms Through Their Life Cycle ..............cccccoeviieiinienennnnen. 38

Tin HOrvatinoVi€ & SilVIJ& OrSAE ....uuiiiiiiiiiiiiiiiieiiiee ettt e sstree e estee e e s str e e s sate e e esasaeeessnsaeeessseeessnsseeeans 38
Social Entrepreneurship: Strategic Development in Croatia..............cccoecieiiiiiiii e, 38

Marko Kolakovié, Mladen TUruk & IVAN TUFCIC.......uuueeeeiiiieiiiieiiiiieieieseseassasesesereseseseseeseeeseeeseeseeeees 38



E- learning in the hands of generation Y and Z

Kiril Postolov, Marija Magdincheva Sopova &Aleksandra Janeska lliev

There have been a certain number of papers evolving around e-learning, since technological
advancement has triggered the interest and development for all online platforms. Still e-learning
application is not merely a technological answer, but a process of many diverse factors such as social
and behavioural frameworks. In first line the paper sets focus on the basic features of the most
relevant generations currently representing the core workforce, generation Y and the upcoming
generation Z. This shall be the base for assumptions which will be tested related to the troubling
labour market, simultaneously connecting the generation with considerations about e-learning.
Followed by a deductive reasoning the focus is set on the types of training, discussing the main
aspects and content of this type learning.Despite the theoretical discussion, an appropriate practical
empirical research based on a statistical modelling, referring to members of the mentioned
generations and their application of e-learning. Additionally, a greater number of relevant
conclusions will be made considering different variables related to e-learning considering a sample
consisted of generation Y and Z members.The research will make some indication related to
Generation Y and Z, orientation and willingness to use e-learning, primarily resulting from the
characteristics, and availability of the appropriate information technology. Although it research i
rather new it should be noted that Generation Z is born and raised with the web, they are digital
centric and technology is their blood. By conducting relevant research this paper should be given its
practical and applied dimension. This analysis shall give insights into significant issues concern e-
learning and provide further discussion on trends related to generation currently present as a
dominant workforce and their attitude towards e-learning. Limitations of the research are
embedded in the struggle to measure some of the differences and characteristics within the different
generational groups.
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