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ANCTpaKT

[IpenecyBame Ha COOABETHA, HABPEMEHA TOpaKa JI0 LIeHATA IMyOJIUKa € €IeH O] KIyYHHTE
eIEMEHTH BO TIIPOLECOT HAa KOMYHHUIMpame CO KPajHUOT NOTpouryBad. [IpomoTmBHaTa
cTpaTervja Ha mpeTnpujaTujata Tpeba Aa Ouje KpewpaHa OJf CTPYYEH THUM KOj T'H IMO3HaBa
[EeTHUTE MOTPOIIYBauM, BH3HMjaTa, MUCHjaTa M MOPTHOIMOTO HA MPETHPHjaTHETO, KAKO U
1enTa Koja Tpeba a Oujie ocTBapeHa co MPOMOTHBHATA MOpaka Koja Ke Ce MPETCTaBH IMPeJ
notpouryBauute. OTTyKa Ipou3JieryBa 3HaUCHETO Ha MPABUIHUOT IPUCTAIl BO KPEUPAHETO
Ha MPOMOTHBHATA TIOPaKa, 0COCHO BO CMUCOJI HA HEj3UHO MU pHupame, H300p Ha CPEACTBOTO
CO KO€ Ke ce MpeHecyBa, Kako M U300p MEIUYMOT U MEHa IUIAaHOT, OJJHOCHO BPEMEHCKHOT
acIieKT Ha E€MHTYBAmhETO Ha mopakara. Yecra mpakca BO HAIIUTE MIPETHpHjaTHja € oBaa
npoOieMaTuka WM Jla c€ OCTaBU IIEJIOCHO Ha pealn3alija Ha CaMHOT MEIUYM WM MK,
ucTara ja Ouje KpenpaHa oJ] CAMHOT COTICTBEHHK MJIM BpAaOOTEHM KOM T'M HEMAaT COJIBETHHUTE
M03HaBamkba HEONXOJHH 3a YCIENIHAa pealn3alfja Ha MPOMOBHPAETO, MITO PE3YNTHpPA BO
OCKY/[IHH TIOpaKH, CO HECOOJBETHH €JIIEMEHTH BO COApP)KMHATA M COCEMa MOTPEIIHO
IPOMOBHMpaHU, HaOJbyAyBaHO HHM3 IpH3MaTa Ha KpajHUOT NOTpomlyBad. TpymaoT  ro
aHamM3upa padOTEHETO Ha MAaKEJIOHCKUTE MpETHpHjaTHja W MEAWYMUTE OF acHeKT Ha
HUBHAaTa NOCJAWHEYHA WMHBOJIBUPAHOCT BO CO3JAaBambeTO Ha PEKIAMHHUTE TIOPaKd U
n3paboTKaTa Ha MeAHa TUIAHOT 33 PEKJIAMHUPAhe, BP3 OCHOBA HA JINYHO HHTEPB]Y CIPOBEIECHO
BO INpeTnpujaTvjata M Jel O]l MakeJIOHCKUTe MeauymMu. Bo ckion Ha aHanmuzaTta ce
MOCOYyBaaT M TPEAJIO3M KOM MOXAT Ja IOMOTHAT BO MHUHUMH3UpPAmkE WIH IEJIOCHO
OTCTpaHyBambe€ Ha BAKBUTE M CIIMYHH MPOOJIEMH.

Kyunu 300poBH: mpoliec Ha KOMyHUIIUPawke, IPOMOTHBHA IT0pakKa, Meua IjaH, MeIuyMH,
MpeTnpujaThja.

Abstract

Communicating an appropriate, timely defined message to the target audience is a key
element in the process of marketing communication with the consumer. The promotional
strategy of an enterprise should be created by a professional team that distinguishes the target
consumers from the general public, knows the vision, mission and portfolio of the company
in details. The primary goal should be achieved with the promotional message that will be
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presented to current and potential users of the products/services. Therefore the importance of
the precise approach in the process of creation of the promotional message should be in terms
of encoding, choice of the device, media and media plan, i.e. the time aspect of the broadcast.
The research indicates that it is a common practice in our national companies to leave the
realization of this issue entirely to the media, or the message to be created by the owner or
employees who do not have appropriate knowledge for successful implementation of the
promotion, resulting in meager messages with inappropriate elements in content, completely
wrong promotion, observed through the prism of the ultimate consumer. This paper analyzes
the work of Macedonian enterprises and the media in terms of their individual involvement in
the creation of advertising messages and the preparation of the media plan, based on personal
interviews conducted in enterprises and few of the Macedonian media. A part of the analysis,
are also suggestions that can help minimize or completely remove these and problems of
similar nature.

Key words: communication process, promotional message, media plan, media, enterprises.
Bogen

Jlo neHec Kako OCHOBa Ha MAapKETHUHI CTparerujara ce oapxkaa uerupute “TI¢
(npoussoo, yena, oucmpubuyuja, npomoyuja), omHocHo ceaymre “TI“ (... ayre, npoyecu u
@uzuuku Ookaszu/okoruna) Kou ro QGopmupaar MapkeTHHr Mukcor. Co KoMOWHaIUja U
MaHEBpHpakE CO OBUE EIEMEHTU MPETNPHUjaTHETO MOCTojaHO Tpeba Ja ro MpuiIaroayBa
paboTemeTO criopea MPOMEHETUTE YCIOBU Ha ma3apoT. Kako MapkeTHHT KOMyHHUKALUUTE Ce
BKJIOITyBaaT BO MapKETHHI MHUKCOT? MapKeTUHI KOMYHHUKAI[MUTE CE BCYIIHOCT IMOMO3HATATa
MIPOMOLIKja O MAapKETUHT MHUKCOT. JleHec c€ moBeke ce TOBOPH 3a MHTETPUPAHU MAPKETHHT
KOMYHHKAIIMH, IITO 3HAYM KOMOWHAIMja WM CIIOj O]l TMOBEKE €JIEMEHTH 3a Kpeupame Ha
[IEJIOCHA CIIMKa Koja Tpeba ma Ouje moaapkaHa O MOYETOK 10 Kpaj BO OCTBAPYBAWETO HA
uenuTe Ha eqHo mpernujatue. [IpeHecyBameTo Ha pa3NUYHM U HEKOH3HCTEHTHU IOPAKU
MOJKaT Jja T¥ 30yHaT KJIMEHTUTE U J1a UM HalITeTaT Ha OpeHI0BHUTE, OJHOCHO MPETIIPH]aTUETO
BO 1lenuHa. Ha mpumep, kora HeKoja TeJIEBU3HUCKA peKiiaMa HOCH OJIPEJIeHO JIOTO, CIMKH U
Mopaka, TOTall CHUTE MOpPAaKHh BO IMEYAaTEHUTE MEIWyMH, KaKO M MECTOTO Ha Mpojakda Ha
MIPOU3BOJIOT Tpeba aa OuaaT MOTKPENeHu CO UCTOTO JIOTO, CIMKHM MM nopaka. KoHkpeTeH u
€leH O] HajIO3HATUTE IMPHMEPH Ha TaKBAa KOH3HCTEHTHOCT MOXE Jla C€ MPHUMETH BO
MapKeTHHI' KOMYHHKAI[MHTE, OJHOCHO TopakuTe Ha npernpujatuero Coca — Cola Bo kou ce
KOPHCTH TIO3HATOTO I[PBEHO M O€J0 JIOTO W KOHTHHYHTET Ha TEeMH Ha 3aeJHUIITBO WU
YyKUBambe BO MPOM3BOJNOT Ha mpeTnpujatuero. IIpomonujata Ha mpou3BOIOT Tpeba Ja Tu
MOJIPKM TIPBEHCTBEHO MApKETHUHT IEJUTE YTBPJACHH OHANpPEa 32 NPOM3BOIUTE Ha
MPETHpUjaTHETO, IITO BO HajrojieMa Mepa 3aBUCH O] MPABUIHUOT MHUKC Ha €JIEMEHTHTE Ha
POMOIIHjaTa, T.e. MapKETHHT KOMYHHKAIMjaTa:> GKOHOMCKATA MPOIAraHia, IpOJaXKHATA
poMolyja, JUYHATa Mpojakda, AUPEKTHHUOT MApKETHHT, MYOJUIUTETOT W OJHOCU CO
jaBHOcTa. OBa mojapa3Oupa yOemTMBa KOMYHHMKallMja CO MOTPOIIYBAa4doT, Tpen ce 3a
CO3/laBambe Ha BUCOKO HHMBO Ha CBECHOCT 3a MPOU3BOJUTE, 3a MHPOPMUpPaHkE BO OJHOC Ha
MIPOMEHHTE Ha MTPOU3BOJINTE, 32 CO3/IaBabe HA MHTEPEC U BPCKA CO MOTPOIITYBAYOT, CO KpajHa
11€J1 32 HETOBO HABEAYBAIE HA aKIlMja WIM KyNyBame Ha MPOou3BoA0T. [lo3uIMoHnpamero e
HOMXO/JHOCT, OWJejKy MOTPOIIYBAYOT CEKOjAHEBHO € OoMOapaupaH cO MUITMOHU TTOPAKH, O]
KOM MOXK€ Jla MepLUUnupa u npudaTi caMo orpaHuyeH 0poj, HajuecTo OHME MOPAKU KOU Ce BO
COTJIACHOCT CO HETrOBUTE yOeayBama, CTAaBOBU, 3HACHE WM HCKYCTBO, a OCTaHATHTE Ke
ocTaHaT He3alesle)XaHW WM U30puIIaHu o MeMopHjarta. Kora xoMmmaHujata He € mpBa BO

® Dhruv Grewal, Michael Levy, (2008), “Marketing”, McGraw — Hill Companies, Inc., New York, p. 464



MO3UIMOHUPAKETO HA MPOU3BOJAOT, TOram Tpeba J1a ce MpOHajae HEOKyNHpaHa MO3HUIIM]ja
KOja MOJKe J1a ce 3a3eMe. Bo ycioBu Ha “MeTex BO eTepoT, Ha OTPOIIyBauyuTe Tpeda 1a UM
ce Mpe3eHTHpa €JHOCTaBHA M jacHa IMOpaka, Koja ke Ouae KOH3UCTEHTHA CO OHA BO IITO
MOTPOIIYBAa4YOT BepyBa, (OKyCHpajku ce IMOBEKe Ha IMpeleNlUUTe Ha MOTPOILIYyBAYUTE,
OTKOJIKY Ha pealHOCTa Ha Tpou3BojoT. Ha Toj HaumH, 6e3 oriieq Ha MEIUyMOT KOj ja
IpeHecyBa MopakaTa, Taa ceKorai ke Oujie ucta u ke paboTu BO HACOKa Ha 3aCUIIyBambe Ha
UJCHTUTETOT Ha KOMIIaHHjaTa.

Metoaosoruja Ha HCTPaKyBambETO

OcHoBHa Hamepa Ha OBOj TPYA € Jia MOHYIW OOjeKTUBHO HaydyHO OOjacHyBame Ha
rocoueHara npobiaemaruka o1 o01acta Ha MAapKeTHHIOT, 3a 1a C€ YBUJHM TEKOBHATa cOcToj0a
BO paboTemETO Ha HAIIUTE MPETIpHjaTHja Of aCHEKT Ha MPOMOTHUBHTA CTpaTervja WiId
IIOKOHKPETHO, KPEHPambeTo Ha IPOMOTHUBHHUTE MOpPAKU. AHalM3ara ce MpaBM 110 Led JAa ce
MOHYJAT TPETNOpaku 3a MoJ0OpyBamke Ha HEAOCTATOLMTE M Ja UM C€ IIOMOTHE Ha
npernpujaTijata, OCOOEHO OHHE KOM HeMaaT JOBOJHO (MHAHCHCKM CpeACTBa 3a
COBETOJIaBHH YCIIYTH WIJIM BpaOOTyBame Ha JIOTIOJIHUTENIEH CTPY4YeH Kamap onx obiacra Ha
IUIAHUPalkbe Ha HMBHUTE MApKETHHUIKH, OJHOCHO IPOMOTHBHM CTpaTeruu. AHaiu3aTta
0a3upa Ha IMOJATOLM OJ CEKYHJAapHH (pelieBaHTHA JINTEPATypa, MOAATOLM 32 MPETXOIHO
paboTeme Ha MEAMYMHUTE U KOMIIAHUUTE) U NMPUMapHU M3BOpH. CO MPUMapHO UCTPAXKyBakbe
Bp3 OCHOBa Ha JMYHO M TEJIE(POHCKO IONY-CTPYKTYPHPAHO HHTEPBjy, CIPOBEACHO BO
IpeTnpujaThjaTa u J1esl O MaKeJOHCKUTE MEAMYMH, Ce€ MPaBU YBHUJl BO HAUUHOT U MPOLECOT
Ha Kpeupame Ha Mopakara, n300poT Ha MEAMYMHTE U MeJua TNIAHOBUTE Ha MPETIpHUjaTHjaTa,
BO HacoKa Ha Toa KO TM Kpeupa, Kaje ce eMUTyBaHH, (pekdeHIrja Ha eMHUTyBame,
BPEMEHCKM TE€pHOJ Ha EeMHTyBame M 1. Ha Toj HaumH ce 3a0enexaHd TIaBHHUTE
HE/I0CTaTOLM BO TEKOBHOTO paboTeme. VcTpaxyBameTo € MOCTaBeHO Ha JIBe IMpPHUMapHU
XHUITOTE3H:

1. TlorpemHo kpeupaHaTa opaka ro ojajaeyyBa IpeTHpUjaTHETO O LeJIHATa MyOJInKa;
2. TlorpemnnoT m360p HAa MEIUyM U BpeMe Ha IPOMOBHPAE ja HAaMalTyBa e(pUKacHOCTa
Ha NpoMolIMjarTa.
Co wuHtepBjyto, Bo mepuomotr ampun 2012 rox., Oea ondarenn 10 mManm u cpenHu
npernpujatija (copen 6poj Ha BpabOTeHM) Ha mojpayjeto Ha rpaaoT Lltum, on pazauuHu
JIGJHOCTH: TProBuja co mpexpambOenu mpousBomu (2 — 1 mano u 1 cpemHo), TproBuja co
TEKCTUJIHH TPOW3BOIHM, T.¢ obOieka (2 - manu), TProBuja cO KO3METHYKU mpenaparu (2 -
MaJii), MPOM3BOJICTBO Ha TpexpaMOeHu nmpou3Boau (2 — 1 mMano u 1 cpeiHo), IPOU3BOICTBO
Ha JKeHCKa KoHpekiuja, T.e. obneka (1- cpenHo), mpou3BOACTBO U Tproeuja co uennu (1 -
cpenno). [lpernpujatujata 6ea n30paHu Kako HAMEPEH MPUMEPOK CIOpE] KaTeropujata Ha
MIPOU3BO/IM 3a CEKOjHEBHA MOTPOIIYBauKa M MIONUHT IPOU3BOIN, KOU KAKO JIeN OJ] 3pesid U
(dbparMeHrupaHd TMa3zapH, CO M3PA3UTO BHCOKAa KOHKYPEHIIMja, BO OCHOBAa TOIJIEKAT Ha
arpecuBHU MPOMOTUBHU KaMnamU. Bo nctpaxyBameTo 6ea BKIyUY€HH MeT MEINyMH, O]l KOU
TPH JIOKAJIHU TEJEBH3MH Ha mojpavjero Ha rpamosute lltum, Benec m Ctpymuna kako u
€IHO PETMOHAIHO U €IHO JIOKAJTHO paauo of moapayjero Ha rpanor Ltun. Anamuzarta e
MpeTCTaBeHa OIMCHO, MpEeKy 00jacCHyBame Ha CTaTHUCTHKaTa Ha JOOMEHUTE OATOBOpPHU 3a
KOHKPETHUTE NPAKTUKU.

AHaJM3a HAa TEKOBHHMTE MNMPAaKTHKH 32 KpeHpame HA NPOMOTHBHATA CTpaTeruja Ha
npernpujarujara

Ananmm3ata Ha TCKOBHHTE IMPAKTHUKH, KAaKO HITO NPETXOJHO € CIIOMHATO, € U3BPIICHA
Bp3 OCHOBa Ha I/IHTeijYTO, CIIPOBCACHO KAKO IOJY-CTPYKTYpHUpPAaHO JIMYHO, OAHOCHO



TesIe()OHCKO MHTEPB]Yy CO COICTBEHHUIIMTE W/MIM MEHALIEpUTE Ha MpEeTIpHjaTHja, HACOUEHO
KOH HaBJIETYBaWk€ BO IPOLECOT HA KpeHpame Ha INPOMOTHBHATA CTpaTervja Ha HAILIUTE
JOMAIHU TIpETHpUjaTHja OJf €lHa CTpaHa, U WHBOJBUPAHOCTA HAa MEIUYMHUTE BO IIEITHOT
Ipolec — O Kpeupame 10 €MHUTyBame Ha Iopakara, oj Japyra crtpaHa. [IpomoTuBHaTa
CTpaTerrja Ha MpeTIpHjaTHjaTa BO TEKOT Ha WHTEPBjyTo Oelle aHalIM3upaHa O] HEKOIy
pa3IUYHU ACIEKTH:

1. Llenute kou Tpeda 1a TH MOIPKY;

2. Byietor koj e mpeABUIACH 3a UCTaTa,

3. Llennara myOnuka 3a KOja € HAMEHETA;

4. Onmy4yyBameTo 3a IM3aJHOT U COAp KHMHATA Ha IIopaKara;

5. 360p Ha MPOMOTHBEH MHKC;

6. N360p Ha MmeanyM;

7. BpeMeHCKH MeproJ] Ha eMUTYBambE U Meaua IJIaH;

8. O1ueHKa, T.e. KOHTPOJIa Ha KaMIlambara.

Bo ogHOC Ha MPBUOT acmeKkT — LeIWTe KOM Mopakara Tpeda Ja TW MOIAPKH, CUTE
UCIHUTAaHUIM OATOBOPHja JeKa IJIaBHATA 11€J Ha HUBHUTE NPOMOTHUBHU HOPAKH € KYIyBambe
Ha TPOM3BOJIOT O/ CTpaHa Ha moTpomryBaynte. OBaa 1iel, JOKOJIKY Ce 3eMe BO MPEIBU JIeKa
cTaHyBa 300p 3a MPO(UTHU OpraHU3aLMK, Ha MIPB IMOTJe]] elyBa KaKo MPaBUIHO OApe/eHa
nen. Cenak, cama 1o ce0e oBaa I11el He € J0BOJIHA, OMICjKH MOTPOLTYBAYUTE HE TPEMUHYBaaT
JUPEKTHO KOH KYIyBame Ha MPOM3BOJOT, TYKY IOMHUHYBAaT CEJIEKTHBEH IPOIEC O]l MOoBeke
hasu”. 3aToa, IPH KPEHPAHETO HA MOpPaKaTa TpeOa Ja Ce 3eMe BO MPEIABHI H OHECYBAMETO
Ha MOTPOIIYBAYUTE U KMBOTHHOT LMKIYC Ha mpous3BojoT. Camara mopaka MOXe Ja MMa
noBeke pasimdnd menmn:® 1. Kpenpame Ha CBECHOCT 3a IPOM3BOMTE/yCIyrrTe (BO Cllydaj Ha
IUTaCUPabe Ha HOBM MM MOAM(DUKYBaHM MPOM3BOJAM Ha Ma3apoT HpeTHpujaTHero Tpeba na
ru MHPOPMHpA MOTPOIIYBAYUTE 32 HUBHOTO TOCTOCH-¢ W HAMEHA, BHUMaBajKU NPHUTOA Ha
edexTHBHOCTA Ha nopakata®); 2. Kpeupame Ha MHTEpeC 3a IPOM3BOANTE (BOOGHYACHO CIIC/IH
10 3all03HABAE HA KYITyBauYUTE CO MPOM3BOIUTE M MMa 3a Il J1a T0 yOenu MOoTpOouryBadoT
JieKa HaBUCTHHA MIOCTOU MOTpeda oJ1 MPOU3BOI0T, HAJUECTO BP3 OCHOBA HA CTUMYJIHPAHE Ha
OCHOBHUTE YOBEKOBU IMOTPEOM - EMOIMH, €MIIaTHja, CTpaB, XyMOp, CEKC, W CI.); 3.
Wudopmupame Ha MOTpouryBayutre (BO BpCcKa €O MO3UIMOHMPAHETO BO OJHOC Ha
KOHKYpEHILIM]jaTa, IPeKy JTUpEeKTHa cropenda co KOHKYPEeHTCKU npousBoan); 4. Kpeupame Ha
nobapyBauka (BO ciyyaj Kora € HamaJjieHa 1obapyBadykaTa MM MPOM3BOJOT € HABJIE3EH BO
¢dazaTa Ha 3pernocT, NMPeKy MNPOMOTHBHATA MOpaKka MOXeE Jla C€ CTUMYJHpa MOBTOpHA
nobapyBauka); 5. 3ajakHyBame Ha OPCHIOT WM Ha KOPIIOPATHBHUOT MACHTHUTET (CIyXH 3a
rpajiele Ha JIOJTOPOYHH OJHOCH CO IMOTPOUIYBAYMTE, BO HACOKAa Ha Kpeupame Ha 0asu
MOAATOLM 32 JIOjaJIHU TOTPOIIYBAYH).

Bo oanoc Ha OyyeToT K0j ro mpeaBUIyBaaT 3a MPOMOTHMBHATA CTpaTemja7 HajroJIeM
7en o mpernpujatujara (8 o1 MCIUTAHUTE) O/BOjyBaaT MOMAIKY o1 5% 0 MPUXOIUTE O]
npoaak6a, 0OJTHOCHO Ha TOAMIIIHO HUBO CyMHUTE ce JBIXar BO pacnod oxa 500-700 eBpa 3a

“Mporecor Ha NOHeCyBame OMIyKa 3a KylyBame IOMHHyBA HH3 Hekoinky dasu: 1. IlpemosHaBame Ha
motpebata; 2. [lorpara mo mHpopmanuy; 3. IlpomeHnka Ha antepHatuBu; 4. KymyBame m KOH3ymHpame; 5.
IMocT-kynoBHO ofHecyBamwe. 3a moBeke Bumu: Dhruv Grewal, Michael Levy, (2008), “Marketing”, McGraw —
Hill Companies, Inc., New York, pp. 117-143

*Philip Kotler, Kevin Lane Keller, (2009), “Marketing Management — 13™ Edition”, Prentice — Hall, Inc.,
pp.524-526

®[Tox edeKTHBHOCT Ha IOpaKaTa ce MOAPA3OMpa HEj3MHO HACOUyBae KOH MpHMAapHATa IelHA Ipyla Ha
MIOTPOIIYBau1, KO MMaaT MoTpeda, HHTepeC U CPEACTBA /1a TO KyIaT MPOU3BOJIOT.

ToTpe6HO € 1a ce HAOMEHe Jeka BO PasrOBOPOT 3a GYUETOT HA NPETIPHjaTHjaTa, HAjrONEM JeN O HHB He
IpaBea pasjirKa MoMery MapKeTHHI M MPOMOTHBHA CTpaTeruja, OJHOCHO TH IOUCTOBETYBAa OBHE IIOMMHU, IITO
HaBeJyBa HAa 3aKJIydoK Jeka OyleToT NpeIBHICH 3a MapKeTHHI AaKTUBHOCTH, € BCYIIHOCT OypeTr 3a
TIPOMOBHPABE.



CHTE MAapKETHHT aKTUBHOCTH BO IPETIpUjaTHjaTa, BKIYYUTEITHO IPOMOTHBHUTE aKTUBHOCTH
Jo/eKka 2 of mpeTipujaTyujara n3asojysaar 10-15%.

Ha mpamamara KOH KOro € HaMeHeTa IOpakara cO KOja KOMYHHLMpPAaT, CHUTE
UCIUTAHUIM OJrOBOpHja JIeKa € HaMeHeTa KOH IOTPOIIyBauyuTe, 0€3 MpUTOa Ja MocoyaT
KOHKPETHU JeMorpadCKu, reorpaCki WM NCHXOrpad)CKu KapaKTepUCTUKU Ha HUCTHUTE,
OJIHOCHO 0e3 M3J/IBOjyBame¢ Ha KOHKpeTHaTa Taprer rpyna. Ha gomoyHuTeNnHM mpaiiama 3a
ocouyBame€ Ha IpUMapHaTa TapreT rpyna Ha Iopakara, Ael O] MpeTrnpHjaTtujaTa
(mpou3BoAMTENNTE Ha MpexpamMOeHU MPOU3BOJM) MOCOYHja AeMOrpadCKu KapaKTepUCTHKU
Ha KpajHUTE MOTPOLIYBa4H, Jel (MIpeTHnpujaTHjaTa 3a TProBuja co MpexpamMOeHH MPOU3BOIH)
ja HarjacHja KJacHaTa MpPUIAJHOCT Ha HACEJICHHMETO, TapreTUpajKu T'M MpUTOa MOHUCKUTE
CJIOEBH KOM C€ MOOPOjHH, JO0AEKa OCTAaHATHTE KaKO KapaKTEPHCTHUKA T'O M3/IBOMja MECTOTO Ha
*uBeewe. HUTy eeH ol MCIUTAaHMIIUTE HE HaBlie3€ BO IOJIETAJIHA aHAIM3a BO OJHOC Ha
HAUMHOT Ha OJIHECYBamb€ Ha KpajHUTE IMOTPOIIYBAayHM, KAaKO Ha MpUMEp BiIHMjaHUjaTa Ha
BepyBamaTa U CTAaBOBUTE, )KUBOTHUOT CTHJI, IPUIIATHOCT KOH O/ipe/icHa pedepeHTHa rpyna u
ci. Bo KoHTekcT Ha oOBa mpaliamke, HEONXOJHO € Ja Ce Harjacu JeKa MapKEeTHHT
KOMYHHKaIlfjaTa, OJHOCHO IMOpaKaTa MOXe /1a Oujie HacOYeHa KOH HEKOJIKY pa3InyHH IeTHU
rpymu:® 1. TlpumapHara neiHa rpyna Ha KpajHH MOTPOLIyBadH (ITOCTOJHHM, OPAHEIIHH W
MOTEHLIMjalTHM TOTPOIIyBayd CO HHTEpec, IMoTpeda © cpeAcTBa Ja TO KynaT
npou3BojoT/ycinyrata); 2. I'pymu co BiMjaHMe Bp3 MNpUMapHaTa IeJHa Tpyna Ha
MOTpOIYyBaud (MHAYCTPUCKA U TPrOBCKH AacOLMjalldd, MEAUYMHUTE, HHIUBUIYH T.H.
KpeaTopy Ha MUCJICHAa — JOKTOPH, CIIABHU JTMYHOCTH U CII., pehepeHTHHU TPYyIu — CEME]CTBO,
npUjaTed, peUMrucka 3aequuiia u ci.); 3. Jlo6aByBaun u aucTpuOyTepu (MPOMOTHBHU
aKTUBHOCTH HACOYEHH KOH J00aBYBAaYHTE, TOJIEMONPOIABAYNTE /MM MAJIOTPOJABAYUTE, BO
HAacoKa Ha OJApPXKYyBamke Ha JOJNTOPOYHHM M ONHMCKH OJHOCH, KIy4HM 3a IJJacMaH Ha
npou3BoAMTe Ha maszapot); 4. Jlpyru mnpermnpujatuja (3a OCTBapyBame Ha CTpaTelIKa
copaboTka, Ha TIpUMep 3a 3APYKEHO peKIamupame); 5. Jlpyru opranusanuu co BIHjaHHUE BO
MHAyCTpHjaTa (OpraHu3anuja 3a 3allTUTa Ha MOTPOIIyBadyd KOja MMOCTaByBa CTaHAApIU 3a
MIPOU3BOJICTBO, MPOJaX0a, peKIIaMUPAE U CII. BO PA3TUYHU UHIYCTPUH U AP.).

3a OU3ajHOT M COAp)KMHATA Ha TOpaKara, UCIIUTAHHWIUTE OATOBOPHja JieKa HajuecTo
IU3ajHOT Ha nopakata (rpaguuka oOpaboTka — OouW, MO33JMHA, MO3UIMOHUPAKE HA
MIPOU3BOJUTE BO TIOpakaTa, M300p Ha 3ByK/My3HKa, arell BO MopakaTa M CJ1.) TO IMpemyITaaT
Ha M3paboTKa Ha CaMHOT MEJIUYyM, a 3a COJAp)KMHATa Ha TopakaTra caMHuTe OJUlydyBaart, Mpu
IITO MCTaTa HajuecTo Oapaar Ja TWM BKIyYyBa IMPOU3BOJUTE KOM TM PEKJIAMHUPAAT, UMETO U
JIOTOTO Ha MPETIPHUjaTUETO, MECTOTO Ha MpojakOda M yecTomaTh M IMOIMYCTUTE BO IIEHATa.
Kako mpuunna 3a BakBara cocTojOa, MocovyBaar Jieka HajrojieMa yjiora MMa HeJOCTaTOKOT
Ha BpeMe U KBaIM(UKYBaH Kajiap.

[IpOMOTUBHUOT MHKC, OJTHOCHO €JIEMEHTUTE OJi MpOMOIMjaTa KOW MpeTIpHjaTHjaTa
HAjuecTo T KOPUCTAT 32 IPOMOBUPAE HA CBOUTE AKTUBHOCTH U NMPOU3BOM C€ EKOHOMCKATa
rpormaraijia BO KOMOWHAIMja CO YHampeayBamke Ha Mpojaxodara, OJHOCHO MPOJa)KHA
IpoMolLlMja, 32 CMETKa Ha OJHOCH CO jaBHOCTAa W JAMPEKTHUOT MAapKETUHI, KOU HE ce
KOPHUCTEHH 3a TMPOMOBHpame. JInyHata mpojaxda ja KOpHCTaT WCKIYYMBO BO PaMKHTE Ha
MapKETUHT KaHAJINTE.

Bo oxnoc Ha n300poT HAa MeAMYMHUTE, CUTE NpETIpHjaTHja TEKOBHO CE€ MPOMOBHUpAaaT
HAjMHOTY Ha TeJleBU3HMja, O]l KOM 2 CPeJHH MO rojeMuHa (IpOU3BOJICTBO Ha MpexpaMOeHU
MPOW3BOJM W TPOU3BOJICTBO Ha KEHCKa KOHQEKIHja/o0jieka) Ha HAIMOHAIHU, T0JEKa
OCTaHATUTE Ha JIOKAJHU TeneBu3uu. Mcro Taka, HajrosieM jAen oj mpernpujatujara (8)
napajeaHO UMaar pekiiama M Ha HamuoHaaHO (2), oxHOCHO JokaimHO paauo (6). Camo 2 ox

8http://www.knowthis.com/principles-of-marketing-tutorials/promotion-decisions/targets-of-marketing-
promotions/ (12.05.2012)
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IpeTnpujaThjaTa KoM ce peKiaMupaaT Ha HaIMOHAJHA TEJIEBU3Mja, CE PEKIaMUpPaaT U BO
[e4aTeHU MEANYMHU, OJTHOCHO CIELMjaTU3uPaHu HEJICJIHU CIIMCaHM]a 3a MOJIa U 3/1paB JKUBOT,
HAMEHETH 3a >jKeHckata mnomynaunuja. Camo 2 of mpernpujatdjaTa HMMaaT aKTHBHA
KOMYHHKAIMja CO MOTPOIIYBAYUTE IPEKY COLMJATHUTE MPEXH, AoAeKa Typu 5 Ol HUB
HEMaaT KpeupaHo HUTYy BeO crpaHa. MoOWimHHTE TelepOHHU YIITE MPETCTaByBaaT JalledeH
[IOMM KOra CTaHyBa 300p 3a HHMBHa yNnoTpeda Kako MeIUyM 3a MPOMOBHUpPAE Ha IOPAKH.
HanBopemno pexiamupame mnpeky Ommdbopaum ucto Taka kopuerar 5 wmimun 50% on
WCIMTAaHUTE MPETIPUjaTHja, 0JeKa OCTAHATUTE CPEJCTBA KAKO IUIaKaTu, Opolrypu U ¢uiaepu
M KOPHCTAaT MHOTY PETKO WM BOOMIITO He KopHucTaT. CHOH30pHpameTo Ha OJpEeACHU
HAacTaHW, NPOrpaMu WIM TNPOU3BOAM MCTO Taka HE € 3acTalleHO IoMely HCIHUTaHUTE
npeTnpujaTuja.

BpeMmeHCKHOT acnieKkT Ha MPOMOBHMPAWmETO Ha IOpakaTa i BKIydyBa (pekdeHnujara
Ha €MUTYBal¢ Ha JHEBHA OCHOBA M NEPHOAOT HA TPacwkhe Ha €MUTYBAIETO HA IMOpaKara.
HcTpaxyaBmeTo Mokaxa JeKka M300pOT Ha MEpUOAOT Ha pPEKJaMHUpame H3HEHayBaukH,
HAjMHOTY 3aBUCH O TPOLIOIUTE KOW TM TMOBIEKYBa, a HE O] IeJiTa Ha MPOMOBHPAETO.
TpomomnuTe ce BcymHoCT TapudaTa Ha CAaMHOT MEJIUYM 3a ycllyrara Koja ja o0e30eayBa, Koja
BO Tpocek ce nBmku o 80-200 eBpa MeceuHO 3a TEIEBU3HCKO pekimamupame u 25-80 eBpa
MECEUYHO 32 PEKJIaMUPamkEe Ha PaJo, BO 3aBUCHOCT O/ INIEJaHOCTa/CIyIIaHOCTa HA MEAMYMOT
BO TEPUOJIOT HAa PEKJIAMHUPAmE BO TEKOT Ha JCHOT, KaKo U o1 (hpekdeHImjaTta Ha eMUTYBAbE
Ha nopakara. [lomycT ce naBa Ha MOBeKe OCHOBM — 3a pekiamupame 10 3 meceuu -10%
nomnycr, 3a 6 mecernu -15% mnomyct, 3a enna ronuna -20% mnomnyct. JlonoJHUTENTHO ce AaBa
MOMYCT U 3a aBaHCHO Iakamwe —10 20%. Peknamupamero HajuecTo € mojeneHo Bo 24
OJIOKOBH 110 OpOjOT HA YaCOBH BO JCHOT, a TPACHETO Ha peKiiamara Bapupa Hajuecto ox 10-
30 cexynau. Bo mpocek, BO MpeTXoJHO IOCOYEHATa lLieHa Ha ycilIyrara ce MpeJBUAECHU
BKYITHO YETHUPH JI0 MET EMHUTYBama Ha mopakaTta. Meana IUIaHOT HajuecTo € M3paboTeH o
CTpaHa Ha CaMHOT MEAMYM, Bp3 OCHOBa Ha IpeTXoJHa MHpopMaluja 3a OyHEeTOT cOo KOj
pacrioniara camoTO TpeTnpHujaTHe 3a pexiaamupame. lllemara Ha Menua MIaHOT T'M BKIIydyBa
pekiaMHuTe OJOKOBM BO KOHM € IMPEIBUACHO Ja C€ eMUTYBa IOpakara LITO IO YCIOBYBa U
OpojoT Ha eMHUTyBama JHEBHO, TOYHOTO BpEME, OJHOCHO Yac Ha €MHTYyBame, ACHOBHU O]
HezenaTta BO KOM Ke ce eMHTyBa IopakaTra, U3pabOTeHO M0 Meceld 3a KOU € JOrOBOPEHO
pexmaMupameTo. MHOTY 4ecTo ce CilydyBa NpPETHpHjaTHETO KOe caka Ja ce MPOMOBHpA,
BOOIIIITO J1a He 6apa n3paboTka Ha Meua IJIaH 0]l CTpaHa Ha MEJUYMOT.

Bo onHOC Ha TOCIETHUOT aCMeKT 3a OIleHKa Ha MPOMOTHBHATA CTPAaTEruja — OlleHKaTa
Ha MPOMOTHMBHATa KamIlama, camo jaen o mnpernpujatujatra 4 wnm 40% cnenat nanu
ropakaTa € EMHTYBaHa BO MPEABHICHHOT TEPMHUH OJ] CTpaHa HAa MEIUYMOT, IITO 3HAYU JIEKa
JeTyMHO TO KOHTPOJIMPAaaT HCIOJHYBAaHETO Ha JOTOBOPOT OJl CTpaHa Ha MEIUYMOT.
[To3HayajHO € TOa MITO HO HUTY €IHO OJ1 IPETNpHjaTHjaTa HE CE BPIIM OL[EHKA HA KaMIlamaTa
O]l acTIeKT Ha KPajHUOT MOTPOIIYBay, OJHOCHO HE Ce MpallyBaaT HOTPOIIyBauuTe Jald, Kaje,
0] KOT0, KaKo J03HaJIe 32 TMPOU3BOJIOT WIH 32 aKTUBHOCTHTE HAa CAMOTO TPETIpHjaTHe, HUTY
IIaK ce BOJM €BUJICHIMja 3a OpOjoT Ha KylyBamka MHUILUPAHHU Off camaTa IPOMOTHBHA MTOpakKa.

Opn aHanm3ara MOKe Jla C€ YBUAAT HU3a HEAOCTATOIM H MPOITYCTH NP KPEUPAKHETO HA
IIPOMOTUBHATa CTpaTervja BO HAIIWUTE MpETIpHjaTHja MO OCHOB Ha CHUTE acleKTH Kou Oea
3eMEHH BO TMPEIBUI — OJ IeNUTe Ha CTpaTerdjata, J0 KOHPOJIHPAWmETO Ha Hej3WHaATa
epekTUBHOCT U eduracHocT. OBa BOAM KOH HEMHUHOBEH 3aKIY4OK JeKa pabOTEHEeTO BO
MpeTnpujaTHjaTa € HEIUIaHCKO U € U3JIPXKIIMBO CaMO Ha KPaTOK POK.

Hacokmu 3a eJleMUHMpamke HA NIPEYKUTE 32 e(PMKACHA KOMYHUKALMja

[IpomMoTHBHaTa mOpaka € M3BOpP Ha HHPOpPMAIMM HACOYEHU OJf HCIpakadoT Ha
nopakata (IpeTHpUjaTHEeTo) 0 NMPUMATENOT Ha Mopakara (HMOTPOIIyBauyUTe M OCTaHATHTE



CTCHKXOJIEpH), BO 3aBUCHOCT O] IIeJiTa KOja C€ caka Ja ce MOCTUTrHe. Bo TekorT Ha
KOMYHHUKAITICKHOT MPOIEC MOXKAT Ja CE M0jaBaT MHOTY NIPEYKU KOW BIJIMjaaT HAa HAMITYBambe
Ha e(UKACHOCTa Ha Mopakata. Hekou o] HUB ce: MOTPEIIHOTO KOAMPAkE WIH MUPPUPAHE
Ha TIOpaKara OJi CTpaHa Ha MCIpPakadoT (HEj3UHHOT JW3ajH W COJPKMHA H3Pa3eHH IPEKY
300pOBH WJIM CUMOOJIHM KOM HEMaaT CMHUCIA HJIM, YIITE MOJOUIO, UMAaT CoceMa TMOMHAKBO
3Ha4YCHE BO PAMKHTE HA OJPEIEHH KYIATYPHH TPYIH); TOTPEIIHO TOJKYBamke, OJHOCHO
JICKOUpamke OJ CTpaHAa Ha MPUMATENIOT Ha Mopakara (pasHH JIMYHU WM TICUXOJOIIKU
(dakTOpH MOXKAT Ja BIMjaaT Ha MOTPEIIHO TOJKYBaWke Ha TEKCTOT, CUMOOJIUTE U amesoT Ha
nopakara); Heycrnex npud H300pOoT Ha MEAMyM 3a IMPEHECyBame Ha Topakarta (u300p Ha
MEINYM KOj HE JIOTHpa JI0 HEIHUTE MOTPOIYBaYl MIIM HECOOJIBETHO ja IMPEHECYBa IMopaKara
— cO mpemanKky uHGpOpPMAIMU, MPEMHOTY Op30 W CJ.); BIMjaHHETO HAa OKOJHUHATA BP3
MPUMakETO Ha TIOpakara (3BYIM KOU I'0 CIIeYyBaaT CIYIIameTo Ha IMopakara, ToJIEMHOT Opoj
Ha MOpPaKU KO HE C€ JOBOJIHO AU(EepPEHIUPAHU OJ] OCTAHATHUTE) H Jp.

Bp3 ocHoBa Ha HampaBeHaTa aHaj HM3a MOXKE Jla C€ HAIlpaBH NpErJie]] Ha TIIaBHUTE
npeukn 3a epuKCHa KOMYHHKAIHja CO KOM C€ COOYyBaaT HAIIUTE MPETIpHjaTHja, IITO
BOCJIHO ja HAMJIYBa M HUBHATa KOHKYPEHTCKA IPEIHOCT Ha ma3aport (T1ao.1).

Tabena 1. [TocTojuu npeuku 3a erkacHa KOMyHHUKaIMja O MPETIPUjaTHja U MEAUYMU

IIpetnpujaTtujata | @ [loncTOBETYBabE HA MAPKETHHIOT CO MPOMOLMja U IPOax0a;

e MaxuHaiaHO oApcAyBambC HA MAPKCTUHIIKUTC U IIPOMOTUBHUTC LECJIN,

e MuHNUMAaJIeH 6yueT 1 HCAOBOJHN MHBECTUIIUHU BO MAPKCTHUHT
AKTUBHOCTHTE, BKITYUUTEITHO U IIPOMOIIH]aTa;

e Hecepuosen npuctan kon CTII npouiecot — cermenranuja,
TapreTupamne U MMO3SUIMUOHUPALE;

e [ToBpIIHO OJpeayBame HA IIETUTE Ha IPOMOTHUBHATA CTpaTeruja, 0e3
MOJIeTaJIHA aHAJIM3a HA OHA IITO HABUCTHHA Tpeda Ja ce MOCTUTHE CO
KOHKpETHATa MopaKa, IITO BOH IO OTTACHOCT OJf LIEJIOCEH HeyCIeX Ha
KaMIamkaTa;

e HacouyBame Ha MPOMOTHBHATA NIOPaKa KOH UCKIYYMBO €Ha rpymna —
[EIHUTE MTOTPOLTYBAYH U 3aHEMapyBamke HA OCTAHATHTE CTEUKXOJIJIEPH;

e JlaBame Ha nperoyiema c1000/1a Ha METUYMUTE BO OJJHOC Ha
IM3ajHUpame Ha IopakKaTa, ITO MOXKe 12 JOBEE JI0 CO3/1aBamke Ha
KOH(y3Ha MOpaka, 0J] aCIEeKT Ha 3alITUTHUTE OOM Ha KOMITAHM]jaTa,
NorpeuieH u300p Ha 3ByK/My3HKa, HOTPEIIHO MO3UIIMOHUPAE Ha
MIPOM3BOJIOT BO camaTta Mopaka, MOBTPYBamE Ha UCT arlell BO ImopakaTa
KaKoO M Kaj JpyTH NpeTNpHjaTrja, OAHOCHO JI0 TeHEPATHO HapylLIyBamke
Ha UJEHTUTETOT U UMHIIOT HA CAMOTO MIPETIPHjaTHE;

¢ [[pOMOTMBHMOT MUKC Y€CTO T BKIIy4yBa EKOHOMCKaTa Iponaraisia 1
poAaXkHaTa MPOMOIHja, 10AeKa OCTAHATUTE €IEMEHTHU CE TOPETKO
ynotpeOyBaHu;

e HajuecTo KOpHCTEHH MEAMYMH 3a IIPEHECYBambEe Ha ITopakaTa ce
HEJINYHUTE, TPATUIMOHATHI MAaCOBHU MEIMYMHU CO (haBOPU3UPABE HA
TEeJIeBU3HjaTa M PAIMOTO, J0IeKa HOBUTE MEIMYMHU UMaaT Ce YIITe
MUHHMaJIHA yroTpebda, a MOTPOoIIyBaYUTe U JyI'eTO OJf HUBHATa
MoOJIMCKa OKOJIMHA OJ1 CTpaHa Ha MPETIpHjaTHjaTa BOOMIITO HE Ce
NEePUUINPAHU KaKO MOTEHIIMjaJIeH MEINYM 32 IPEHECYBambe Ha
MopaKara;

e 11300pOT Ha BpPEMEHCKHOT MEPHOJ Ha eMUTYBab€ HAJMHOTY 3aBHCH O]
TPOMIOINTE, & MOMAJIKY OJ1 IIe/ITa Ha eMUTYBAbETO, IITO MOXKE J1a




JIOBEIE JI0 CHTYyalllja Ha EeMUTYBAbE Ha IOpaKaTa BO IMOTPELIHH
peKJIaMHH OJIOKOBH MOPAJIM TIOHKUCKATA [ICHA HA YHHEHE, 1A AYPH U CO
norojiemMa (ppekdeHnrja Ha EeMUTYBAbE J1a HE Ce MOCTUTHE e(PUKACHOCT
BO KOMYHHKaIl1jaTa;

e llndopmarnmjara aeka npernpujatujara He OapaaT u3paboTKa Ha Menua
IJIaH, BIEBA COMHEX BO TOA KOJIKY CEpHO3HO ja cdakaar
npeTpujaTujata npodlieMaTuKaTa Ha KOMYHULIUPAKE CO
MOTPOIIYBAYUTE U OCTAHATUTE 3aMHTEPECHPAHU CTPAHHU;

Meauymure e lImaar ronemMa yjaora BO KpEUpameTO Ha IPOMOTHUBHATA [10PAKa;

e [Ipexy 1ieHaTa Ha yciyrara ro oJipeiyBaaT U BpEMEHCKUOT acIleKT Ha
PEKIaMHUPAHETO;

e YecTo ro npensaraat u u3padoTyBaaT ¥ MEAMa IJIAHOT.

3a ;a ce HaMaJ M HETaTMBHUOT e(EeKT o]l BakBaTa cOCTOoj0a mpeTmpujaTtvjaTa Tpeda na
mpe3eMaT 4YeKopu BO ToBeke Hacokd. lLlenmre Ha mpomonmjara Tpeba nga Oumar u
KOMYHHKAICKU U MIPOJIAYKHU 1IeITH:
e [lo3ummonupame Ha TNPOM3BOJUTE BO HAacOKa Ha BHU3MjaTa W MHUCHjaTa Ha
MPETIPUjaTHETO;
e Jla ce co3mane CBECHOCT 3a HOBU BKYCOBH U FOJIEMHHH, HOBa amOanaxa;
o [loTTHKHYBame Ha MpoOa HA IPOU3BOIUTE;
e ArpecuBHa U KOMIETUTHBHA KaMIlalka — BO Tpacwme 01 6 Meceluu OJ MOYETOKOT Ha
MIPOEKTOT ¥ HEJ3UHO CTUBHYBAE 110 MPBUTE 6 MECeIH;
e 3ajakHyBam€ HA KOPHIOPATUBHUOT UMHUIl — OJ TOYETOKOT Ha MPOEKTOT, Ma MOCTENEHO
BO TEKOT Ha IIEJIOKYHOTO HaTaMOIITHO paboTeme.

Bo ciydaj kora mocTtou KOpmopaTWBEH, HO HE W OpeHJ] Ha Mpou3BOAM, Tpeba na ce
UCKOPHCTH W TpeIHOCTa OJ pemyTranyjata Ha NOpeTHpHjaTHeTO, MpU IITO Ha
Mpou3BoIoT/amMbanaxkata Tpeba Ja CTOM M HMMETO W JIOTOTO Ha (upmara, HO cO
WH/IMBUYaIHOTO UME J1a C€ OBO3MOXH M UAECHTHU(HKAIM]a HA CAMUOT MPOU3BOJI, ILITO MOXE
na Oujie 3HaYajHO 3a MPOM3BOAM KOU c€ MpoOMBaaT Ha ma3apor. YyBCTBOTO HA HEIOCTHUT OJf
IIPOU3BOJIOT, YCJIOBUTE Ha EBEHTyaJHa 3aMEeHa Ha CTPAHCKHOT CO JIOMalleH OpeHa —
MoIOOPEH KBAJIMTET, TOJ00ap/HOB BKYC, AaTPaKTUBHO TaKyBamke€ W JIOCTAITHOCT Ha
MIPOM3BOJIOT CE€ CaMmo Jed O]l EJIEMEHTUTE KOM MOKaT e(uKacHo Ja ce ymoTpedar 3a
KpeHpame Ha IPOMOTHBHHUTE TMTOPAKH 32 TIOTPOIITYBAYHUTE.

Bo onHoc Ha yTBpAyBameTo Ha OyHETOT 3a NPOMOIMjaTa MOXKE Ja Ce KOPUCTH
KOMOWHAIMja O] METOJ Ha KOHKYPEHIIMja CO METOJl Ha MPOIEHT OJ Mpoaak0a, MpH IITO
Tpeba fna ce MpeBU pas3iiuka MoMely CpeicTBa HAaMEHETH 3a MPOMOTHMBHA CTpaTervja u
CpeAcTBa HAMEHETH 3a CEBKYITHUTE MAapKETHHT aKTUBHOCTU. [IpOMOTHMBHHTE TPOIIONH Ha
na3apoT ce JOMUHHMPAHH OJ] CTpaHa Ha HajTOJIEMUTE UTPayd KOU I'M MOCTaByBaaT MpaBUiIaTa
Ha WTpa Ha MOBUCOKO HUBO, TIOPAJIH IITO € HEOXOAHO TOHEKOTAlll J1a ce TMpe3eMe arpecHBHA
KOHKYPEHTHA KaMIlama.

JIM3ajHOT Ha TopakaTa BO OJHOC Ha COAp)KMHATa Tpeba /Ja BKIYYH OJpEIeH ares KOH
MOTPOLIYBAaUYUTE, OJHOCHO MPUBJIEYHOCTAa MOXE Ja Ce KpHpa Bp3 OCHOBA Ha TOa WITO
MIPOU3BOJOT MOXKeOU € 3a0aBeH WM 3/paB MPOM3BOJ, MOJ0OpYBad HA PACIOJIOKEHUETO,
MOX€E Ja ce€ KOPHCTH Kako MOJApOK, MOpaau IITO MOXE Ja ce ynorpedaT W €MOTHBHHU
€JIEMEHTH — YYBCTBO Ha JbyOOB, NIPHUJaTENCTBO, IPUJaTHO U3HEHAIyBamkhe - PAJOCT U CII. WU
Jla ce MpUKake KaKo MPOU3BOJ MPETCTaByBa M3BOP HA MHCIIUpAIMja BO HATIOPHUTE MOMEHTHU
BO TEKOT Ha JICHOT — CIIOPTYBamke, HATIIPEBAPH, HATIOPHUA PaOOTHH YacOBH, yUeHmhe U ClI. Bo
OJTHOC Ha CTPYKTypaTa, mopakaTa TpeOa Ja MMa 3aKIy4oK — OHMJejKH ce O4YeKyBa akliuja




BEJIHAI, J1a Ce UCTAKHAT CaMO J0OpUTE CTpaHU Ha MPOU3BOAOT, @ HAJCHIIHUTE JICJIOBHU J1a Ce
CTaBaT Ha MOYETOKOT Ha nopakara. dopmara Ha ropakara Moxke Ja OuJie pUKakaHa IpeKy
MHTEPECHU CIIEHM KaKo Ha MpHUMep: Ha MUKHUK, HA (aKyinTeT, BO KaHLENapHja, BO JOMOT
IpeJ TEeJEBU30POT, HAa WM Ipel/Iociae TPEHUHI/HATpeBap — 3a0aBHU aKTUBHOCTH OJ
CEKOjAHEBHHUOT >KMBOT HA HACEJICHUETO, KOU K€ IMPUIOHECAT MOBP3yBambe HAa IPOU3BOAOT CO
Heropara HaMmeHa. VI3BOpPOT Ha mopakaTa 3a IEYaTeHH MEIUyMH W/MIM CpelcTBa 3a
HAJIBOPEIIIHO PEeKJIaMHUPae MOXKE Jia Oujie BIEUaTIuB CJIOTaH KOj Ke ce NPEHecyBa U MPEKy
CUTE JIPYrd MEAMYMHM, 3a€JIHO CO CJIMKA OJ IPOM3BOJUTE HAa €JHOCTaBHA I103aJMHA, WIU
CIMKa OJ JMLA Ha JIyfe OJ] Pa3IMYHM HAIMOHAJIHOCTH, BO3PACcTH, HOJN M Cl., KOU THU
KOH3yMHUpaaT Mpou3BoAuTe. V3BOp 3a €IEKTPOHCKUTE MEIUYMH MOXE Aa OujgaT Lenu
ceMejcTBa, MJaau IapoBH, IpHUjaTeld M CI. KOM MHHYBAaaT BpPEME 3a€/IHO, YXKHUBaaT BO
IIPOM3BOJIUTE, IPOCIENEHO CO My3MKa OJf HEKO] IO03HAaT H3BeAyBau M BIEYATIUB MU
€IHOCTABEH CJIOTaH, JIECEH 32 IaMEeTEHbE.

Bo onHoc Ha MeauymmuTe mpeky Kou Tpeba Ja ce Npe3eHTHpa Iopakara, IOKpaj
rpymnaTa Ha TPAIMIHOHATHY HETHIHN MEIMyMH (II€YaTeHN", ayAHMOBH3YCIHH MEINYMHI ) 1a
ce 3eMaT BO IPEABHU U MHTEPHETOT U COLIMjaTHUTE MPEXU.

Bpemero Ha emuTyBame Ha IOpPAKUTE, OJHOCHO BIIOXKYBAamETO BO E€KOHOMCKATa
nponarasza Tpeba na 6uje mIaHupaHo CHOpe]] IOCTaBeHUTE 1IeH, ITO 3HaYM JIeKa MOXe J1a
Onje KOHTHHYHPAHO, CO Bapupama BO 00EMOT Ha BIIOXKEHUTE CPEJICTBA MM MaK OBPEMEHO
3a CTUMYJIUpame Ha nodapyBaukaTa BO OJPEICHH NEepUOIH.

3a curypeH ycmex Ha MPOMOTHBHATa CTpaTerHja MOXKE Ja MpPUAOHECe W Hej3MHATa
KOHTpOJIa CO Mpe] - TEeCTHpame BO (POKyc Ipynu M HOCT — TeCTUpame (IPOLEHT Ha
MOTPOIIYBa4X KOW 3HAAT 32 MPOU3BOAOT MOCIE MPOIAraHHaTa KaMIama U MPOIEHT KOU IO
MIPOMEHUJIE CBOJOT CTaB IMOCie Kammamara). [IpoMorjata uma roieMo 3Hauewe OHACjKU
MOXE MHOTY Ja IpHIOHEce 3a 3rojeMyBame Ha Impojaxbara Bo (a3zaTa Ha pacT Ha
IIPOM3BOIOT OJ1 )KMBOTHHOT LIMKIIYC, @ TO O/Ip>KyBa IOCTOJHUOT 00eM Ha npojaxoa Bo (asara
Ha 3pernocT. JlomomHuTenHO Tpeba Aa ce KOHTPOJIMpa U CIIPOBEAYBAHETO HA AKTUBHOCTUTE.
Knyynure Touku kou Tpeba Ja ce KOHTPOJIMpPAaT Ce 3aJ0BOJICTBOTO M OJ00OpYBAaHmETO Ha
KyIyBauuTe€ M TOTPOIIyBayuTe (TPEKy MPEIO3d W TMPAINATHALIUA — BO TOYETOKOT Ha
MIPOEKTOT), Cleielkhe Ha Npojaxkdara (IpeKy H3BelTau 3a Impojaxbara W (UHAHCHCKHUTE
MOKAa3aTeIN - MECEUHO), KOHKypeHIMjaTa (IpeKy UCIIUTYBamke HA JUIEPUTE U HaOJbylyBambe
Ha peakIM1Te Ha KOHKYPEHTUTE), Pa3BOj U HAIIPEIOK Ha CONCTBEHATa NMpOoJakHa cuja (IpeKy
o0yKa 1 UcTpaxKyBarme — mystery shopping).

3akiayqok

’ Hctpaxysama Ha arenimjata “Strategic Marketing” Bo MakeoHuja, mokaxyBaaT Jieka JBaTa Mara3uHa IITo
ru u3nasa “‘Komop Meaua®, unenka na “Color Press Group* (www.colormedia.com.mk) ce Haoraat Ha BpBOT
Ha JucTara. MakeOHCKOTO M3/1aHHe Ha MarasuHot “Caet* co mpocedyeH MecedeH Tupax o1 60.000 npumeponu
€ Ha MPBO MECTO, CO pejTHHT 6,47, MofeKka Ha BTOPO MECTO € MECEUYHHKOT ““YOaBHHA W 37paBje’ CcO THpax Of
15.000 co pejrunr 5,92. 3ax oBue [Ba HAIIKM Mara3uwHa cieayBaar “Xpana u BuHO® co 4,94, “®okyc” - 3,3).
http://www.colormedia.com.mk/novosti.html, (03.09.2009)

“Ucrpaxysamero 3a mexmymmure Bo Makenonuja, cripoBeneno Bo 2002 roxmma, oa aremnmjata ,bpuma-
lamyn®, a ¢uHaHCUpaHO OJl aMEpHWKAaHCKaTa areHIyja ,,IrexX co y4ecTBO Ha CKOpO TPH WIjaau TparaHu O
pasiudeH eTHUYKHM cocTaB M omndat on 155 TeneBu3nu mokaxysa Jeka BO PM, mpoceyHo THEBHO, TeJIEeBH3Hja
menaat 95,5% onx wcrnmrtaHuTe Tparanu. Criopea aHKeTa 3a TJeIaHOCTa Ha TEIEBU3WHUTE M TEJICBU3UCKUTE
nporpamu Bo PemnyGnuka Maxkenonuja, mro ja crmposen HuctutyToT 3a memokparuja “Societas Civilis®,
HajBUCOKA TJIEJAHOCTa Ha TEJIEBM3MCKHUTE MPOTPaMHM MMajo BO BEUYEPHHUTE YACOBH, & BO IPETIUIATHEBHHUTE
YaCOBH Ce TJle/la TOMAJIKY TEJIEBU3H]ja, OTKOJIKY ToIuaHe, npyu mrto 47,4% on ucnuraHuyre OArOBOPHIIE JeKa
HajuecTo rienaatr MHpopmaruBHa nporpama (Bectn), 30% - 3ab6aBHa mporpama, 3,6% - KOHTaKTHa Iporpama,
6,7% - enykaruBHa nporpama, a 8,4% - criopt.
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[TpouecoT 3a pa3BuBame Ha NMPOMOTHBHA CTpaTervja MOYHYBAa CO OJpEAyBame Ha
LEJIUTE, OJUTydyBame 3a OyLIeTOT, OJIy4YyBamke 3a Iopakara ¥ MEIWyMHTE M OICHKa Ha
kamnamara. Co3/1aBambeTo Ha HMMHUIIOT Tpeba Ja ce OABHMBAa BO IPOJODKEH BPEMEHCKHU
MepuoJ, 3a Ja ce 3ajakHe JoBepOara Ha MOTPOIIYBAYHTE BO IMPOU3BOJIUTE, OTHOCHO
OpennoBuTe Ha KomraHujara. OBa € MCTO Taka 3HA4YajHO M BO OJHOC HAa KOHKYPEHIUjaTa,
OuJejKU TUIepUTE Ha Ma3apoT BO MOJIOJIT BPEMEHCKH IEPHOJ] T OJIP)KyBaaT Ha BUCOKO HHBO
MPENO3HATIMBOCTA M CUTYPHOCTA BO POM3BOAUTE. KITyYHHOT €IEMEHT BO IPOMOBUPAHETO €
camara Imopaka Koja € OCHOBHHOT HOCHUTENI Ha WH(POPMAIMUATE KOU MPETIPHUjaTHETO caka Jia
ru o0jaBu TMpeln CcTeukxonjaepute. Pa30upamero Ha HAYMHOT HA KOj (PYHKIMOHHUpA
KOMYHUKATHBHHOT IPOIIEC MOXE BO 3HAYUTEIHA Mepa Jia ro MmoJo0pH HCIpaKkameTo Ha
rmopakara ¥ Ja ja 3rojieMu Hej3uHata eukacHocT. OJ MPEeTXOMAHO HAaBEACHUTE WH(POPMAITUU
MOXE J]a C€ 3aKIydyd JeKa CO Tpe3eMarme Ha HEKOJKY YEeKOpH MOXe Ja ce moaoopu
[IEJIOKYITHATa KOMYHHKAIMja CO LEJIHUTE MOTpolryBaud. MMeHo, mpermpujaTvjata Mopa
BHUMATEJHO Jla ja KpeupaaT mopakaTa O] acleKT Ha Hej3WHaTa COAPXKMHA W JTU3ajH U Taa
JICJHOCT Ja ja TMpemymTar Ha MEJUyMHUTE CaMO BO CIIy4a] KOora Tamy IIOCTOjaT
kBanuuKyBanu auia. OBa 3HauW mpen c€ Jeka Tpeba ybaBo na ce mHGOpMUpaHU 3a Toa
Kako IeJTHaTa MyOJiuKa T MHTepHpeTupa 300poBUTE, CUMOOIIUTE, 3BYIIUTE, OOUTE U APYTUTE
CTHMYJIAHCH KOU MOXAT Ja OuaaT ynorpeOeHu. 3Ha4acH € M300pOT Ha BUCTHHCKATA ITyOJIMKa
3a KOja € HaMCHeTa Iopakara, OMJejKu Hcrata € euKacHa caMO JOKOJKY CTHUTHAJla [0
MOTPOIIYBAYMTE KOM MMaaT MoTpeda WM HHTEpPEC 3a COJIpKMHATA Ha mopakara. Mcro Taka,
KaJie ITO MIOCTOM MOXKHOCT Tpeba Ja ce HampaBHu OOWJ 32 peaylupamke Ha BIMjaHHjaTa HA
OKOJIMHATa Bp3 MPOIECOT HAa TNpPHUMame Ha IOpakaTta, OJHOCHO Ja Ce Kpeupa jacHa H
nudepeHIpana Mopaka oOJf KOHKYPSHTCKHTE Koja 3Ha4ajHO Ke Cce pa3iuKyBa U Ke
MPUBJIICKYBa BHUMaHUE. 3a MPETIpHUjaTHjaTa ¢ BaXKHO Jla 3HAAaT Jieka MOXXEOHM Haj3HAYajHUOT
SJIEMEHT BO MPOIECOT Ha KOMYHUKAIHMjaTa € TOOMBAKETO Ha IMOBPATEH OJIrOBOP O IeTHATA
nyOJinKa, IITO K& 3HaYyd BOBEYBalke¢ HAa JBOHACOYHA KOMYHHKAIMja KaKO KOHTPOJICH
MexaHu3aM Ha paboremeTo. Feed-back moxe na ce moOue Ha MoBeke HAYMHHM — OECIUIATHH
TeneOHCKH OpOEBH, EJICKTPOHCKA TOIITA, COIMjalHU MEIUYMH, MOTPOUTYBAYKH HHTEPHET
dopymu u OroroBu 3a m3pasyBame Ha Muciemero. Co BOBenyBambe Ha HEKOM O/ OBHE
M3MEHHM BO CTPATETMCKUTE IUIAHOBH Ha MpETIpHjaTHjaTa MOXKE Jla ce OYeKyBa Mojo0ap
(hMHAHCHCKY pe3yJITaT, BP3 OCHOBA Ha eUKacHA KOMYHHKAIIM]a CO KPAJHUTE MTOTPOITYyBAYH.
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