ISSN 1857-9787

MakenoHcKO 3apyKeH e 3a MapKETUHI Macedonian Marketing Association
“MARKETING” Skopje
MAKELQOHCKO MEI'YHAPOOHO

»MAPKETUHI™ — Ckonije
CIMUCAHUE 3 A MAPKETUHI

Marketin

representation
- P domestic

commercial  |\VES mentaggregatg<'atl<tlti‘

success  purchasing — w power

o == ECONOMIC Growth!'fff!w

expenditures

SEIVICES macroeronmmcs unw ployment
governmert ImpO 00 dS Sa es gd grOSSbusmcss

oba L.gk; ng
gl br)l?mxnalexportsggpgha{]ge lealln B?]gug'!:s Fhﬁﬁl\arealet? data
mflatlon POICY fmance MarKel

Lquuhbnummcom e exportcomn‘}‘%rgcgs

nationalpurchases

MACEDONIAN INTERNATIONAL
JOURNAL OF MARKETING

foonHa 4 Year4
Bpoj 7 No. 7
Skopje 2018

Cxonje 2018


http://mzmarketing.org.mk/
http://mzmarketing.org.mk/

MN3paBay

MakeioHCKO 30py>KeHre 3a MapKEeTUHI
»MAPKETUHI™ — Ckonije

Editor

Macedonian Marketing Association
"MARKETING" — Skopje

MABEH YPEOHUK EDITOR IN CHIEF
Mpodp. a-p Anekca CrameHKOBCKU Prof. PhD Aleksa Stamenkovski
YPELJYBAYKU O1EOP EDITORIAL BOARD
Mpodb. a-p Pucre TemjaHoBCKN Prof. PhD Riste Temjanovski
ExoHomeckm Pakyrrer Faculty of economics
Ynueepauret loue [Jerves LLvin University Goce Delcev Stip
Mpodh. a-p Boxxo Muxaunosuk Prof. PhD Bozo Mihailovioc’
Exoromexm chakyrmreT MNogropyua Faculty of Economics Podgorica
Ynveepauret LipHa lopa University Montenegro
Mpoch. a-p Jinamja CraHkosmk Prof. PhD Lidija Stankovic’
ExoHomckm dhakyrreT Faculty of economics
Yhueepauret Huw Cpbria University Nis Serbia
Mpodh. a-p Henap Bprmk Prof. PhD Nenad Brkic’
ExoHomecxm dhakyrreT Capaeso Faculty of economics Sarajevo
BocHa v Xepuerosvja Baosnia and Hercegovina
O-p OvHka 3naresa PhD Dinka Zlateva
ExoHomMckm dakyrreT Faculty of economics
JyrozananeH yHvsepavreT Heodpur Punciar’ “South-West University “Neofit Rilski”
Braroesmpazn byrapvija Blagoevgrad Bulgaria
A-p JacvuHa [inaumk JasminaDlac’ic’
ExoHomckm dhakyrreT Faculty of economics
YrueepauTeT Prieka Xpearcka University Rijeka Croatia
Tamapa MwwBeHvepaaze TamaraMshvenradze
Buz AvpYHrapvia Wizz AR Hungary
CEKPETAP SECRETARY
M-p BorxH Metpesck M- Bozin Petrevski
M Mumioza CrameHrkoBcka M-+ Mimoza Stamenkovska
VMHOOPMATHKA MOOAPLLIKA IT SUPPORT
npod. 4-p AHapej LipetkoBck prof. Andrej Cvetkovski, PhD
mzmarketing.orgmk
+3893296719
+38970220778

aleksa.stamenkovski@gmail.com



http://mzmarketing.org.mk/
mailto:aleksa.stamenkovski@gmail.com

CONTENT

prof. Aleksa STAMENKOVSKI, PhD
TARGETED
IMARKETING. ...ttt ettt ettt e e s e bt e e e s e b b e e e s e bbb e e e s s bbaaeesaabbeeeessabaeeessbbeneesanbrrenas 6

Ljupco BOSEVSKI, PhD
THE IMPACT OF EU TOURISM DEVELOPMENT ON
MARKETING TOURISM POLICY OF MACEDONIA. ...t 13

Prof. Slobodan SHAJNOSKI, PhD
CAPTURED STATE AND PARTY SISTEM IN MACEDONIA..........cccoiiiiiis 19

prof. Zoran KOLEV, PhD
BRAND PRODUCT ...ttt sttt et ste et e e te e e et e e et e e anae e e snneeesntaeennnaeennenas 24

Naser RUGOVA, Berat AQIFI, Ardian EMINI
ADVISORY OPINION OF THE INTERNATIONAL
COURT OF JUSTICE, THE CASE OF KOSOVO.......ccoiiiiiiiie e sieseee e sie e nnees 29

Atanas KOZAREV, Ph.D
THE IMPACT OF ECONOMIC DEVELOPMENT ON
PRIVATE SECURITY IN THE REPUBLIC OF MACEDONIA.......ccocoiiiieieeeee e 34

Mr. Merdije IMERI
COMPARATIVE ANALYSIS OF THE INSURANCE
SECTOR IN THE COUNTRIES OF THE WESTERN BALKAN........ccoiiiiiiniee e, 41

Prof. Riste TEMJANOVSKI, PhD, Monika ARSOVA, MSc
TRANSPORT POLICY CRUCIAL FACTOR FOR EUROPEAN
BUSINESS COMPETITIVNESS: EFFECTS AND CONSEQUENCES...........cccccovviveeiieenene 49

Monika ARSOVA, MSc, Prof. Riste TEMJANOVSKI, PhD
MARKETING INNOVATION IN DISTRIBUTION CHANNELS.........coce i 57
IN MACEDONIAN ENTERPRISES

Ass.prof. Tamara JOVANOV APASIEVA, PhD
INTEGRATED MARKETING COMMUNICATION:
EVOLUTION, DEFINING AND IMPLEMETATION......coiit ittt 64

Ass.prof. Tamara JOVANOV APASIEVA, PhD,

Prof. Riste TEMJANOVSKI, PhD, Prof. Elenica SOFIJANOVA, PhD

PERSUASION AND SALES OF IDEAS AND PRODUCTS:

THIRD PARTY TECHNIQUE IN MARKETING COMMUNICATION.......cccocveiieiiereie e 77



Mariana MAKSIMOVIC, PhD
INTERNATIONAL MARKETING AND
HUMAN RESOURCES PROMOTION. .. .ottt ettt 91

Assoc. Prof. Elena STAVROVA, PhD,

Chief Assist. Prof. Dinka ZLATEVA, PhD

Chief Assist. Prof. Lubomira PINELOVA, PhD, Radoslav VLADOV, PhD

IMPROVING THE COMPETITIVENESS OF SMEs BY FOSTERING

AND PROMOTION OF NON-TECHNOLOGICAL INNOVATIONS........ocoieeiieecee e 97

Prof., Dr. Galina V. ASTRATOVA, Prof.,Ph.D.Elena V. TOPORKOVA

Assistant prof.Anastasia V. ZLOKAZOVA, .

Assistant prof.Elena V. BAZHENOVA

THE RESULTS OF CONSUMER BEHAVIOR MARKETING

RESEARCH IN THE SPHERE OF HOUSING AND COMMUNAL

SERVICES, PROVIDED BY THE METROPOLISADMINISTERING FIRM...........cccccoevnnnnne. 106

Metodija ANGELESKI PhD, Nikolina TASHEVSKI MA,
Martina NEDELKOVSKA MA
GLOBALIZATION IMPACTS ON REPUBLIC OF MACEDONIA.........coooiiiiiicc 117

Jasmina MIRONSKI, PhD
ASPECTS OF PROMOTION THROUGH
SOCIAL MEDIA COMMUNICATION ..ottt 124

Ipod.n-p Jlenue IIETPECKA, [Ipo¢.n-p [aauna CTOJAHOBA

IIpog.n-p Emunnja CTEBAHOBCKA

MAPKETUHI" ”THOOPMALIMOHUOT CUCTEM BO

ITPETITPUJATUJATA U HEI'OBO BJIMJAHUE BP3

OPI'AHM3NPAIE HA EJIEKTPOHCKATA ITPOAAXKBA U HATUTATA.....ccoiiiiee 132

Ipod.n-p Hasamna CTOJAHOBA, Ilpo¢.a-p Jlenue IETPECKA

IIpog.n-p Emunnja CTEBAHOBCKA

OCHOBHU ®AKTOPU OJ1 KON 3ABUCU TTPUMEHATA HA

MAPKETHUHI' KOHIEIIINJATA BO BAHKAPCKHOT CEKTORP........ccccooiiiiiiiiici, 139

Jelena MARKOVIC, PhD, Gordana BOGDANOVIC, PhD
Goran MARKOVIC, MSc
ECONOMIC ASPECTS OF ENVIRONMENTAL PROTECTION IN SERBIA.........cocoovo...... 144



PELHEH3EHTU:
npod. 1-p Anekca CTaMeHKOBCKH
npod. a1-p Eaena CraBpoBa

A-p JAunka 3nareBa

1.
2.
3.
4. nmpo¢. n1-p Pucre TemjanoBcku
5. mpo¢. a-p Jlenue Ilerpecka

8.

npo¢. a-p Ilapaiuna CrojanoBa



