N3CcnLn




Batumi Shota Rustaveli State University

Tourism Faculty

Tourism and Resorts Department of the Autonomous
Republic of Ajara

TOURISM: ECONOMICS AND BUSINESS

V" International Scientific-Practical
Conference Proceedings

5-6 July
Batumi - Khikhani Gorge

2014




>

go N

10.
11
12.
13.
14.
15.
16.

R R B ol

. = e
R

15.

CONFERENCE ORGANIZING COMMITTEE:
Rostom Beridze - Batwmi Shota Rustaveli State Universicy, Dean of Tourism Faculty, Professor,
Chairman of Conference Organizing Comnmittee.
Demur Diasamidze - Head of Department of Tourism and Resorts, Co-Chairman of Organizing Committee.
Raul Gabaidze - Head of LTD ,,Otsneba”, Co-Chairman of Organizing Committee.
Merab Nagervadze ~ Head of Department of Sport and Youth Affairs of Autonomous Republic of
Ajara.
Besik Bauzhadze — Head of Khulo Municipality. BSU Professor
Tariel Ebralidze — Head of Shuakhevi Municipality.
Davit Dumbadze — Head of Keda Municipality.
Merab Diasamidze - Batumi Shota Rustaveli State University, Deputy Dean of Tourism Faculty,
Conference Responsible Secretary.
Trakli Kordzaia - Batumi Shota Rustaveli State University, Head of Hospitality Department at
Tourism Faculty, Director of Travel Agency ,,UNItour
Shota Bolkvadze - Director of $t. Tbel Abuseridze Museum of Attractions. (Village of Tkhilvana).
Paata Chaganava, Vakhtang Mikashavidze - Batumi Shota Rustaveli State University, Associate Professors.
Ramaz Khalvashi — Batumi Shota Rustaveli State Univessity, Professor.
Khatuna Beridze — Batumi Shota Rustaveli State University, Associate Professor.
Ramaz Futkaradze - Ivane Javakhishvili Tbilisi State University, Associate Professor,
Mamuka Gogelia , Tsira Tsetskhladze - Batumi Shota Rustaveli State University, Assistant Professors.
Nino Khakhubia, Tamar Beridze, Bachana Shelia — PHD students of BSU.

THE EDITORIAL COMMITTEE OF CONFERENCE ARTICLES:

Jacob Meskhia — Tvane Javakhistvili Thilisi State University, Professor.

Larisa Korganashvili- Ivane Javakhishvili Tbilisi State University, Professor,

Natia Tsiklashvili — Batumi Shota rustaveli State University, Depute Rector, Professor.

Giorsi Gavtadze — Akali Tsereteli State University, Rector, Professor.

Nugzar Todua — Ivane Javakhishvili Tbilisi State Universily, Professor.

Fkaterine Bakhtadze — BSU, Head of Tourism Department at Tourism Faculty, Associate Professor.

Evgeni Baratashvili — Georgian Technical Tnivessity, Professor.

Niko Chikhladze — Doctor of Economics Sciences, Doctor of Theology, Pro fessor,

Niko Kvaratskhelia — Professor, St. Andrea the First-called Georgian University of Patriarchy.

Malkhaz Ghvinjilia - Professor, Shota Rustaveli Theaire and Film State University.

Rezo Manvelidze — Batumi Shota Rustaveli State University, Professor.

Teimuraz Abesadze — Telemark University, Professor (Norway).

Gerald Wetzel - Baltic College, Head of Hospitality Department, Professor {Germany).

Theo Eberhard — Munich University of Applied Sciences, Head of Tourism Department, Professor
(Germany).

Tveta Dembovska— Rezekne Higher Education Institution (Latvia).

JBg8mmmdn Bsidmpggbogmo Jobsmgdn ndggmgds s3dmcinbyyemo Gapogpoem
The conference maierials are published under author - editions

a03mdodmmds ,I6030ELITN, 2014

odnmabo, 0179, a. dogdogadal gadb. 19, T.: 222 36 09, 5(99)17 2230

E-mail; universal@intesnet.ge

ISBN 978-9941-22-316-7




Bsor

3065596LN  CONTENTS

I bygios Section

&I6H0HIANL BIE3N0IGIBOL 3AMBRIIISN R 3IML3IIE&03380
THE PROBLEMS AND PERSPECTIVES OF TOURISM DEVELOPMENT

TR T R T Y LN Y 1T\ T, U S e 16
EGaabgmmo qb@nba(gngdal daegn asbznmatigbob 0baja@mgdol gm@damgbals
sbagma bob@gds

Niko Kvaratskhelift.ov e emiisisenisossssasssmassmerassarssnnssasensas ceversssesmsiestresstenarataiesats 21
New System of Formation Sustainable Development Indicators of Tourism Destinations

365 grrM@mobITZNI0 tiritrsise s e KreatiaeaesRentsenssnantabaat s sReR e ae R das Re8 22
bagomgamm Gumab e dmdbsbngdon bagfosdmabm gog@mmbodo
Larisa Korganashvill .. et sns et s s ras st s s b s e s s s 27

Georgia in International Trade Tourism Services

Gbaysb Jobgmady, B0Bm 539b0d g st s 28
bage@orggremb Gobial gebgnmoigdols $96ab(30980 mo 356b3gdBogoe
Rusudan Kinkladze, Nino ADESAAZE i iencriensniimimnmimmssssssisismiiisisssss s s sisasesssnsasnans 33

Prospects and Trends of Tourism Development in Georgia

Tsitsino Dzotsenidze ......... eiasssssaReRsLeas AT Lt AL R OR SR LRSS SRS AR LR IR PR S 4 ASLBE SRR TR SRR YR s e e 34
Sustainable Tourism as a Fundamental Pillar of International Regional Integration

ARIEE TIAKAIL OVZICAT cvvreverossserssessserssnessesssestsssssasssesssss seassssssessed he4s9 38 ses s rs s s2ss 48 444RSTRRSL ISR SRS SRR R SRR PO 00 38
Global Crisis and the Government Intervention in USA

B T Y L Tl L LTV R R R R S 40
byl gm@bgmds — boda@mggeneb ammdomo 3mbygmgbenbs@nabmdals
afhgmdMago 3Gom@ngnGan

Atil BeZHaNISIVEIL covvsrersmessaseonsmressrssasrssessisssssssmsisrstsesstesssmsssssseisiesmssnsn reureasestasraraenteprishasRaR AR R e bemb iSRS RIS 43
Agriculture - Global Competitiveness Branch Priority of Georgia

N R G Gl by PR RTREERE RN A 7
BHabLbobabegHm g nmbumo Gumobdob 963000630l 39mb3gd@nzgdn bademggmmdn
Nodar Grdzelishvili ....... eeeeveeenesmesribersariesiRsESRFeEar st PP RO LTS bR KRS RR L OB ReFR AR AR PSR R bbb e R aR AR e 48
Perspectives of Transborder Regional Tourism Development in Georgia

Be1B5 SBGIMGIONIBA cevmrrsersrsretisrmssen it s s 49
bybmbayGo Mbggade &m@obdals bgs@ob@ngodo (7gmBmBagnG-bs@abgosyHo sbaenbo)
INOTIA AKILVIEAAATI +ovvsreceneresrvereoncaracsssssessnssmstobassessseranmasassessabstsbdossnnansssssnsesssst s bhELs SHES AL LIRS LIV ISR e sb st ni s 53

Seasonal Oscillations of Tourism Statistics (Economic - Statistical Analysis)

dgems amEafdadzarmn, TMod BoBGADY temeiii s 54

bagotmggramb Gatobdpme abgy@abiGmd@atab ggmbmdagyto 3m@gb(zoomo
o a3Bg0matydab 3gMb3gd§nggdo

Bela Goderdzishvili, Zurab BakBturidze e 57
Prospects of Development and Economic Potential of Georgian Tourist Infrastructure
5565 3560dg, 298D BB rciirssniessan s e 58

&obln s abgmsgosbomsb dBdmms
Nana Benidze, JAMDUL BIrSAAZE curmemreresvorcssncssssssssmmistsssssisms s smes e sintssssans s asss st et stassbassisasiss 63
Tourism and Fight Against Inflation




Bsmgs Bogmodzarmna, msd0ms 01gf03Badg s st
Jommo obagdpdab sd@mormmto 3Gmdmg8adn bogsFarggmmdo
Natela Tsiklashvili, Tamila TUIMANIAZE coreommenrmssssrmmsiimrisis st s s s e 68
Women’s Employment Problems in Georgia ;
3qbng 3o 3ormo0s, byFsd 35853003, §9919395 JORI0D it veaeere 69 | Teiim
&cnbBab gogmgbs Jggybols ben(goarma@-ggmbmbo 3me 3o630m06360%3 Hexor
Besilc Barkalaia, Zurab Vashakidze, Ketevan Kadjain oo .74
Impact of Tourism on Country’s Social-Economic Development 0B
5969 65007 RMBIY et reresrrereressresens esnere cerereenerns cassrans e i O ool
Bfobinb Gmeo dagybob bmgnsrry- Udmﬁmandgﬁ asbgomofgdadn Konst
THene MEnADGE-JODAZE .ovveicrriesasassnssssseseisssasssminossarasasanbosshasssssmsbsassrnasasbis et e sestasasons bbb batas i s scnsascsesbisns 50 The
Role of Tourism in Socioeconomic Development of the Country b
- sb:
Liana Kartvelishvili, lashari Kurdashyili, lana IWIZAFEIEA 1vonevirsenicaseersnsesronsrsbsssosssssnssssnsarasnerstnssassessssnses 81 i ;mg)ﬂ
The Influcnce of Climate Change on the Development of Regional Tourism in Georgia Vakhi
PN Y VLV L [ e aaeRaEREEEEREELUEL S SRR U 86 Touris
GinBdab 0BnbBEnnb 3ogmabs 74mB080 3 Hebs @s 3obzametigdoby bogdofoggmemda
TEKA GOEESMVALZE vevvuresseseserserseasessoresss mamssssssssssssossassss e A Reab 110 AR R 91 ! SRR
Tourism Industry Effects on the Economic Growth and Development in Geotgia 18)010:6
E aata
LSO O EAUZFIANTY errrrerssesresssbassssrsessasasssssotbtsmss s e e L 000 I X Mount;
BSoblab bm(gosmn®-nimbmdogafio gagmgbs :
AT OIOTSVATIGZE ceosvvnsrresssseressasinsssssesesssossasanas s assessssaresessar s s 28 AR R 97 eagoem
Sociaf-economic Impact of Tourism bogom
BO0I)ES ROBGEIOT cervrvrernsrirerssssamsereessesssiossess s Eias a4 AR R8RSR R 98 i Ef:ﬁ:l:
0b3gL@n(zonda GuGHabddn, g Jagybob 04mbmda ol Bsb@nBamaigdgme o r@eato ; k
INALEEA JAILEIIAZE 1evverresssrerenssrssasessaensrenssersnrstsbsase srosas sesesrssssasessenssss s rasssrhs as amssns 4308 BASETAEA PR E RS AR SRS S e s id 101 |
Investments in Tourism as a Factor Stimulating the Economy 9 £2oa6
1 Gent
fa3% V96a9mos, gugnbs Bagemonfn-06agemns, B30 BBaamad vt 102 | Lamar:
0B35L@ngngdob Gmma Gumabdueo dnbBgLobs gobgamagdeda 5 Develoy
Revaz Shengelia, Zhuzhuna Tsiklauri-Shengelia, Natia Shengela  cvvvvvsrrermeneseenmrarmnsrssmsssces e 105
The Role of Investments in Development of Tourism Business dobaba
&9t
FOATNOT FROB0DGOMDN urerersrrrsriussererssesssssssbibesess omsssss eSS 106 ’ Manan:
EaEabdnk 0bb@Hns-nbzgb@azeyin bagBasbmdab bgggMm Tourisy
WV ALLATL TRATIESIVILE cevueserererrerisesmssmseensnseesmssssnsanbsnsarstesserestos Easssbessarst srsesaaspeasssaras st steasssas soshebiasastenasannsenshss 110 ;
Tourism Industry — Field of Investment Activity 33B5Es
015856 BYFNDY, A GENN IBBO wrrseressanssscssarsesrsss ek S8 AR 0 11 ﬁ 8o16a ¢
oBggb@nzegdo @o mobsgdgds GiMnbdal beggfmda Bachan
Tamar Beridze, Irakli Meskhi oo enromsarrenns eeeeseseevenrartetasasarsrasaratFetsRaRS arE e R e R RSB A R BRRERSS 114 i Main Fe
Investment and Employment in Tourism "
0fad 3
I LT (T 10 (v USRI SRR SRR R 115 ; ?;g?;ﬁ
Foreign Investments and Tourism Development Perspectives .
BO0I05 TYBRYEDOD cersrirsirrsiermsssnensssstusssret et o e S 118 Traldi ¥
Assessit

= 3bmeg o nbg 50b&0z0gba e Gocinb8ols aoﬁgnmbﬁgénb 396b3gd@oagdo




I bagdgos Section

&IA60B30 RS 3MNNS60 »I30MEI3NL 3dBIN0NH&IBD
TOURISM AND DEVELOPMENT OF HIGHLAND REGIONS

citaypas AGecanse, Mapuna PBICKYIIOBA co.omcovcrvimsercresssnsnssssssessassassanras T, 120
leKOTOPEIE HHHOBALHOHIRIE HATPABNEH S Pa3BHTHA MaCCOBOTC TOPHOTO TYDPH3MA B YOIIOBHIX AJIKapHE

1B ESBBABY BISENOTY wuvvrevrreresmssrsssvsssssssssssssssesssssesssseessssnssosemreeesssosesessessesessmesseseseseseseessssesssses 122

onsba Bgaombgdab Gamab@mma 3mGabgnammab s8md8gmgdab gbgda
onstantin HMAIAAZE ...t s sss s s asmstses s ar s b st 1RO 48 b4 an b e resasan s smsases 126
he Ways to Use Tourism Potential of Mountamous Regions
sbBabp dngdadogndy, oB0 3ngdadogadg. i s ss st e asasn s s neen 127
#)ab8n — Bornsba Mganmbpdoeb dpafaen asbgomsgdal 3g@bigdBommn Badsmmmmyds
Vakhtang Mikashavidze, Zhani Mikashavidze v....eesseesereessserseen cerrae e b 133
ourism — a Promising Direction of Sustainable Development of Mountainous Regions
3.5.5@;.5 T X T YU OPUUTTOOI 134
onabo Hanmbeb 3@Hnbabo o Gafaobdnk ﬁm@n
Panta CRAZANAVIL oo reiiiirssimiisietie cinstsss trtbssbessssases4inbssssintsshrtserieraent s bes bemsmssesssesmessssssasassesstsbosmsesen srnsrsaaens 139
Mountain Region Crisis and Role of Tourism
frgoms Godvemsdgnrmn, 0330M FOMIEBOTIOMMA i s s sbae 141
bagomomggemb 8onsbn Mganmbgdal asbgomsmgda o Gyyfnbda
eila Mamulashyili, Davit Tciotashvili.....ccrinen. dbeeeELeYee Lo EE RIS PRI R R S R TSR e sbee b 144
evelopment of Mountainous Regions of Georgia and Tourism
STBOID BAFIOULG surrrrerssaescrustsessssnssismssestssismsussisssssssss e sresstesssssssssressessssssa shas shese s sRns FE TR RIS ER RS HERS RS 1D SRS DY 4000 145
Bntablob a0bgomsmnds Bmash Hyanmbyddn — wsbsgdgdol 8608369mmgobo @o@men
LAMATA BEFIRZE oot et rmc s snestetm s st s rost s b s et et et s ns s e e 150
fi)evelopment of Tourisin in Mountainous Regions - An Important
sbaba Baﬁbaqn ................................................................................................................................. 151
‘Hatohdoh gobgnmaigdols dm@gbiyaaren ba;ja(ﬁms;}@mb dmnsbgmdo
Manana KRarkBeli ..o.cneveecenmersasscnecssssns et s e e srere e s e 153
Tourism Development Polential In Mountain Areas of Georgia
SoBsby 33;;-@,, agﬁba anbaandg ....................................................................................................... 154
- Bodo Gmeabgmma 85636mEndolb mbymdab dnfnmagn Babsboscndmgdn
Bachana Shelia, Merab DIasamiaze c...uiecireireiermamsarasanreisarasssssnasasaasarsasenssosssssassssesnsssessnssnsassssssssnsronss 158
Main Features of Arrangement of Mountain Tourist Routes
05 3em0 3MAd05 e ke heAE LSS AL he b SLR SRR B NSRS LA SRE SRS R NSRS R R RE R eb eAs R R TSR AR RO 159
domomamosba sgofals dmﬁdgﬁgﬁ@)ﬁﬁoﬁmSmanb doebgds bag@medmtabm
GganbGmm doDofdy
Irakli Kordzaia c.nimmmaminniasssssmisesoassses B ervensrvansneres 104

Assessing Competitiveness of the Highland of Ajara in International Tourism Market




Nl bpgos Section

&I60%I0L 0ERVLGAHND RO 30%6IL33AIABMN
INDUSTRY OF TOURISM AND BUSINESS ENVIRONMENT

Y (R T Ty, L J——EEEREREURRUEE 166
How to Develop a Tourism Business
Nako Taskov, Nikola V. Dimitrov, Dejan IVIRLOUTTESI envaunrnerassasnenssessssinrmsasesmasmansssnssssausrenssassssiasassmssniions 168
A Review of the Hostel Sector in the Republic Of Macedonia
VVEORL JAE TCHN ceerronresseassreesssesssessonsessesssssresesasaees 944448 SRS 0T RERRRS TR LIRS S T TS 173
An Analytical Research on Travel Decision Factors: With A Case of Chinese Tourists Visiting Korea

174

................................

Bmeghs DB EAYIEDO reerrsenrersessamsssssssssssn S0
&abgmern Brndbabmgdabe @o &mfobgyen 3Gmpegdiznob 6aa65a603360b magnbgbﬂﬁaabﬁn

SIOLCIA IVIEEEEVELE cevvvrereesseroesssossssssassssssesessessasbsesmtsbssscsns s b s AR ORE LRSS T R  E EES 180

Characteristics of Calculating Tourism Services and Tourist Products

933060 ds@smadgomn, 3555 JMEEIOTFOMD euvruressnrsssmmssmssssss s s 181
Lfgobmen 89BgrdgbGab Amern HaFobg e d3nbbgbdo
Evgeni Baratashvili, Paata | COTLTT) 1\ | R SEE S 186
Role of Service Management in Modern Touristic Business
Babem mn35A@BYEnas6a; BB SBSIDOND tummmmrismeessssssmmsm s 187
bagfmgobe Go@nbinb dbmgerac maEynoe
Nino Liparteliani, Nana ARCAIAIR ...t igssssss s 190
World’s Leader of Cruises Tourisin
AOPIRE0 FOMSTY corserrresesesesssrsissesas ot s AR S 192
Lagooggmel badmdsgasgm Joreggbe oo aomebomze-aomsyaebab Goamentigdol bogombydo
Fafabdpre JemBbabyMgdab goBggol mb

..... 195

GEOTZE CHLAAZE e severessesssrsssesstsssssssrssssssoss s sssss s e R R e
Civil Code of Georgia and Issues of Regulation of Transportation-Traffic during Providing the Touring Service

Batgobo Jomgsdady, Bompens 50B530GY corvrersarsrassssersesse st 0 197
E&raEoebdo @ Jenrma@o g @-badsMomydtngo a8,

Nargiza Karkashadze, Natela VASHAKIAZE 1ovcenseeennersressnsensassisesesasstsssssasmensasbsrasnasssamatissssssesssyassmsissarssssussisss 201
Tourism and Politic-Legal Environment

aam@an babmady, mads I LT B 202
bodawRa®m Gorgomoddo @ fganmbyea a0dmmabsdmgdab Goeabgero abryb@®onb
30Bgnmafigdob byedgdbymdo oy J@men

Giorgi Khantadze, Lasha IVIUEJIKIIEL e nseconssssnssessonssssesssssssssnssrsmmsssassssssssabyemss s sms s s erm s e 204
Fiscal Federalism and Regional Equalization Factor for the Development of the Tourist Industry

Babm mabgasdgarn, §RUSMAR 35300TY corvrrsrmerssriassesserrs rsrevsensenseer sipa et st BESRT RS PR SS RSB AS R 205
Gafab@nm jed3sbasdo JB@BmEnb Bogotigdol 3GmaMods

Nino Lazviashvili, EAuard IKAVHAZE . rmesmemmmssessssrrsssssem oot ssssississssstt 208

Program of Carrying Out Control in a Tourist Agency

Bab
baat
3md
Ning
Sign

bagr
ame
Kha
Aspe

Gab:
bath,
Nan
Asse

86«
Lol
Man
Hote

CERE
&af
Mak
Tour

a™MmE
Lalbyg
Godi
Pecu

dagm
Qang
Mall
Div-"

Coxus
K ne)

dsns
EIGHE
Mais
Poter

Map
Haéx

Ha T¢




babm dgomapabody v, R4V 448221181 AR R R AR R A 4458 AR AR R A8 AR RRRARS 209

LoaBgm&dsggnm goMgBml 86nd36mmds bodaﬁmgggmb Gamabdnemo 3m@abgasmnl
3mdmmatioborgnab bogdgda

Nino Chalaganidze .....ccooernene U O 214
Significance of Information Environment in Popularization of Georgia’s Tourism Potential

bagmosbs AnGody, mamo bapsmadgnmn, gom@an 0gBadg. s e 215
amtab Aonmbols BiyHabhdob asbgomsfigdal sbdg@gde o smMaggbgal bs jnmbyda
Khaliana Chitadze, Lali Sadaghashvili, George Tenadze ... eevrrsminessrressssssersssestosrerssensasens errasrans 218

Aspects of Development Gori Region’s Tourism and Account Issues

L Ry T T 1 O O OOV OU U OO PSS 219
bgegobols @mbal dgggabigds Jymanbab bobgndGmydab obrnbgmasdn
NADA SHATADIEZE ..cociniiicrcssrrcrsstnse s asanssnssssssasareressestrarsasrssssrontssesss assssasass snsassan vonovnavsos sia sissenssmnsonsnssns 224

Assessment of Level of Service in the IIoteI Industly of Kutaisi

B3b0s ampndg, mgmbs 3B5LITZOMO v st s 225
bab@mdGmb 896k aMmms aubronb bagddasbmdeb dofnmsmn 3mb3geogde

Mania Gogidze, Teona ANeSashVIll vmiiieiicensecercssserensmrenssrressusssressnrsessssreerssrasssesasssessossaesasransansmsrass 228
Hotel Management Team of the Basic Concepts

8535 meamndg, Bnbm 30bmasTEnm ot et e et rane s 229
Gofnble — 3predgfgr-Hgghgegegme bedgsmgds
Malka Dolidze, Nino Mindiashvili.....semeisssisiemmmmresoresmseiriroistreresssresstssssssesasonsssssrassassasensrenesns 233

Towrism ~ Cultural-Recreational Instrumentality

BMQsﬁdn EoEndg .................................................................................................................................. 234
Lab@mdrimb 856928968 0b magabadamgdgde
GOACTAZE SHANTAZE coriirssriarererisinsrriarsssstsinsstbessstrmsssbinttessntsusantsrarsssssassesssirmssnsessanasesssanast resnranss sasns snanssnssnnisnns 238

Peculiarities of a Hotel Management

IV Lgd(gn> Section

&IA0B3NL 3MBIBGNOT0, &VANDINL LOLITBN, BIANLGI 3EMRIIGISN

POTENTIAL OF TOURISM, TYPES OF TOURISM, TOURISM PRODUCTS

Bormboh anDEAMDAb L e S SRS S RS SRS 240
pong-dmmHabda s Bobn gobgnmefndab gbsdemgdrmmdgde badsfmggeramdo
Mallthaz GVINJIIIA .oveivvrirormermisenmmnmesmmsmerins s st nssnessssossss esns sysesssnssnsen sssnsnarass sy agssensessassessosanasnse 243

Div-Tourism and its Development Opporiunity in Georgia

COTH VEICIOBA voinreersessrenerrssarsssssansssesussssssasrosress snassessas sesssasasesserisarsssusnass sms setsvmnssnt seanresusrssensassunserenassassaesere 244
K mexoTophimM IpobeMaM HCTTONBIOBAHIL JETEHT B ASITENBHOCTH SKCKYPCOBOAA

8500 0336500 tiimeriie i e s e s s e sae e e e - 247
3MgeGommo Gunemabdob (bymawmsb a08358mma)dm@abznsmo
Maia Kapanadze.....ememmssnens trsseestassrssssre AR eaRssRsRS R R R e RS SRR RO RS R s bbb b SRR AT RN SRS 250

Potential of (Missed) Creative Tourism

Mapmuia Peickynosa, bopOuena Janapa, TeliMypas ABECAIBE .uvvmersnsressimminninissessisssssseansssarssnsnssness 251
Habmionente 3a RTHHAMH — IePCIIEKTHRHOE HHHOBAIHOHHOE HANPABICHHC B PA3SBHTHH 3KOTYPH3MA
Ha TeppaTopH CapbryaT-IPTalICKOTO TOCYNAPCTBEHHOTO 3aTI0BEIHHIKA



Fgbyesb Jamsmgmady, aa o yuGedgamn, 013856 B5R000. e cersesseeessssans 254
bagofmggrmmb gmbim@gbznmemn Mdofoggbmdgdo bad gnE@bammm guMmabida

Rusudan Qutateladze, Guguli Kurashvili, Tamar BeridZe .. e seesssresssssossessssersmossessasessesesessssss 257
Competitive Advantages of Georgia in Medical Tourism

36BmM g3dg, 5360 333FE0TZOMD cevreeerrerrsesererranesrssesses e reeserssseseseas reentsarsenene s e naeeenas 258
2336mEGobBab gebgzoms@gdals 39@b3gdGogade badsmmparmmdn
Anzor Devadze, Nani Gvarishvili v..ireeeeeeseecsssessenscssescsssssseraressasease iariesessrssanasbesasassta bt e sneeanntre by 263

Agrotourism Development Perspectives in Georgia

BOZMENIMT DEEBOOTGOMIN rcrorreererrrrrrseesrsesrrrersssrsveresesssssssssseessssas s s resessesssnserssesssssessss st et s esemenessenes 264

923G ae0DdAb gabgometigdols dofemama §gbrnbyngde wo abmq;(;nnm a50mezmnrnds

NikoloZ DATCHIASIVILL ouovucecirerseresrssssssserarsessesssesmessisresnesamessvasssversssssmsssss setssessasessesersmeess seovesesssesssseseseesessass 268

Main Development Tendencies of Agro Tourism and World Experience

BOMAM (3080FGOBFOMMO rerrcrrrirrsssisrisscscsraesconssassassstssesmerssssasssissasessassaessesseerssersssssessessasesassosessessoesss 269

BmbabGogamoe Bueigde

Sergo Tsagareishvill v i s rrasisesreasesansana s csaseraens 272

Romantic Tours

B0 JOUMVISTFOMDO crrrrrrrrmrissrsessssssssss s ems st sssassstsses s ssas st sens b s e e cees s st e et e er s 273

Jodaggrems 33980b bob@ads mo babnsma

Paata Koguashvili i mcsscssimiesssimssnsssinsmssssssrasisssessossssorsessessssssssesssssssessossessosmmsensesseesseees 277

Georgians’ Food System and Char‘acter

BHIGDD (3080 ctirrnsiuriisstessiniiseiot serasecssaseesantsenssassetsst s sossssssebesrenssasasen asatassssoron bermeasesenesesesneenese s sene e 278
bogotimggmamb Gfob8ab 3m@nbznsme s GuMHobBab bobaggda

SHOTENA TSAAVA corurrtrieisiersiessssesiesisessissasrresssessessssensrssesssssssssssse bt rasssessesessessesemsssesesssasassnmes s sasemsessnssessssenses 282
Types and Potentials of Tourism in Georgia

ZAIFA BETIAZE coerurecrerisrsnsssssiisiss b rersnssnssssasss sesssssesassasessessssassss sassssssmnssee s e sesmsensesossessememess s sseseseon 283
Potential, Types and Products of Tourism in Ajara

Mariam Makhatadze, Tamar Basilashvil co....ooesemisensrsrsnesrmsssssenemeesesssssessesrsssseseesesseeseeseoses 285
Tourism Potential and Tourism Varicties in Georgia

NIBO KVAVALZE covvrerrrircrsisismcsscrissssssssssson s sssesssmssmsssssesssassesssssmassssessssssasmssenseessasessessemesssssseesressessssnseenes 289
Improving Agritourism Potential of Georgia: Development of Quality Certification Standards

8> ampg@dodznmn, buMad BOB G TINGT cerrseriiiiree s iresnsesss esssssse s serenssessesssseses soesesenesesesessenes 294

bagsMoggreml GGl e abg®obgGmdmmal 3gebmdngnio 3mBabosmo ws

35630mafndab 396b3gd@nggde

Bela Goderdzishvili, Zurab BaRItUEIGZe. .o ocuereeeeeeceesesisse s sscsssssssseesesesserasesssessssossesessssssssosesss s on 297
Prospects of Development and Economic Potential of Georgian Tourist Infrastructure

3030 F0rm5d], ROMGRIE JMB OB GO0 trirrerrrererrrersisssirss e esssnsseseresnnsrssssessesseereseseesesesessenes 298
JALGIHYmo o b3mGEmo GFoddab gebgnmatigdal bEGHsGgans sbamynbals Boanmbie:
onfogenemn, IsMmggmmdamn @ gimbmdo jumo bograbgdn

George Chiladze, Darejan KoBelashvill... i sssmessssmsmssmsosostsessersseseeseesssasessstssensessesesos 3n
Cultural And Sport Tousism As A Development Strategy for Akhaltsikhe Region: Legal,

Managerial and Economic Issues

10

]

U~ crm

M
Ti

da
o

M
St

da

Juyi
Ma

Che

daf
39
Jom
Bag
Ma:
Vaj:
Stud



D015 3OBIQEOMIAS trrrsrisistriisiin it s e SRR AR RS R PR ROOOERORS eebeenee 302
Gnbddn obadagny@-mge@ Maomabydmmea dGmaMalndol pMadsBmtians
Maya GVINJIHA i s esisasis s it s iess sssasssassssasses s ossmens ot mas bameas bess 1SS SRS RS R RER R PAR RS S st i 308

Dramaturgy of Animated - Theatrical Programs in Tourism

BaZemiIa JIEBOURHHA .ivviiereressrrsirsonssresrosossasssessessanssetssssnssossesss sonase sassassan ssssnsen sonssesan assnsss bossnsssessssssesbusnennens 309
T'op Myzeer Kynstyproit Onmvmmanst Coun-2014

BOnM0 GO A GOMOTN cririrrirrserressssririsis s s e e s r e s VAR e sa s S0 sararaseansarereanyery 312
&Moo o JoGgRoognMo JamEcob dgamgdn
Naira Galakhvaridze ... TSP 316

Tourism and Material Culiure

m3by DAY, 00 MYI0TFOEBN et e eens trrrersasesrssasasarn e asnesne e aen 318
bgabgmn, Bmgemtig Gmeabdnb Botgsmngo
Lana Mzareltift, 12 LeliSIVIli i rieriesiirriescesessieissmasisssmississsssnnteisesisssesrssissnssrsas saresses sevassssasessnssnaren 321

Svanett, as a Discover of Tourism

ond 3 B0000IOMBTGOMNN cviiiiiic st st e e s bR b ea b b s ba e bea S sRR S mR s ek d e i nan 322

boda®mggemmb m30bol GmE0b8n - mabsdgomman anmaoﬁgmBo 0 Bmabggnb 336[333;1@)03360

Maia Azmaiparashville... oo e ...326
The Wine Tourism of Georgla Present Shtc 'md I"uture Plospccts

dafnad bmbagsdgnpmn, s60gm absdzammn, JaMnbs ymdabndy, 5055 390830000 e, 327
Joormdn nbMmuofgdamn Bemgagfion gadolb mgon gamdbab bedgnmbgm

Badbmmman=@o mgabgdgodeb dgbBogema

Mariam Khositashvili, Aniko Asashyili, Marina I{obakhidze, Gaga Buishvili w.ccoeevecccrecinnnsiiensnnes rernrs 330
Study of Technological Properties of Some Varieties of White Grapes Introduced in Kartli chmn

da0s8 bmbodsdgoamo, mensbo gmznfndy, ogs do@usdgame, aGsd 353ubady,

01365 BoBOmOTg0Mmn i e e s s R e R b b bR RS 331
dabjognGa yn@dbomsb Bnppdamn mgnbmBobamadnl mobsbnsmyds

Mariam Khositashvili, Olani Gotsiridze

Tea Kituashvili, Guram Papunidze, Ofar TsHSTaShVI ot 334
Characteristics of Wine Materials Produced From Muscadine

32/058 bmbogsdzame, sgom msdsmsdznmn, mgs bmbagsdgamn,dgMsd s@Gdgbady,
OUD AOSAMINTY crniiriir ettt s s e s e s R SRR A TSR AP R TS S s nrgapaeanend se 335

Jo@onmdn 06 BHme0Hgdamo dmaagHon gadab Bomgmo ya@dbal Lodgy@Mbam

Mariam Khositashvili, Davit Tamarashvili, Tea Khositashvili, Merab Ardzenadze,

Vaja GOISITIAZE et s e s s s msasass b b s se s e s s s va s nea e e vas EReaa P FRAE SRS LR RS0 FoT 00 - 338
Study of Technological Properties of Some Vauehes of Red Gtapes Introduced in Kartli Region

11



V badgns Section

&IGNBINL R RIGNIGIRIBOL ORINITOL 3563060630 2 33603680

TOURISM & DESTINATION MARKETING AND MANAGEMRNT

Ansrine Armaitiene, Renata BerfUZYe ittt entisspresiens i 340
Framewotk of Tourism Events Management Studies- Item Approach
935960 dsMsmsdgama, 0356 BrbGnsdgnma, 8305 Lmbarmnd v 344
Gobgmmo LoBs@mamb Baf9@0bayma a5Mg8mb 3amgge 3L Gamn Byggobgdgdobs
s sbaraabols Bmmogol as8mygbyboom

349

Evgeni Baratashvili, Tamar Rostiashvili, Maia SOSCHA et
Study of Marketing Envirotunent of Tourist Company Based on Method of Expert Eslimations and Analysis

mama grgensdsbadzamo, msBoia Jofesdzacne, mosbs 330D FO0 crermrnrrisarssesnnainses 350
sodnsby®o hgbm@bgdal Bofogab 390JGoeba 3gomeydo Gatabgen g sboba(zagddn
1,ili Kochlamazashvili, Lashari Kurdashvili, Liana TATEVElISHYII cevrercrsrsrsnnssansesssressssssonsnassssassnsinesrens 355
Effective Fluman Resource Management Methods in Tourism Organizations
qemobm LT T T 356
Jmbgemng@gdal Bofamgal bgModgaos BaFob@men ofaabnbaoade
TELIS0 GEVEICSIAN vovnorsersusenasssssessecssessssssnsassasessaasss et sessss ssssasss s e s RIS S s R 360
Conflict Management Strategy in Tourism Qrganization
AU R——————EEEEEERRSCUCEE 361
Gnfoblab ool sodnsbyfa Gnbm@bgdab Jeogo(sos
Nino Khakhubia c.eeenins eeetessastesessstAReeatsbRFRE SRS R SISERABE SRR TSR PSS S R PR S AR 363
Human Resources Motivation of the Tourism Field

................................ 364

BB boBg 30T FOMIN rumrrersssres s s
Gatd3g@oba o @)SdEMQmananb 5a8m336360b mognbgi’:'@l’ﬁaéaBn &meobmen nggg'@b@)ﬁnaao

Nino Samchkuashvili oo 368

Peculiarities of Using Marketing Technologies in Tourism Industry

JoBmm my@bians, 930 Bogmgobo, 00005 [YIABFOND it 369
b@‘gSoﬁ:mam%oﬁOm&nb 0breb@Honb Bofin@eban oroBalnmay 3gommdn
agavemo goeedgammn, 086G ByFndy, 53000 BBARIIY e 373
Fggemade — B@obTab asBgnmatigdal Lg@aggaanh 8608564mmgobo god@mn
Guguli Kurashvill, Tamar Beridze, Davit Bibichadze ..cocvvvriiniiinimiineriimrnanenees vrere 376
Advertising - Important Factor in Strategy of Development of Tourism
Bans 3gmadg, 01086 Jmdmnabody s SO P 337
sbomas bA@ymo Bg®nbaols, gty dodMob aobba gnom@gdgeme bnadgb@al 33mgae
Maia Meladze, Tamar Koblaniaze st s 381
Marketing Research of Youth Tourism as a Special Segment of the Tourism Market
15956 I rurerrrrersrmrssirsissensasarsss st s vevessereensatsssbessTErtaRIRIS ISR SRR RS BB S A TSRS S0 TS 383
Fobgndab Bs@mgs EpfobEgm masbnba(zosdn
TAINIAT IDUEAUT tuvoneruncesersssenessssensssonessessssssssssss assmssse8s a8 28 114 10811 RS S LL LRSS AUA PSS s AR R 0000 387

Risk Management in Tourist Organizations

12

Useud
sl
Dali
Imm

gobu
bge,
Kak
Serv

anb
xob.
Tina
Fina;

Gsb:
bsd
By
Nam:
Prog

Ahmr
Prov

J3a<
bags
gbnd
Evge

Geot

maa
Lage
Lial
Deve

dage
dopm
Mak
Spa”

&gl
dub;
dmg
Besil
Basi

omod.
by
Tam
Man

dsd:

1

UJM\
Marx

Spec




30 bemmesdg0mn, 0095 MEAbaSB0 s s as st st e ensesers s semeessetrssee 388
semo(3bgob LHmymanh begambgde Gnmabdme boﬁaﬁama&in

Dali Sologashvili, Tea TAesIADL i cieersccmessrenresnscrssssssmrssssssso s sesssosmstasssssesssse sesssssecssas sessesees sesssssasmsseans 392
Improvement of Accounting at Tourism Enterprises

o3B3 BoBRAENSY ettt s b s b e st seae rrvsbsstserenreseerass 393
by@gobn, BmgmEig 3abbgbdmmeygbo
Kalkhaber MaKRVIIAQZE ..o cnsssinissscsssis s remassassrsssssnssspassansasssnsas sesss snssass sesssssssssssssosmnns 395

Service as Business Process

63006 3AGTETFOMNO v s s e R bt st s e s e nnen 396
gnbsblyo 89bgxdnbdn - Gmameiry Bofagal bsegdggmo Gamab@memo nbrul®fHoeab bsBs8mda
Tinatin GUEEShASHYIl et siessassass e resssssessaresses sessssessrasssetsesesemsesessmse sesse srases 399

Financial Management - As a Basis for Management in Tourism Industry

656> Bomafigndgnrmn, Bmmaf dodngdBgnmmn st as sttt eesnsns 400
bod gy@baemm o SPA §ufobdnb gmob@gFabsggnam asbgnmsmgdab 39Mb3ndgoggda

(Byaga@mamb Jogomnorby)

Nana Nadareishvili, Nodar Dzidzikashvili ... imemeesssesssssessessnsesssronssssesssssssssans 400
Prospects of Development of Health and SPA Tourism with Clusterization (Tskaltubo Example)

Ahmad Mohammadi, EIyas REYahi c.omveecenmineminsisisissonsismmrsssessesecssssessssrsss e stsssassessasnsssses 407
Provide the Conceptual Model for the Development of Tourism in Iran and Reducing Barriers Them

033060 8oMamadanme, BamyBa 3uMBOB0TY e e s sere s e pere e 408
bagotorggemmb dombgmermgan@a juemmGade—egfogo GuMabdal gebzamsmgdabs
86n836prmmgebo Gndamamymnda

Evgeni Baratashvili, Khatuna Kurtanifze.......ccococoviciinisiicenierisesrsresereesesssssessesssmosssesescsassassrms 410
Georgian Balneological Resorts—The Important Direction of Stable Tourism Envelopment

s 3356053803, BoBm 5B0badg . e e s ens st aen 41
bognfmtgm-fgfgsgname Gaba@lbyde ms Lol y@barm G30Bd0 gobgomamgds Legstimggramda
Lia Kvaratskhelia, Nino Ahesadze......coovvrinnannnn FemrrnEEEeRREREERE N RTLenEr R Eere R R TR N AR R SR L e A RO e e S A v s bratars 415

Development of Medical Tourism and Recreational Resort Resowrces in Georgia

9535 g3nfabadgnmn, 63@omns dobGmMas, 385 3R G i e raais 416
dombamemgan®a Ja@moeggdol 4sbgnmsgds dbmgmoamdo s dnbo 3n6b3gddoggdn bedomggmmmdn
Maka Piranashvili, Natalin Chanturia, Ana AYchvadze .. eecevoreeonereesseineereens trerisnsesnassssnrennrennras 422

Spa Tourism Development in the World and Its Prospects in Georgia

B9bing BaF3atmansd, Bobm M08 i s s e e s st s r s sb st 423
dbgding-Mg @goommn Hobu@lbgdob aaBmygBadabs ws BsBmgal ndn@sgoyHo

epamn@adol begrmdgmndn

Besilc Barkalaia, NiR0 SHADALAVA ..cur it s srssasssseassassaseaessssssssessssssssassrsssmasasnss 427
Basics for Imitative Modeling of Uuhzatwn and Management of Natural Recreation Resources

0235 308LobyAEns, MmednMab GgbB B c 429
dbndingn GHabnMbgdol 356y% 85630 ws dobe Hmma GyMabdol asbgnmsfndadn
Tamazi Gamsakhurdia, TeimUraz PESIVERIAZE ...c...ccccvrsicerernsrserssssssissisnssmssnssssessensensosssssesasessissesssssssesnns 432

Management of Natural Resources and Its Role in the Development of Tourism

TOT 3D IR IIDIND terircsrusrninrrirsisisetssasesesesrorsesisesssasssere s RS 01RO OSSR SR 4o RS RO R ee R SR RErE SRS eRSE e e 433

93meemang@a damobdob gebgomagdal LG RHaGganadel b3gnen o Bobbbnomgawgbn bagsfaggmmdn

MADUKD GOZEHA ..ot ettt s s st s tsn s e s b b bmedm e st s s e nssaasnssanesanbon 436
Specific Ieatures of Ecological Tourism Development Strategies in Georgia




VI bgdes Section

&IG0BIN: 06M33G0330, LYNEBMAHIHGAN
&296MM3NIaN R 3V6I0TI3Y
TOURISM: INNOVATIONS, INFORMATIONAL
TECHNOLOGIES AND EDUCATION

3mbBLGsBGOby s3=mady, bgMam (3062099, gomfiga (3OFIDTU reverarrmmmtasermssrssars s enssesasnes 438
BHoFoddab Imdogrg®o sdrmogazne TravelGIS

Konstantine Abuladze, Sergo Tsiramua, Giorgl TSIFRIERA veinmimrimmentiss e 442
Tourism Mabile app “TravelGIS”

5565 TmB05, Tl B35BG0S cirrrrrrserrriniesstrasss st s s s 443
Batobamo 0brubdmonb wsbmgnzabe s glogAobmydal Lo goobgdob Lfmmymes

aBmgazngfn Bogdbmmmaogdal wobgGagem

Nana Shonia, Mikheil CRAKADEIIA urriisesrsseosmmssstnsmmmmssssmmmsssrssssser it 447
Improvement of Insurance and Safety Issues in the Tourism Industry by Introducing Innovative Technologies

(AEAGR OB BOEIOTD wrrrnrerressassiarserermmsstins st s e 448
8Bo3gfirgg bonbgm@da(zom B346menmangdol 86n83bgmmds &hebddo
DATEJAN GEIAAZE.corvvussonssssassessessssasessessisasssss s s s RS SRS 00 451

The Importance of Modern Information Technologies in Tourism

3%0s Gngndgarmn, duns 30m@B3md0560, B3F0AS FMBOS cerrrrser s 452
13m@mAnb3o go Sabo 0Bl Bndd ok a0bgamsmgdab 3gf@bagd@nggoo EXCEL - 3n
bgoGab@agnto asdmomgragdalb Logrgdggrdy

Mzia Tikishvili, Maia Giorgobiani, Zamira SHOMIf .o s 457
Ecotourism and its Infrastructure Development Prospects on the Basis of Statistical Calculations In Excel

Fo@n sdemody,mas dgfingalgarme,0Gds BobafaT GOm0 beestasiass e raeressnsrareans 458
mBmonb Gm@abdob gobgomamgdol 3Emdmgdgdn o Gobrgbzngde bagoMmenggemmdo
Rati Abuladze, Lia Berikashvili, Irma MAKRALASIIVITE conererisrsasnresreescnssatmusensssnessnssturssnsasansssssnenssossnsnssussar 462

Problems And Tendencies For Development of Online Tourism In Georgia

INALEID MOSIASIVILL - 0. vesrrrrserrresmoeseasssaressssoncrsmasrssrsnss sessesmrsas rarsmasssassaras AL HEE SR ST ab S4TSR UL LS LAV T S SR 000 463
Using Multimedia Means In English for Tourism Teaching Methodology

856365 356dnmody, MYRE BENMMIY crrmriisseris i 465
gongmfa asbsmegdel Smmo 53m&a©Habdaby aobgamatigdado
Manana Bandzeladze, Davejan ChKIirodze .. desnesasrear b e s A b S R R n 467

The Role of Ethic Education in Development of Ecoturism

0108060 BONGKOT] 1uverreriussnsesrerssesssivsssecesss tossssssisee s 48101 LRSS R 468
B Bon@mds goggebnoda: ab@mnnm — Bbs@ataemn qoddn rbgafimmdaByce 639 Bmbsbbobsamgal
TAMAE PAICHAUZE 11vvveeresressnsriinrrsesssassnsssesstorssscasassnnesds188 8101 RS T AL E4eRERE LA LA AL LT HS T IE SIS EE AT SRS S e e PR 471

Traveling In the Caucasus: Historical -Cultural Fact for the Intercultural Resonance

mad 3gboy3sdgncon, Bobm BoBB0DG0MN0 errresrmsssse s ias s s 0 472
ggeEmaa@n seBeHs-gobomegdab 8g(3bngtigme bogymdgragdn
Lia Menteshashvili, Nino Chalbunashvill.. it 477

Foundations of the Ecological Education

LAt TIXAESTIVAR cuovuuennsessssmassensansnasessessessessasssssssnsssassssssndsersasstsbasn o s smess 40401 R AT LA LIS RUSL LSS LR 0 0000 478
The Role of Tourism in the Teaching and Educational Process of Adolescents

14




NAKO TASKO
Associate Professor of Goce Delcev Universil

NIKOLA V. DIMITRO’
Associate Professor Goce Delocev Universi

DEJAN METODIJESKI
Assistant Professer Goce Delcev Universi

A REVIEW OF THE HOSTEL SECTOR IN THE REPUBLIC OF MACEDONIA

Definition and historical development of hostels

The hostel can be defined as a facility that provides clean, neat, affordable accommodation for young peo k
who travel in their own country or abroad, individually or in groups, for educational purposes or vacation (Bhatia
2002). These are places where young people from a different social status and nationality meet, places for recreat
and friendship. In the hostel, guests often pay for a single bed rather than a room, share a common bathroom, livin,
room and kitchen. It is intended for particular segments of the tourism market, such as young people (Medlik, 20
Hostels can offer additional services such as food, information, etc. They are mainly located in city centers or near trai
stations and public transport facilities (Heyns et.al, 2000).

The hostel industry, as we know it today, began to develop in 1907, when Richard Schirrmann, a teacher fr
the small town of Altena in Germany, decided to adapt one of the empty classrooms for an accommodation
overnight stay for students. This idea was not entirely unique, as inns and taverns in Austria alrcady off
accommodation at reduced prices for students since 1885. But Schirrmann had even bigger plans; he managed
develop a movement (Karr, 2014). His idea was to atfract students from industrial towns to rural areas. Schirrmann
decply convinced that walking and cycling in the fresh air is of great importance for the development of youth and ]
learning. But thess trips would not be possible without a place in which one can reside. His logic was simple beca
rural schools were empty on weekends and holidays, he decided to use them as acconunodation facilities. For:thi
purpose he chose a school where ground rules for accommodation were set. Studenis were responsible for displac
the benches and chairs in classrooms and setting up straw mats on the floor, and again early in the moming v
return them to the previous position. Male and female students were located in separate rooms but were treated equa
The experiment was successful and Aliena became a haven for students’ excursions in rural areas, bu
accommodation in other places became a problem. Therefore, Schirrmann in 1909 decided it was time to expand
movement outside of Altena. His goal was to create and establish a network of hostels that are not too distant fron:
other.

After the First World War his movement really began to expand. By 1928 there wers alveady more than
hostels worldwide. International Hostel Federation (now Hostelling International) was founded in Amsterdam in 193:
by representatives of several countries like Switzerland, Czechoslovakia, Germany, Poland, Netherlands, No
Denmark, England, Ireland, France and Belgium. In the period after the Second World War the number of hostelsh
increased constantly, and today there are over 90 Hostel associations with more than 4,500 hostels in over 80 count
worldwide (Staerman, 2010).

Trends in the hostel sector

There are several trends in the modern hostel work and we will focus on the information systems
reservation, hostel chains and their management, increase in the level of service quality and development of 10
product, Currently there are few effective information systems that specialize in the hostel offer worldwide.
systems provide reviewing, booking and renting overnight stays and additional services in hostels. Of course,’
systems work for a particular commission, and most known arc to be hostels.com, hostelworld.com, hostelbooker
and hostelz.com. The success of the operation and the free movement of capital and investment lead to the open
hostel chains, the biggest of which are presented in Table 1. The ranking is done according to the number of bed
hostels as accommodation in hostels mostly is in rooms with 4, 6, & or more beds. The increase in the mi
servicing standards (welcoming, comfort, cleanliness, security and privacy) aimed at young tourists led to tren
hostel opening towards new markets such as family and business travelers. Hostel product offered on the
contains the following elements:

- Collective and animation rooms in a hostel offer a relaxed atmosphere that allow

(individual or group) to meet and socialize. Organized events, bars and use of social networks and technolo

create new types of social interaction; '

- Private rooms with toilet and bathroom, separate rooms for women and high quality fac
rooms, interior and equipment;

- Altractive prices and

- Location in city centers, close to public transport and city attractions.
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Table 1. Hostel chains in Europe

z|"
o

Hostel chain Number of hostels Total Number
of beds

11 A&O 22 14000
2. Meininger 17 7000
3. Generator 11 5000
4. St Christopher’s Inns 17 2000
3. Wombats 6 1900
16. Equity Point 9 1800
7. Plus Hostels 3 1100
8. Hip Hop Hostels, Paris 12 1000

9 Euro Hostels, UK 3 900

Source: HVS (2013). The sharing market commercial hostels in Europe.
srofile of tourists staying in hostels

it research (FIVS, 2013) provide the following information about the profile of tourists staying in hostels:
gliests are business tourists, 12% are couples, 18% are family guests, 20% ate individual guests and 45% are
tig tourists. These groups of young tourists are called backpackers. :

iough the meaning of the term backpacker is widespread and well known, thete is still no single definition
pted by the academic staff and the hospitality industry (Hampton, 2013). Approaches in research related to
ng tourism can be divided into two basic types: Anthropological and market-otiented (Hannam & Adtaljevic,

ckpacking or backpacker tourists is a form of low budget, individual international travel. It involves use ofa
¢k or other type of baggage that is easy to carry on long distances and for long periods, use of public
on, accommodation facilities that are relatively cheap (as hostels are), longer average length of stay
ed to other types of toutism (up to 60 days), visit to several conntries during travel, interest in leaming about the
ple and its culture, visit to attractive places in the destination point and a number of activities. These tourists
themselves intensively (mostly from the Internet and handbooks) before planning and undertaking fravel. It is
ften associated with young people who have fewer responsibilities and more free time to travel. Also, they have
esources 1o spend on accommodation of higher category and vehicles. Very important to backpacking tourists is
se of authenticity. This kind of tourism tends more lowards educational motives for travel rather than leisure or
. Backpackers want to feel the real atmosphere that exists in the destination and therefore they don’t
e in the package arrangements intended for mass tourism. This segment of tourists is very important for
ional tourism and in recent decades it is constantly growing. Studies on backpacking tourists show that althongh
ly young, these tourists have made an average of six inter-continental travels, Most of the tourists visit Europe,

s, followed by North America and other continents (Richards & Wilson, 2004). A survey on backpackers in
pe showed that the majority of the survey participants (52%), travel more than four times a year (Majstorovié et. al,

n the other hand, hostels aimed for backpackers represent a rapidly growing segment of the tourism industry
‘evident growth in the recent decades (Berger & Paris, 2013).

" Table 2, The proportion of backpackers from the total number of tourists for the selected destinations

No. Destination Proportion of backpackers from the total
nunber of tourists
1. Australia 49.5
2, Canada 26.7
3. France 354
4, India 66.7
5. New Zealand 65.0
6. Thailnad 75.4
7. Turkey 40.7
8. Great Britain 30.8
9, USA 22.8
: 10. Vietnam 87.5
“:Source: Richards, G., Wilson, J. (2004). The Global Nomad: Backpacker Travel in Theory and Practice.
el View Publications.

:Considering the table, we can draw the conclusion that backpackers represent a great percentage of the total
ber:of tourists. This percentage is highest in Vietnam 87.5 % , Thailand 75.4 % and India 66.7 % . ‘
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One of the key moments in the development of backpacker tourism in recent years has been the introduction
the term "flashpacker". The so-called flashpacker is a new kind of modern travel and reflects demographic changes:
western socicties such as marrying later, having children later, the development of new technologies, increased reven
and free time for leisure and more. Flashpacker can be defined as twenty or thirty-something-year old backpack
traveling with expensive backpack, accommodating in different types of facilities depending on their location, havin
higher income available, carrying a laptop and a mobile phone and identifying with the mainstream backpacker cul
(Hannam & Diekmann, 2010).

The Hostel sector in the Republic of Macedonia

Accommodation in hostels in the Republic of Macedonia increasingly becomes a first option in the choic
tourists, especially those who can not afford expensive hotel accommodation and have an adventurous spirit. With:
increasing number of tourists who visit our country, many saw their chance to make money by establishing hos
With a simple adjustment of a house or apartments connected into suites with several beds, a larger collective toilet ar
an open kifchen, the facility may be considered ready for guests. However, accurate data on how many hostels therg
in the country can not be oblained neither from the State Market Inspectorate nor the Depariment of Tourism at {
Ministry of Economy, nor the City of Skopje. The reason for this is the Iegislation itself, i.e. The Law on Caferin
Services that does not provide a category Hostel. _

Therefore, hostels in the country are registered and categorized as private accommodation capacities or "roo
for rent" with a capacity of up to 20 beds. The official statistical data for 2012, shows the following: total numbe
tourists who visited the Republic of Macedonia is 663,633, of which 104,537 resided in houses, holiday apariments
rooms for rent, which also include hostels. From the total number of 2,151,692 overnights in 2012, 681,251 wer
houses, holiday apartments and room for rent, which also include hostels (Tourism in the Republic of Macedonia 200
2012, 2013). :

Table 3. Review of hostels in the Republic of Macedonia

No. | Name of the hostel City Rating by visitors in %

1. | Urban Hostel & Skopje 92
Apartments _

2, | Hi Skopje Hostel Skopje 83

3. | UNITY Hostel Skopje 95
Skopije

4. Shanti-Hostel Skopje 96

5. Roval Hostel Skopje | Skopje 93

6. City Hostel Skopje 89

7. Shanti IMostel 2 Skopje 38

8. Art-Hostel Riverside | Skopje 81

9. Hostel Kalonis Skopje 96

10. | Rekord Hostel Skopje 95

11. | BSV Hostel Skopje 81

12. | Hostel Atlantik Skopje 96

13. | Hostel Backpackers Skopje 38

14. | Hostel Hostel skopje 31

15. | Hostel LD Skopje Not ranked

16. | Hostel Villa de Skopje 70
Maria

17, | Hostel Sirma’s Skopje Not ranked
House

18. | Domestika Hostel Bitola 88

19. } Goldy Hostel Bitola Not ranked

20. | Shanti Hostel Bitola Not ranked

21. | Di Angolo Hostel Ohrid 100

22. | Sunny Lake Hostel Ohrid 98

23. | Valentin Hostel Ohuid 92

Source: www.hostelworld.com; www.hostelbookers.com; www.hostels.com (accessed 22,04.2014) _

Table 3 provides an overview of hostels in the Republic of Macedonia, and according to the data we
conclude that the country has 23 hostels , most of which are located in Skopje 17, three are located in Bitola and thr
are Jocated in Ohrid. There are hostels missing in other major cities, such as Kumanovo, Prilep, Tetovo, Strurmica;:
and other cities, but we anticipate that such facilities may be opened in these cities in the near future. It is unders
that the positioning of most hostels is in the capital Skopje, which is statistically visited by most of the foreign touri
and is located on the backpackers’ route (main hostel market). Ratings of visitors (guests who stayed at the ho
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presented in the table in percentage, is determined by several criteria; safety, cost of service, location, staff, atmosphere,
cleanliness and facilities in the building. From Table 2 we can observe that the hostels rating ranges from 70 to 100 %
and the average rating of hostels is 89.5%.

Recommendations for development of the hostel sector in the Republic of Macedonia

In order to improve the hostel sector in the Republic of Macedonia, it is desirable that the following
fecommendations are taken into account:

- Introduction of hostel operations in formal education throngh curricula and teaching practice
in secondary hospitality-tourism schools and Faculties of Tourism and Hospitality;

- Change of legislation and categorization of hostels;

- Implementation of international standards for quality in hostel operations;

- Consolidation of the hostels in the Republic of Macedonia into a national association;

- Establishment of service provider for the needs of tourists staying in hostels (networking of
taxi companies, transporters, hospitality facilities, tour guides, agencies, museums, galleries, public sector,
tourist information centers, artisans etc.); ‘

- Organization and participation in international conferences and representation of best
practices from hotel business;

- Development of hostel product;

- Support to environmental campaigns provided by hostels and

- Conduct of research related to hostels as a hostel profile in the Republic of Macedonia and a
profile of tourists staying in hostels etc.
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A REVIEW OF THE HOSTEL SECTOR IN THE REPUBLIC OF MACEDONIA
SUMMARY

The purpose of this paper is to make a review of the hostel sector in the Republic of Maccdonia. For the
purposes of the paper, an exploratory (qualitative) research was carried out which resulted in an insight into the state o
hostel sector at national and international level, Exploratory research is typical of a situation in which researchers have
little knowledge of the problem they explore (Budinoski, 2010). Part of the survey was lo use secondary data sources by
consulting relevant professional literature on the hostel sector and the Internet. Also, several informal and unstructure
interviews with owners of hostels in the City of Skopje were conducted, in order to obtain "first-hand" informatios
associated with various aspects of the operation and development of hostels. The paper is divided into several parts tha
cover the matter related to the definition and historical development of the hostels, trends in hostels operations, and th
profile of tourists staying in hostels, hostels sector and recommendations for its development in the Republic o
Macedonia. Hostels are defined as facilities that provide clean, neat and mostly cheap accommodation for young peopl
travelling in their own country or abroad for leisure or educational purposes. They are places where young people fro
different social status and nationafities meet, places for friendship and recreation and social interaction. In the hoste]
guests often pay less for a bed and rather than a room, share a common bathroom, living room and kitchen. The hoste
business began to develop in 1907, when Richard Schirrmann, a teacher from the small town of Altena in Germany
chose to adapt one of the empty classrooms for accommodation and overnight stay for students. His idea was to atfrac
students from industrial cities to rural areas and considered that walking and cycling in the fresh air is of grea
importance for the development of youth and learning. By 1928 there were already more than 2,000 hostels worldwide
and Infernational Hostel Federation (now Hostelling International) was founded in Amslerdam in 1932, There ar
several trends in modern Hostel operation of which the paper draws aitention to the information systems for booking
hostel chains, the increase of the level of quality in serving and development of hostel product. Currently there are fey
effective information systems that specialize in providing hostel offers around the world, and most known among the
are hostels.com, hostelworkd.com, hostelbookers.com and hostelz.com. :

The success of the operation and the free movement of capital and investment lead to establishment of hoste

chains, the largest of which are A&O, Meininger, Generator etc. The increase in the minimutn service standard
(welcoming, comfort, cleanliness, security and privacy) aimed at young tourists, lead to a trend of opening hostels
pew markets such as family and business tourists. Hostel product, offered to the market, includes the followin
clements: collective and animation rooms in a hostel offer a relaxed atmosphere that allows guests (individual or group
to meet and socialize; organized events, bars and use of social networks and technologies create new types of socis
interaction; rooms with private toilet and bathroom, separate rooms for women and high quality facilities, room;
equipment and interior; attractive price and location in city centers, close to public transport facilities and it
attractions. Latest research (HVS, 2013) provide the profile of tourists staying in hostels: 5% of the guests are busing
tourists, 12% are couples, 18% arc family guests, 20% are individual guests and 45% are groups of young tourist,
These groups of young tourists arc called backpackers - a form of low budget, individual international travel. It involv
use of a backpack or other type of baggage that is easy to carry on long distances and for long periods, use of puibl
transportation, accommodation facilities that are relatively cheap (as hostels are), longer average length of sia
compared to other types of tourism (up to 60 days), visit to several countries during travel, interest in learning about th
local people and its culture, visit to attractive places in the destination point and a number of activities, This pap
provides an overview of hostels in the Republic of Macedonia, and according to the data one can conclude that
country has 23 hostels, most of which are located in Skopje (17}, threc are located in Bitola and three are located
Ohrid, Hostels have an average rating of 89.5 by visitors. In order to improve the hostel sector in the Republic of
Macedonia, the following recommendations are given: introduction of hastel operations in formal education throug
ourricula and teaching practice in secondary hospitality-towrism schools and faculties of Tourism and Hospitalif
change of legislation and categorization of hostels; implementation of international standards for quality in host
operations; consolidation of the hostels in the Republic of Macedonia into a national association; establishment:
service provider for the needs of tourists staying in hostels (networking of interested parties); organization a
participation in international conferences; development of hostel product; support to environmental campaigns and
conduct of research related to hostels.
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